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To  Advertising 
Agents 


The  next  time  you’re  confronted  with 
the  problem  of  building  up  a  client’s 
business  in  Chicago  territory,  we’d  like 
to  study  the  problem  with  you. 

We’d  like  to  show  you  a  grade  of  effi¬ 
ciency  in  sales  and  merchandising  co¬ 
operation  the  like  of  which  you’ve  never 
seen  before. 


We’d  like  to  show  you  a  strategic 
map  which  gives  the  merchandising 
situation  of  every  section  of  Chicago — 
a  map  which  has  cost  us  thousands  of 
dollars  to  prepare. 

We’d  like  to  help  you  lay  the  plans 
whereby  your  client’s  salesmen  in  Chi¬ 
cago  can  save  from  33%  to  50%  of 
their  time  and  energy  and  incidental 
expense. 

We’d  like  to  confer  viith  you  on  every 
angle  of  your  client’s  selling  problems  in 
this  rich  territory — give  you  the  benefit  of 
every  particle  of  experience  our  merchan¬ 
dise  men  have  gained,  so  that  when  your 
client  does  start  in  to  get  the  trade  that’s 
due  him  here,  you’ll  have  the  biggest  suc¬ 
cess  that  it  is  possible  to  get. 

Our  Merchandising  Service  Department 
was  designed  and  is  sustained  for  just  one 
purpose — to  show  advertisers  how  to  sell 
their  goods  here  in  the  largest  quantities 
and  at  the  smallest  cost  per  sale. 


We’d  like  to  give  you  anywhere  from 
30  minutes  to  30  weeks  of  our  good 
time,  depending  on  the  nature  of  your 
problem  and  its  different  angles. 

We’d  like  to  spread  before  you  in 
simple  form,  so  that  you  get  their  sub¬ 
stance  at  a  glance,  all  the  facts  that  we 
have  gathered  and  all  the  lessons  we 
have  learned  through  four  years  con¬ 
stant  study  and  investigating  of  the 
problems  of  all  the  different  lines  of 
merchandise  here  marketed. 


The  World’s  Greatest  Newspaper 

(Trade  Mark  Registered) 

500,000  Sunday 
300,000  Daily 

Member  Audit  Bureau  of  Circulations 

Eastern  Advertising  Office:  251  Fifth  Avenue,  New  York  City 


Circulation  over 
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Nebraska’s  Wheat  Crop  Alone  Will  Net  $25,000,000  More  This  Year  Than  Last 


The  Omziha  Dciily  News 

is  the 

Biggest — 

Most  Representative — 

Most  Influential — 


The  First  Nebraska  Newspaper 


Because 


it  has  the  best  editorial  and  fastest  reportorial  staffs  and  the 
complete  leased  wire,  foreign  and  domestic  service  of 


The  United  Press  America’s  foremost  newsgathering  agency  which  has  so 

distinguished  itself  in  its  handling  of  The  Great  War — 


Because 


it  correctly  reflects,  wiseh^  guides  and  fearlessly  commands 
the  best  public  opinion  in  an  agricultural  and  industrial 
empire  singularly  well-endowed  with  those  qualities  which 
make  such  leadership  an  honor. 


The  Proof 


of  the  above  lies  in  The  Daily  Nfews  circulation  for  August, 
95%  of  which  was  in  Nebraska,  many  thousands  greater 
than  any  other  Omaha  newspaper  ever  had  amounting  to — 


79,175 

(daily  average) 


This  commanding  position  is  reflected  in  a  steady  growth  in 
volume  of  advertising  which  culminated  in  August,  the 
dullest  month  of  the  year,  in  an  increase  of 


62,216 

(agate  lines) 


more  than  the  corresponding  month  of  1914. 


C.  D.  BERTOLET 

mo  Boyce  Building,  Chicago,  111. 

New  York  Representatives 
J.  F.  Antisdel 
A.  K.  Hammond 
E.  E.  Wolcott 
366  Fifth  Avenue 
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LOTS  OF  TIME  FOR  THE  FAIR  TO  ADVERTISE  TRADE  PRESS  FEDERATION  IN  CONVENTION 


Highly  Interesting  Telegrams  to  “The  Editor  and  Publisher”  State  That 
Railroads  Are  Spending  Money  in  Fair  Publicity,  but  Not 
the  Fair  People  Themselves  as  Yet — What  New  York 
Agents  Say  as  to  Possible  Campaign. 


“.-J  very  elaborate  campaign  for  bringing  the  Middle  IVestern 
farmers  out  here  for  Farmers  Month,  in  October,  has  just  got 
into  full  sztnng. 

“The  railroads  are  co-operating  fully  in  this  xvith  the 
Exposition’s  Division  of  Exploitation,  and  the  leeeklies  and  farm 
papers  throughout  the  agricultural  districts  ivill  carry  heavy 
advertising.’’ 


Tenth  Annual  Session  at  Philadelphia  Attended  by  Country-Wide  Rep¬ 
resentation — Important  Questions  Discussed — Allen  W.  Clark 
Describes  a  “Clean  Up  and  Paint  Up”  Campaign — A.  A.  Gray 
Elected  President — Secretary  Daniels  Speaks  at  Banquet. 


We've  j)ut  that  up  in  a  “box,”  in  large 
type,  so  you’ll  see  it  quickly,  Mr.  Pub¬ 
lisher.  It  is  part  of  a  special  telegram 
that  got  into  this  office  last  Saturday 
morning,  just  after  the  issue  of  The 
Editor  and  Publisher  was  off  the  press. 
It  was  signed  by  H.  M.  Wright,  Editor, 
Panama-Pacific  International  Exposi¬ 
tion. 

That  phrase,  “carry  heavy  advertis¬ 
ing,”  looked  to  us  as  if,  at  last,  the  San 
Francisco  Fair  people  were  going  to  do 
some  real,  sure-enough,  cash-pajd  news¬ 
paper  publicity.  Still,  we  wanU-d  fur¬ 
ther  details.  So  we  wired  Gt*orge  Hough 
Perry,  the  Fair  Director  of  the  Division 
of  Exploitation,  to  tell  us  more  about  it. 

And  while  our  “wire”  is  getting  across 
country,  and  Mr.  Perry’s  answer  is  get¬ 
ting  back,  you  might  as  well  read  the 
rest  of  Mr.  Wright's  telegram,  as  it  is 
of  a  certain  interest.  It  ran  this  way: 
"Exposition  tonight  celelirated  its  free¬ 
dom  from  debt  by  a  pretty  ceremony  in 
which  ex-President  Taft  officiated.  The 
last  evidence  of  the  $1,200,000  del)t  with 
which  the  Exposition  startwl  last  Febru¬ 
ary  was  burntsl  in  the  presence-  of  a 
cheering  crowd,  numla-ring  over  100,0(H). 
Tills  clearance  of  indeliteelness  tiiree 
months  before  closing  is  wholly  new  in 
exposition  history.  The  C'liicago  Exposi¬ 
tion  deiit  was  not  fully  paid  for  more 
than  twenty  years  after  it  had  closed  its 
gates,  and  that  of  the  St.  Louis  Exposi¬ 
tion  is  still  unliquidateel.  The  Panama- 
Pacific  Exposition  is  now  running  on 
velvet,  witii  a  total  attendance  nearly 
forty  per  cent,  ahead  of  all  the  early 
estimates.  It  is  making  a  net  cash  profit 
of  aliout  $14,000  a  day.  The  daily  aver¬ 
age  attendance  is  steadily  increasing  and 
the  tide  of  travel  from  the  East  shows 
no  signs  of  diminishing.  The  directors 
of  the  Exposition  have  requested  George 
Hough  Perry  to  withdraw  the  resigna¬ 
tion  he  filed  last  month  and  to  continue 
his  lalKirs  for  stimulating  a  re<-ord 
attendance.” 

And  now  comes  Mr.  Perry’s  answer 
to  our  inquiry.  After  stating  that  he 
has  withdrawn  his  resignation,  and  that 
he  will  be  on  the  job  for  awhile  yet.  and 
that  the  Exposition  is  prospering  greatly 
in  respe<-t  to  attendance  and  income,  his 
telegram  continues: 

“RailroKds  co-operating  in  cam¬ 
paign  for  securing  attendance  dur¬ 
ing  Farrpers’  Month,  so  far 
agreed,  are  Union  Pacific.  rhi<-ago. 
Milwaukee  and  St.  Paul:  Chicago, 
Burlington  and  Quincy;  Xew  York 
Central:  Missouri  Pacific.  Clover 
Ijeaf,  Chicago  and  Northwestern. 
More  coming  in  every  day 


“Impossible  to  quote  or  estimate 
appropriation  or  number  of  papers 
used.  Railroads  are  spending  their 
own  money,  using  chiefly  copy  sup¬ 
plied  by  us.  Beyond  laying  out 
general  campaign,  I  have  nothing 
to  do  with  their  choice  of  papers 
or  expenditure.  Suppose  they  will 
follow  their  usual  routine,  using 
space  already  contraett-d  for.” 

There  you  have  it!  No  money  is  go¬ 
ing  out  fr»)m  the  Exposition’s  till — not 
a  cent.  "The  railroads  are  spending 
their  own  money.” 


VIEWS  OF  THE  AD  EXPERTS 


They  Agree  That  a  Newspaper  Campaign 
Would  Be  a  Profitable  Investment. 

The  advertising  agents  of  New  York 
and  other  cities  have  been  discussing, 
this  we<-k,  the  possibility  of  arousing  a 
sufficient  interest  in  the  Panama-Pacific 
Exposition  to  draw  to  its  gates  many 
thousands  of  visitors  during  the  next 
three  months.  It  is  known,  of  course, 
that  the  Exposition  is  not  only  out  of 
d«‘bt.  hut  that  it  is  making  money.  The 
attendance  is  large  now,  but  by  the  end 
of  this  month  the  vacation  perical  will 
Im-  over  and  then  the  attendance  will  un- 
doubte<lly  sag  decidwlly.  How  to  keep 
alive  the  interest  is  therefore  a  prol)lem 
with  which  the  Exposition  officials  will 
have  to  wrestle.  representative  of 

The  Editor  and  Publisher  callcKl  iiixm 
several  of  the  advertising  agents  of  New 
York  to  ascertain  what  they  had  to  sug¬ 
gest  in  the  way  of  advertising  the  Fair 
during  the  next  month.  In  discussing 
the  subject.  Frank  Presbrey  said : 

“I  think  that  by  the  expenditure  of 
$120,ti00  in  a  brief  newspaper  campaign, 
many  thousands  of  ptniple  who  have  not 
visitwl  San  Francisco  could  lie  induced 
to  do  so.  There  la  jilenty  of  time  to 
carry  on  a  very  effective  campaign. 
Within  t<‘n  days  the  advertising  could 
lie  prejiarwl  and  contracts  placed  with 
every  daily  newspaper  in  the  country  for 
three  insertions  of  a  half-page  ad.  of 
one  thousand  lines.  Much,  of  course, 
would  depend  on  the  character  of  the 
copy.  These  three  insertions  would  ap¬ 
pear  one  each  week  for  two  weeks,  then 
skip  a  week,  and  the  third  would  appear 
the  fourth  week.  I  think  the  attractions 
of  the  Exposition  could  be  set  forth  in 
so  appealing  and  attractive  a  way  that 
the  response  would  lie  immediate  and  of 
a  most  gratifying  character. 

"The  vacation  period  being  over,  the 
appeal  would  have  to  be  made  eape<-ially 
{Continued  on  page  .I.S.’l.) 


Philadelphia,  September  9.  —  The 
great  need  of  the  services  of  trained 
newsjiaper  men  in  the  trade  and  technical 
pi  ess;  a  marked  increase  in  newspaper 
advertising,  consequent  upon  a  national 
cainiiaign  inaugurated  by  a  trade  journal 
of  St.  Louis ;  the  duty  of  blue-penciling 
the  fulsome  “puff,”  the  write-up,  and  the 
reading  notice,  unless  possessing  straight 
news  value  irrespective  of  the  demands 
of  advertisers,  and  the  way  in  which  any 
consecpient  loss  might  be  met ;  the  much- 
mooted  question  of  the  comparative  ad¬ 
vantage  of  a  flat  advertising  rate  or  the 
other  sort ;  Postmaster  Burleson’s  plan 
for  an  increased  charge  on  second-class 
matter ;  warm  endorsement  of  the  Audit 
Bureau  of  Circulations  to  the  exposure  of 
false  or  misleading  circulation  claims ; 
and  a  proposed  affiliation  w'ith  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
with  a  sjiecial  paper  by  a  Canadian  editor 
of  note  on  the  desirability  of  the  trade 
and  technical  papers  entering  politics  (or, 
lest  this  phrase  be  misunder.stood,  uniting 
on  national  policies  and  fostering  legis¬ 
lation  which  would  tend  toward  the 
steadying  and  welfare  of  general  business 
conditions) — these  were  the  striking  fea¬ 
tures  of  the  tenth  annual  convention  of 
the  Federation  of  Trade  Press  .\8socia- 
tions  held  in  Philadelphia  for  three  days 
this  week. 

A  HUNDRED  DEI.EOATKS  IN  ATTENDANCE. 

The  convention,  which  met  in  the 
Bellevue-Stratford  on  Tuesday.  Wednes¬ 
day  and  Tluirsday,  was  attended  by  up- 
wartls  of  a  hundred  delegates  and  their 
wives,  from  Boston  to  Chicago  and  St. 
Louis,  and  was  the  most  successful  and 
inspiring  gathering  of  the  clans  in  the 
liistory  of  the  organization.  Philadelphia, 
maintaining  its  proud  p<jsition  as  a  con¬ 
vention  city,  tlirough  the  capable  agency 
of  Bartley  .1.  Doyle  (president  of  the 
Keystone  Weekly,  member  of  the  Poor 
Richard  Club  and  chairman  of  the  com¬ 
mittee  on  arrangements),  among  a  host  of 
other  things,  presetited  a  fine  program  and 
various  attractive  entertainment  features, 
w  hich  included  a  luncheon  at  the  Curtis 
Publishing  Company  with  an  inspection 
of  the  immense  plant,  a  trolley  trip  to 
Willow  Grove,  and  an  auto  run  through 
Fairmount  Park  to  Valley  Forge  for  the 
visiting  ladies,  who  were  also  escorted 
through  the  Wanamaker  store,  and  enter¬ 
tained  at  luncheon  at  the  Manufacturers’ 
(.'luh. 

The  banquet  on  Wednesday  evening  was 
a  brilliant  affair,  held  in  the  Rose  Gar¬ 
den  on  the  roof  of  the  hotel,  and  the 
eminent  speakers  included  Secretary  of 
the  Navy  Daniels,  Job  E.  Hedges,  E.  T. 
Stotesbury,  J.  Hampton  Moore,  a  former 
newspaper  man,  now  Congressman  from 
Pennsylvania,  and  Thomas  A.  Daly,  of 
the  Catholic  Standard  and  Times,  the 
poet-laureate  of  the  Italian  emigrant. 

Ilerliert  S.  Houston,  president  of  the 
Associate  Advertising  Clubs  of  the  World  ; 
.\s8istant  District  Attorney  Joseph  P. 
Rogers,  and  Captain  John  J.  Knapp,  com¬ 
mandant  of  the  Philadelphia  Navy  Yard, 
together  with  some  fifty  members  of  the 
Poor  Richard  Club,  were  among  the 
guests. 

The  feature  of  the  opening  session  was 
the  address  by  Allen  W.  Clark,  editor  of 


the  American  Paint  and  Oil  Dealer,  of  St. 
lAuiis,  on  the,  national  campaign,  “Clean 
Up  and  Paint  Up,”  which  was  inaugurated 
and  <-arried  forward  by  his  journal  and 
whicli,  in  its  far-reaching  and  well-round¬ 
ed  success,  is  lieyond  doubt  one  of  the  most 
efficiently  planned  and  remarkable  com¬ 
binations  of  business  and  civics  ever 
evolved.  Beginning  in  1912,  after  four 
years  of  incubating,  the  propaganda  to 
date  has  included  nearly  5,(X)0  towns  and 
cities ;  has  enlisted  the  practical  and  uni¬ 
versal  support  of  newspapers  through  the 
most  compelling  argument  of  all  (in¬ 
creased  advertising),  and  further,  though 
it  has  not  netted  its  guardian  angel  any 
appreciable  material  advantage,  it  has  re¬ 
sulted  in  an  increa.sed  volume  of  .'ISO  per 
cent,  of  business  for  the  trade  whose  in¬ 
terests  it  personifies.  The  story  of  the 
campaign  was  given  with  the  fullest  and 
frankest  detail,  and  while  it  is  not  likely 
that  many  other  trade  organs  will  be 
willing  to  undertake  so  colossal  a  work 
for  the  benefit  of  their  clientele,  the  rela¬ 
tion  of  the  way  it  was  done  was  a  super¬ 
lative  revelation  of  modern  business  meth¬ 
ods  intelligently  and  enthusiastically  ap¬ 
plied,  and  a  stimulating  and  inspiring  tale 
for  all  who  heard  it.  As  an  instance  of 
advantage  to  the  newspapers  from  a  source 
sometimes  considered  inimical  may  be  cited 
tile  Ottumwa  (la.)  Courier,  which  in  1913 
carried  in  one  issue  alone  three  solid 
(lages  of  paint  advertising  and  in  1915 
ran  eight  full  pages.  When  a  cynical 
publisher  would  at  first  comment,  “Ah 
yes.  a  good  idea  for  you ;  it  sells  paint,” 
he  had  no  further  reply  to  the  answer, 
"Yes,  but  it  also  sells  advertising.”  As 
Mr.  Clark  dryly  remarked.  “He  at  once 
saw  his  civic  duty.” 

RECEIVED  LITTLE  ENCOUKAUE.MENT. 

It  is  noteworthy,  as  an  example  of  the 
ingratitude  of  (commercial)  things,  that 
in  1912  no  trade  organization  gave  pre¬ 
liminary  encouragement  to  the  movement, 
though  499  other  bodies  extended  their 
fullest  assistance,  quite  unsolicited.  A 
Boston  editor  coined  the  phrase,  “Paint, 
patriotism  and  pride” ;  many  newspapers 
printed  commendatory  editorials;  the 
Utica  Observer  secured  the  aid  of  the  local 
bankers  who  perceived  that  the  spick-and- 
span  appearance  of  a  city  affected  its 
financial  value ;  and  the  Western  News¬ 
paper  Union  of  St.  Louis,  which  sent  out 
free  plate  matter,  had  among  many  ap¬ 
proving  letters  only  one  (from  the  Honey- 
brook  (Pa.)  Graphic)  which  suspiciously 
asked  for  an  explanation.  A  letter  and 
a  booklet  were  sent  to  every  editor  in  any 
campaign  town,  outlining  the  benefits  to 
the  newspaper  and  the  best  methods  of 
corraling  them. 

“Each  succeeding  year,”  said  Mr.  Clark, 
“associated  or  individual  producers  or 
manufacturers  are  putting  on  in  increas¬ 
ing  numbers  a  motley  array  of  special 
days  or  weeks.  Among  them  are  Wash 
Up,  Green  Up,  Save  Up.  Pay  Up.  Shave 
Up,  Tog  Up,  Brace  Up  (patent  medi¬ 
cines),  Wire  Up,  Dress  Up,  Light  Up, 
Spout  Up.  Sew  Up,  Blow  Up,  Heat  Up, 
Press  Up.  Oil  Up,  etc.  These  are  all 
advertising  schemes  pure  and  simple. 
From  the  outset  our  campaign  has  been 
a  frank  alliance  of  altruism  and  business. 

{Continued  on  page  .334.) 


320 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


WILL  TRADING  STAMPS  EVER  RECOVER  FROM  THE  Chicago’s  “Pen  club  ” 


BLOW  THAT  MARSHALL  FIELD  CO.  GAVE  THEM? 

Merchants  All  Over  the  Country  Send  Letters  by  the  Hundred,  Earnestly  Commending 
the  Firm,  Clear-Cut  and  Eminently  Sound  Stand  of  the  Great  Chicago  House 
Against  "Coupons” — Good  Work  of  The  Editor  and  Publisher 
Likewise  Praised — A  Sample  Batch  of  Highly  Interesting 
Communications.  Couched  in  No  Uncertain  Terms 


CmcAtio,  September  8. — There  has 
been  a  iiutiuii  abroad  that  when  you 
Itou^ht  a  pound  of  tea,  or  a  pair  of 
soeks  and  receive<l  therewith  a  sightly 
little  lithograj)h  redeemable  for  pre¬ 
miums,  you  were  getting  something  for 
nothing.  But  this  is  fast  becoming  a 
punctured  illusion  in  these  parts.  The 
millionaire  trading  stamp  corporations 
—grown  rich  and  arrogant  upon  the  gul¬ 
libility  of  iininan  nature- -doubtless  are 
Iteginning  to  realize  the  seriousness  of 
the  setback  given  their  propaganda  by 
the  action  of  Marshall  Field  &  (Jo.,  which 
last  spring  banished  the  premium  coupon 
from  its  business. 

If  the  unsolicited  testimon}’  of  soine 
4<Hi  merchants,  scattered  from  one  ocean 
to  the  other  and  from  the  I^akes  to  the 
toilf.  is  to  Ih*  taken  seriously,  the  action 
of  Marshall  Field  &  Co.  marks  a  mein- 
orable  victory  in  the  war  against  eon 
pons.  The  stand  taken  by  one  of  the 
world’s  greatest  mercantile  firms  has 
spurred  to  greater  efforts  the  small  mer¬ 
chant  who  is  fighting  to  free  himself 
from  the  thraldom  of  the  coupon  yoke. 
It  has  given  him  moral  support.  It  has 
lired  him  with  a  new  cQurage.  It  has 
made  him  confident  of  ultimate  triumph. 

Marshall  Field  &  Co.’s  formal  declara¬ 
tion  set  forth  that  the  firm  would  refuse 
to  sell  a  single  coupon-l>onu8ed  article 
over  its  counters  or  through  its  retail 
house.  The  pronouncement  was  digni¬ 
fied,  firm  and  based  upon  the  commercial 
|>re<'epts  that  have  given  the  great  Chi¬ 
cago  firm  its  place  in  the  business  world. 
It  was  given  out  in  .\pril.  Immediately 
the  exe<-utive  offices  liecame  a  storm  cen¬ 
ter.  Coupon  interests  went  straight  up 
in  the  air.  The  firm  of  Marshall  Field  & 
Co.  Was  accused  of  ulterior  motives,  and 
was  abused  lieyond  measure  in  attack- 
of  certain  trade  papers. 

Cine  of  these  attacks,  on  petition,  was 
answered  by  Marshall  F’ield  4.  Co.  in  a 
letter  to  The  Editor  and  Publi-shek. 

Outweighing  the  protests  which  emi- 
nated  from  these  interested  sources,  how- 
e\er,  are  the  400  frank  expressions  of 
free-thinking  merchants  the  country  over 
who  have  written  grateful  letters  to 
Marshall  Field  &  Co.,  commending  its 
stand  on  the  premium  issue.  The  Chi¬ 
cago  correspondent  of  The  Editor  and 
Pi'iti.iSHEK  has  i)een  privileged  to  read 
these  letters.  They  comprise  perhaps  the 
most  enlightening  symposium  of  opinion 
on  the  coupon  business  ever  assembled. 
It  is  with  the  permission  of  Marshall 
Field  &  Co.,  and  of  the  writers,  that  they 
are  reprinted  in  connection  with  this 
article.  • 

Several  of  the  merchants  were  warm 
in  their  praise  of  the  attitude  of  The 
Editor  and  Publisher  in  the  coupon 
fight.  An  interesting  insight  into  the 
methods  of  the  premium  corporations  in 
curbing  the  rising  tide  of  opposition  to 
their  schemes  is  contained  in  an  excerpt 
from  a  communication  to  The  Editor 
A.ND  PuBLisHEi;  correspondent  from  a 
Western  merchant : 

“Our  three-year  association  with  the 
Sperry  &  Hutchinson  people,”  he  writes, 
“has  made  us  slightly  timid  of  the 
steam  roller  tactics  they  pursue  towards 
small  people  who  are  openly  antagonistic 
to  their  business.  We  wish  to  state  that 
the  merchants  of  our  town  were  quick  to 
grasp  the  opportunity  to  rid  themselves 
of  the  load;  and  recent  inquiries  made 
of  them  by  us  confirm  us  in  our  belief 
that  stamps  have  brought  absolutely  no 
business  that  we  do  not  acquire  in  the 
regular  channels.” 

The  tenor  of  the  letters  shows  plainly 
that  the  merchants  are  alive  to  the  fact 
that  a  commercial  house  cannot  do  busi¬ 


ness  under  the  alias  of  an  eleemosynary 
institution.  The  patron  lured  into  the 
store  by  promise  of  lagnappe — as  they 
say  down  in  New  Orleans — is  apt,  by  the 
same  token,  to  regard  the  transaction 
with  suspicion.  And  speaking  of  New 
Orleans,  this  may  lie  interesting:  Even 
in  that  mysterious  old  Southern  eity, 
where  the  custom  of  giving  "iHiot”  with 
every  purchase  once  was  universal,  the 
premium  idea  is  in  bad  repute.  Fifty 
years  before  trading  stam]i  eompanies 
were  thought  of.  lagnappe  was  as  much 
of  an  institution  in  New  Orleans  as  the 
Mardi  liras.  One  would  have  no  more 
dealt  at  a  store  or  market  stall  which 
did  not  give  lagnappe  than  at  one  which 
did  not  return  "change. ”  Not  so  many 
years  ago  someone  fell  to  reckoning  tin- 
cost  of  all  these  gratuities.  The  mer¬ 
chants  were  called  together  to  view  the 
result  of  his  computations.  As  a  result, 
lagnappe.  then  a  heritage,  was  discon¬ 
tinued  by  agreement.  Merchants  and 
customers  alike  have  profited.  Many  see 
an  analogy  In-tween  the  lagnapjie  of  New 
Orleans  and  the  pretty  pink  trading 
stamps  of  elsewhere. 

Without  further  ado,  herewith  is  pre¬ 
sented  the  opinion  of  (ieorge  Johnston, 
president  of  .lohnston  Brothers  Co.,  dry- 
goods  wholesalers  of  Birmingham,  .\la., 
one  of  the  largest  firms  of  its  kind  in  the 
South; 

Ai»ril  17.  191.7. 

Marshall  Field  &  Co. 

Geiillemeii;  Re|lyiiie  t«  yonr  annouiieeiiient 
of  April  15.  \V4*  are  very  jrla-l  tUal  .v*»u  have 
taken  tlila  iioaitioii  in  refereuei-  io  ri'olit  Sharing 
coupons.  We  have  notllied  Home  uiannfaetnrers 
of  vvhoiii  we  buy  certain  linea  of  nierehandise 
that  we  do  not  care  for  any  gisHlH  which  we 
buy  to  Ije  packed  with  the  Pn-flt  Sharing  cou- 
lioiis.  feeling  that  then-  Is  no  real  benefit  de- 
rlvt-d  from  this  practice  by  anyone  except  the 
promoter  of  the  scheme.  We  are  forwarding 
the  enclosed  letter  to  one  of  them,  that  he  may 
know  that  we  are  not  the  only  merchants  In 
the  country  who  view  It  from  this  Htand|>nint. 

Thanking  you  for  yonr  letter,  we  are. 

Yours  truly. 

JOHNSTON  BROS.  CO. 

Geo.  Johnston.  Pres. 


(Enclosure.) 

March  15.  1915. 

Geo.  Frost  &  Co..  5.51  Treinont  atrwt.  Boston. 

Mass. 

Gentlemen:  We  have  catalog  with  Informa¬ 

tion  In  reference  to  I’nitt-il  Profit  Sharing  Coii- 
Isms.  We  wish  to  state  to  you  that  we  are  not 
in  sympathy  with  this  method  of  advertising, 
and  we  do  not  think  that  our  Interests  or  your's 
are  served.  It  la  only  the  United  Profit  Sharing 
Couiion  Co.  that  profits  by  this  transaetion.  If 
we  buy  any  goods  from  you  In  the  future,  we 
will  ask  you  to  kindly  park  them  without  the 
coupons.  We  exi>ect  to  follow  this  policy  with 
all  the  goods  we  handle;  Iti  other  words.  It  will 
lie  our  (lolicy  to  avoid  handling  goods  that  are 
Iiackeil  with  these  coupons. 

Yours  truly. 

JOHNSTON  BROS.  CO. 

Geo.  Johnston.  Pres 


Here  is  wliat  a  Heliron  (Neb. i  iiicr- 
rhant  has  to  say  in  answer  to  the  at¬ 
tack  of  Sperry  &  Hutchinson  Co.  on 
Marshall  Field  &  Co.: 

May  27.  1915. 

Marshall  Sc  Co. 

(ientlemen:  We  have  recelvetl  a  l>ooklet  from 
the  S|>erry  &  HutchiDAtm  Co.  in  which  it  at¬ 
tacks  your  attitude  on  prt^miiiniH  and  proflt- 
sharini?  coupons. 

I  wish  to  aay  that  your  stand  against  profit- 
sharing  coupons  was  welcomed  by  the  better  class 
of  merchants  throughout  the  country. 

Speaking  for  myself  and  the  merchants  of 
Nebraska  with  whwn  I  have  come  In  contact— 
the  good  merebaota.  the  ones  who  are  making 
progress  and  who  are  looked  on  as  substantial 
business  men  and  cltlsens—these  premium  con¬ 
cerns  are  regarded  aa  pirates  In  the  merchandis¬ 
ing  field,  robbing  weaker  merchants  of  their 
legitimate  profits. 

It  is  my  opinion  that  most  of  the  stores  who 
use  the  premium  plan  are  stores  which  have 
failed  to  hold  or  increase  their  buslnesa — which 
are  not  willing  to  put  quality  into  their  mer¬ 
chandise  and  give  careful  service  to  their  pa¬ 
trons.  but  expect  to  bring  in  people  by  making 


them  think  tht^y  are  getting  something  for  noth¬ 
ing. 

Again  1  congratulate  you  on  the  stand  you 
have  taken. 

V’erv  truly  vours, 

C.  S.  KEITH. 

Some  other  letters,  picked  at  random, 
follow : 

Memphis,  April  12,  1915. 

Marshall  Field  Sc  Co. 

Gentlemen:  Your  recent  communication  rela¬ 
tive  to  Uroflt  Sharing  Couieuis  expresKes  exactly 
our  views  on  the  subject,  and  we  have  already 
eliminated  fr«mi  our  inercbandlso  the  objection¬ 
able  coupons. 

It  l>chooves  all  fair  mindtNl  merchants  to  quick¬ 
ly  and  firmly  meet  this  issue  and  help  to  rout 
the  cou{>on  pirates  from  the  field  of  legitimate 
luerchandiHing. 

Yours  very  truly, 

THE  JOHN  GERBER  COMPANY. 

Chas.  A.  Gerber. 

T.dedo,  Ohif..  .\prll  12.  1915. 
Marshall  Field  Sc  Co. 

ii%Dtleinen:  We  wish  to  commend  you  for  the 
stand  you  have  taken  in  the  matter  of  Profit 
Sharing  Cou|K>ns. 

We.  ourselves,  came  to  tlie  same  conclusion 
some  time  since  and  have  bt*en  operating  along 
those  llni^. 

You  may  be  sure  of  our  co-operation  in  a  de¬ 
termined  effort  to  stamp  out  this  evil,  and  it  is 
decidfHlly  im|K>rtaiit  that  all  of  us  make  a  de¬ 
termined  effort. 

Yours  very  truly. 

W.  L.  MILNER  &  CO. 

H.  S.  Fisher.  (leiieral  Manager. 

Jackson,  Miss..  April  14.  1915. 
Marshall  Field  &  Co. 

Gentlemen:  Referring  to  your  announcement  of 
the  10th.  I  am  glad  to  note  the  stand  you  have 
taken  on  (*ouiMm-packed  nierehandise.*  It  will 
stiffen  the  liackboiie  of  the  merchants  through¬ 
out  America,  and  1  sincerely  hope  that  a  great 
majority  of  them  will  be.  as  I  am,  in  perfect 
arcord  with  you  in  this  important  matter. 

Yours  verv  truly, 

R.  E.  KENNINGTON. 

Tampa.  Fla.,  .\prll  12,  1915. 
Marshall  Field  &  Co. 

Gentlemen:  We  wish  to  acknowledge  receipt  of 
your  frank  statement  of  April  9  In  regard  to 
Profit  Sharing  Coupons,  which  expresses  our 
exact  S4>ntiinents  in  this  matter.  We  are  taking 
the  same  stand  that  y<»u  are  and  are  refusing  to 
sell  any  merchandise  with  the  Profit  Sharing 
Coujions,  We  believe  that  the  lM*tter  class  of 
merchants  will  l>e  glad  to  co-operate  towards  this 
end. 

Yours  very  truly. 

MArtS  BROTHERS. 

Lincoln,  Neh.,  April  12,  1915. 
.Marshall  Field  &  Co. 

Gentlemen:  The  writer  has  liefore  him  your 
circular  letter  of  April  8  relative  of  Profit  Shar¬ 
ing  ConiKms.  and  wishes  to  congratulate  you  on 
the  stand  that  you  have  taken. 

For  many  years  our  estahlishinent  has  refused 
to  sell  merchandise  containing  coufions.  or  to 
issue  any  kind  of  premium  tickets.  W^e  think 
this  the  only  reasonable  {msltion  for  a  self- 
r»*spect!ng  (Mitatdishinent.  We  trust  that  the 
example  of  your  great  house  will  have  a  wide 
Influence. 

Very  truly  yours, 

MILLER  Sc  PAINE, 

J.  E.  Miller,  Pres. 

Mr.  Alillor  sent  tins  note  to  The  Ed- 
iTOR  AND  Publisher  correspondent:  “The 
writer  ia  in  earnest  sympathy  with  yon 
in  yonr  campaign  against  trailing  stampa 
and  so-called  gift  enterprises  of  every 
description.” 

St.  loniH.  April  12.  1915 
MiHwrs.  MarRhall  Field  &  Co. 

Gentlemen:  TIiIh  will  aeknnwledge  j-our  let¬ 
ter  advising  us  of  jour  srtion  In  regard  to  mer- 
ehaiidlse  that  has  niupons  attached  to  it.  It 
has  given  us  verj  iieeiillar — very  sincere — pleas¬ 
ure  to  know  that  the  distinguished  bouse  of 
Marshall  Field  &  Co.  Is  taking  the  atand  that 
.roll  are  taking  in  regard  to  thla  problem. 

We  have  already  returned  merchandise  that 
contained  coupons,  and  we  are  refusing  to  allow 
any  that  require  their  distribution  to  come  Into 
the  store.  We  are  very  much  In  sympathy  with 
any  effort  that  la  made,  not  only  for  the  elimi¬ 
nation  of  coupons,  bnt  also  trading  stamps.  We 
hope  that  other  houses  will  follow  your  notable 
example.  The  smaller  stores  are  earnestly  seek¬ 
ing  for  some  association  or  the  larger  and  most 
influential  houses  to  take  the  Initiative  In  thli 
matter. 

Tours  very  truly. 

SCRUGOS-VANDERVOORT-BARNEY, 
Robert  Johnston. 

{Continued  on  page  336.) 


Though  but  Just  Organized,  Its  Mem¬ 
bership  List  Is  Booming — Temporary 

Quarters  Opened — William  Jennings 

Bryan  Addresses  the  Advertising  As¬ 
sociation — Lillian  Bell  a  Bankrupt. 

Chicago,  September  9. — The  newly  or¬ 
ganized  Pen  Club  has  opened  temporary 
offices  at  21  North  La  Salle  street  and 
the  memliership  list  is  increasing  so  rap¬ 
idly  tliat  every  indication  points  to  the 
limit  of  400  being  attained  before  the 
club’s  quarters  are  ready  for  occupancy. 
Tlie  chairman  of  the  organization  com¬ 
mittee  has  prepared  a  roster  to  date 
showing  over  200  members,  all  actively 
engaged  in  newspaper  work.  The  Ger¬ 
man  press  has  been  enthusiastic  in  its 
reply,  editors  and  reporters  joining  al¬ 
most  to  a  man. 

Ronald  F.  Webster,  music  critic  of  the 
Tribune,  was  married  to  Miss  Elizabeth 
S.  Fabian  yesterday  at  the  house  of  Mr. 
and  Mrs.  William  Johnson  Falpan  in 
Evanston.  Mr.  and  Mrs.  Webster  will 
he  at  home  at  6341  Kenwood  avenue 
after  October  15. 

The  Press  Golf  Club  will  hold  its  Sep¬ 
tember  tournament  on  September  15. 
The  members  have  been  so  busy  covering 
tournaments  for  the  past  month  that 
they  probably  will  run  up  some  high 
scores. 

Thomas  Duncan,  for  many  years  com¬ 
mercial  editor  of  the  Chicago  Evening 
Post,  celebrated  his  eighty-first  birthday 
on  Saturday.  Members  of  the  board  of 
trade  presented  him  with  eighty -one 
roses. 

Frank  O.  Balch,  a  publisher  formerly 
located  at  19  South  La  Salle  street,  filed 
a  petition  in  liankruptcy  Saturday’.  He 
placed  his  liabilities  at  $196,485  and  his 
assets  at  $350. 

William  .1.  Bryan,  former  secretary 
of  state,  spoke  Indore  the  Advertising 
Association  of  Chicago  last  Tuesday. 

A  guest  of  honor  at  the  thirteenth  an¬ 
nual  reunion  and  picnic  of  the  Old-Time 
Printers’  Association  on  Saturday  was 
Mrs.  Emily  Lehau,  whose  father,  Mar- 
({uis  Beaubien,  helpinl  print  the  first 
copy  of  Chicago’s  first  newspaper,  the 
Chicago  Democrat,  November  26,  1833. 
Other  notable  guests  were  Mrs.  Annie  E. 
Buckie,  whose  husband  was  the  first 
Chicagoan  to  capitalize  the  printers’ 
roller-making  industry,  and  Mrs.  Clara 
J.  Shepard,  treasurer  of  the  Inland 
Printer  company,  whose  fatlier,  Henry 
J.  Shepard,  was  the  first  life  memlier  of 
tlie  Press  Club. 

Mrs.  Lillian  Bell  Bogue,  a  well-known 
Chicago  and  New  York  newspaper¬ 
woman,  who  wrote  under  the  name  of 
Lillian  Bell,  has  filed  a  voluntary  peti¬ 
tion  in  hankruptcy  here,  scheduling  h(‘r 
liabilities  as  $29,395  and  her  assets  $41.5. 
She  desired,  she  said,  to  fnie  herself 
from  debts  eontraet(Hl  in  liehalf  of  her 
former  liiishand,  A.  H.  Bogue,  from 
whom  she  was  divorced  a  year  ago.  The 
serious  illness  of  her  little  daughter  in 
New  York,  she  said,  also  contributfid  to¬ 
ward  involving  her  financially.  Mrs. 
Bogue  says  she  has  made  $190  900  from 
her  writings  and  sees  no  reason  why  she 
cannot  do  it  again. 

Mark  Cohen,  editor  of  the  Evening 
Star,  Dendeen,  New  Zealand,  was  in 
Chicago  last  week.  He  is  representing 
his  country  in  the  United  Stat««  on  a 
tour  of  commercial  and  irrigation  in¬ 
spection.  He  said  he  hoped  to  see  estali- 
lished  a  consulate  in  Chicago  to  further 
trade  relations  between  the  United 
States  and  New  Zealand. 


Consolidation  in  Hastings,  Neb. 

Adam  Breede  bought  the  Hastings 
(Neh.)  Daily  Republican  on  September  4, 
and  has  consolidated  it  with  the  Hast¬ 
ings  Daily  Tribune.  Hereafter  all  Re¬ 
publican  readers  will  receive  the  Tribune. 
By  making  this  consolidation  the  Tri¬ 
bune  has  greatly  increased  its  circulation. 
Hastings  is  not  a  field  for  two  daily 
newspapers,  but  it  is  considered  to  be  a 
logical  location  for  the  building  up  of 
one  of  the  largest  and  strongest  papers 
in  the  west;  and  that  is  the  plan  of  the 
publisher. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


PRESS  ASSOCIATION  of  loyalty,  there  were  uuuierous  iadis-  BUSINESS  GOOD  WITH  DUPLEX 

croet  utterances.  To  guard  against  a  con-  - 

ADOPT  S  A  STANDARD  OF  PRACTICE  such  utterances,  he  had  been  Shipping  Seven  Metropolitan  Tubulars 

called  upon  to  “mobilize  the  press  of  Can-  .  w  Week* 

ada  for  War.”  A  drastic  order-in-council  ^ 

was  put  through  to  give  the  government  1-  L-  Stone,  chairman  of  the  Board  of 
ade<iuate  power  to  deal  with  offenders,  but  Directors  of  the  Duplex  Printing  Press 
its  porvisions  were  not  intended  to  apply  Company,  who  is  in  his  73rd  year  and  is 
to  decent  papers  which  had  a  sense  of  re-  just  as  active  as  many  a  man  at  fifty, 
sponsibility.  He  mentioned  several  reports  business  exceptionally  good  with 
papers  in  Western  Canada  that  had  been  the  Duplex  Company, 
suppressed.  To  a  representative  of  The  Editok 

MESSAGE  FBOM  c'O.NXAi'GHT.  PUBLISHER,  Mr.  Stone  said :  “Dur- 

4 .  .  »  1,.  jj  .  in  the  past  six  weeks  we  have  installed 

At  the  conclusion  of  his  address  Major  Tubular  Plate  l(5-page  rotary 

(hambers  read  the  following  message  from  presses;  another  is  now  in  transit  and 
the  Duke  of  Connaught,  Governor-General  ^^^e  are  nearly  completed,  to  be 

”  ‘  I  11-  ^  shipped  at  once,  making  seven  in  all  since 

\V  111  you  please  deliver  a  message  rom  These  presses  have 

n.e  to  the  members  of  the  Canadian  Press  built  for  the  B’indlay  (O.)  Republi- 

,ysociation  and  say  that  as  Governor-  .  ^he  B’reeport  (Ill.)  .Tournal-Staii- 
(xeiieral  of  Canada,  I  thoroughly  appreci-  .  rphe  Alliance  (O.)  Review.  The 
ate  the  attitude  and  efforts  of  the  press  j  „  (q  )  .Tournal-Gazette ;  The  Battle 
of  the  Dominion  since  the  war  began  (.^eek  (Mich.)  Moon-Journal ;  Buffalo 
m  spirit  manifested  by  the  press  of  (y  y  )  Kveryboily’s  Daily;  Parkersburg 

the  Dominion  at  large  has  been  admirable,  ^  y„  ^  journal 

and  the  actual  service  rendered  to  the  “Business  is  looking  ever  so  much  Is-t 
.■ountry  by  the  newspaj^rs  it  would  be  im-  and  prospects  are  bright.  It  may  in- 
possible  to  over-estimate.  The  intelligrt.t  the  trade  that  we  have  concluded 

and  loyal  observance  by  the  lu-ess  of  the  ^.outra,l  with  J.  P.  Morgan  and  Corn- 

regulations  submitted  to  them  for  the  sup-  t,,  „,auufacture  200  lathes  and  we 

pression  of  news  calculated  to  injure  the  conclude  eventuallv  to  manufacture 

cause  of  the  allies  and  to  be  of  assistance  .pbis,  we  can  do.  without 

o  the  enemy  IS  deserving  of  all  praise.  1  interfering  in  anv  wav  with  our  usual 

know  that  the  imsition  Canada  jour-  output  of  i>rinting  presses." 

liuliain  IQ  u  r>a  rtieiila  elv  /tiffieolt  a  iwl  ' 


A  Comprehensive  and  Interesting  Document  Adopted  at  the  Conven¬ 
tion  in  Toronto — Much  Favor  Manifested  for  the  Establish¬ 
ment  of  a  School  of  Journalism — Congratulatory^ 

Message  from  the  Governor  General. 


Toronto.  Sept.  3. — This  year’s  con¬ 
vention  of  the  Canadian  Press  Associa¬ 
tion,  which  was  brought  to  a  close  this 
evening,  is  generally  regarded  as  having 
been  the  most  successful  in  the  history  of 
the  organization.  The  attendance  crossed 
the  200  mark  by  a  good  margin,  and  rep¬ 
resentative  press  men  were  present  from 
as  far  as  Halifax,  X.  S.,  on  tbe  east  and 
Vancouver,  B.  C.,  on  tbe  west.  The  sev¬ 
eral  addresses  delivered  were  of  a  highly 
informative  character ;  the  discussions 
were  practical  and  helpful  and  the  busi¬ 
ness  transacted  will  umiuestionably  re- 
ilonnd  to  the  benefit  of  tbe  members  of  tbe 
■Vssffciation. 

One  of  the  most  imiiortant  measures 
put  through  was  the  adoption  of  a  stan¬ 
dard  of  practice  in  matters  relating  to 
advertising.  This  was  discussed  in  the 


A.  Fry,  Dunnville  Chronicle  and  C.  M. 
Muiidy,  Oshawa  Reformer,  should  take 
up  the  matter  of  appointing  such  a  secre¬ 
tary  and  either  make  a  recommendation 
to  the  general  executive  of  the  Association 
or  else  take  action  themselves.  It  is  un- 
derst<MKl  that  this  committee  has  since 
agreed  to  leave  the  whole  question  to  the 
chairman  and  the  manager  of  the  C.  P.  A. 

IMMU’OSEI)  SCHOOI.  or  .lOURNAl.tSM. 

-V  good  deal  of  interest  developed  in  the 
general  as.sociation  over  the  question  of 
the  desirability  of  establishing  a  school 
of  journalism  in  connection  with  one  of 
the  Canadian  universities.  The  subject 
was  suggeste<l  largely  by  the  presence  of 
Dr.  Talcott  Williams,  of  the  College  of 
Journalism,  Columbia  University,  New 
York,  who  addressed  the  Association  on 
"The  Press  and  the  Public.”  Dr.  R.  A. 
Falconer,  president  of  tbe  University  of 
Toronto,  intnsim'ed  the  discussion.  lie 
concluded  an  interesting  address  by  say¬ 
ing  that  if  the  press  believed  that  there 
should  be  a  school  of  journalism,  he  was 
confident  that  om*  could  readily  be  es- 
tablishe<l,  though  be  thought  it  would  be  a 
diflicult  matter  to  get  a  dean  who  could 
combim-  in  his  iHU-sonalit.v  tbe  learning 
of  tbe  scholar  with  tbe  lu-actical  training 
of  tbe  journalist. 

Tbe  discussion  was  parti<'ipated  in  by 
J.  W.  Dabs',  editor  of  tbe  Manitoba  B’ree 
Press,  Winni|M'g;  Dr.  J.  A.  Macdonabl, 
editor  of  the  Toronto  Globe;  J.  E.  At¬ 
kinson.  editor  of  tbe  Toronto  Star;  E. 
.\ornian  .Smith,  editor  of  tbe  Ottawa 
Free  Press,  and  others.  B'iuall.v  a  coin- 
inittee  cotn|H)sed  of  Sir  John  Willison, 
Toronton  News;  Dr.  J.  A.  Macdonald;  J. 
W.  Dafoe;  John  A.  ('(sqaT,  ('’anadian 
Courier;  .1.  K.  Bone.  Toronto  Star;  E. 
.Norman  Smith:  C.  F.  Crandall.  Montreal 


Good,  Straight  Talk 

Carl  Hunt,  editor  of  Associated  Ad¬ 
vertising  (the  monthly  official  organ  of 
the  A.  A.  C.  W.)  made  a  straight-from- 
tbe-sboulder  address  to  the  members  of 
the  Indiana  Retail  Clothiers’  Association, 
tbe  other  night  in  which  be  boro  down 
hard  upon  the  fact  that  tbe  one  sure 
way  to  build  a  clothing  business  and 
keep  it  growing  is  to  make  steady  us«> 
of  straightforward  advertising,  joining 
hands  with  “the  greatest  salesman  of 
all — tbe  most  frtsiuent  repeater — truth.” 


L'Echo  Elects  Officers 
.\t  the  recent  annual  meeting  of  tbe 
stockholders  of  L’Rcbo  Publishing  Com¬ 
pany  of  New  Bedford,  Mass.,  which  pub¬ 
lishes  L’Echo,  tbe  following  officers  were 
elected:  President,  H.  P.  Dion;  secretary. 
Rev.  Hormidas  Deslauriers;  treasurer, 
Louis  .Toseph  Gagnon  of  Fall  River;  di 
rectors:  .T.  B.  Archambeault  and  Rev 
G.  E.  T.  H.  Giguere  of  Fall  River. 


W.  E.  Smai.i.fiei.I), 
President  Canadian  Press. 


ibree  sectioual  meetings  by  daily  publish¬ 
ers,  wei'kly  publishers  and  trade  and  class 
publishers,  and  having  been  accepted  by 
each  was  carried  in  fbe  general  meeting. 
By  fbe  same  process  four  seta  of  circula¬ 
tion  information  forms  were  adoi)ted,  tbe 
first  for  the  use  of  dail.v  newspapers;  tbe 
second  for  weekly  newspaisTs;  tbe  third 
for  magazines  and  religious  and  farm  pa¬ 
pers  and  tbe  fourth  for  trade  and  te4'bnica1 
paiM'fs. 

STANP.Mil)  FORM  OF  RATE  UAItt) 

In  the  daily  section,  tbe 


\Vli<  II  iiii  inlvcrlisiT 
li.  use  tliiil  spnee  witlili 
iliriHiiini  tie  leqiilreit  to 
i-nril  late  tor  the  siuii-e 
n  ellttfllK  ot  ellnt  riltes  i 


i|uestion  of 

adopting  a  standard  form  of  rate  card  was 
discussed  and  a  sample  I'ard  miHlelled  on 
that  of  tbe  Xew  York  .Vdvertising  .Vgents’ 

.Vssociation  was  considered.  This  received 
favorable  consideration  tuid  a  re.solution 
was  jHit  tbroiigb  commending  it  atid  in¬ 
structing  tbe  inconung  advertising  com¬ 
mittee  to  take  such  steps  ns  were  nece.ssary 
to  put  it  into  effect  ns  tbe  official  card  of 
the  daily  members  of  tbe  C.  P.  A. 

In  the  weekly  .section,  following  an  ad¬ 
dress  by  E.  K.  Whiting  of  the  Journal- 
Chronicle.  Dwntoona,  Minn.,  on  “How 
the  Weekly  Publishers  of  Minnesota  raised  Star:  J.  J.  Ilariiell.  Journal  of  Commerce 
their  subscription  rates  to  |l.."i0  a  year,”  and  D.  B.  Gillies.  Canadian  Grocer,  was 
a  resolution  was  passed  instructing  the  appointwl  to  investigate  the  whole  prob- 
chairman  of  the  section  to  take  up  through  lem  and  report  at  the  next  annual  con- 
the  head  office  of  the  Association  with  a  vention. 

leading  publisher  in  each  county  the  ques-  .Vnother  matter  that  held  the  interest 
tion  of  how  to  get  the  publishers  of  that  of  the  general  meeting  was  an  informal 
county  to  co-operate  in  raising  their  sub-  address  by  Major  Ernest  J.  Chambers, 
scription  rate  to  chief  press  censor  for  Canada,  on  the 

The  weekly  section  also  placed  itself  principles  of  press  censorhip.  He  began 
on  record  as  favoring  the  appointment  of  by  pointing  out  that  the  concealment 
a  field  secretary  or  organizer  who  would  of  military  movements  went  a  long  way 
be  charged  with  getting  in  new  members,  towards  ensuring  eventual  victory.  In 
arranging  for  further  county  organiza-  Britain,  the  prompt  installation  of  the 
tions  of  publishers  and  working  for  the  censorship  system  had  upset  many  of  Ger- 
geaeral  good  of  the  Association.  It  was  many’s  plans  for  securing  information.  In 
also  moved  that  a  committee  consisting  of  Canada,  while,  within  a  few  days  of  the 
the  Chairman ;  F.  B.  EJliott.  Alliston  Her-  opening  of  hostilities  the  press  showed  it- 
ald ;  Lome  Ee^y,  St.  Mary’s  .Toiirnal ;  W.  self  to  be  imbued  with  a  profound  sense 


K<'i-okiiI»'iI  ailv.-rtiHlniL'  nitfiils  win.  fail  to  iiw  witliln  the  contract  iM-rhal  the  fliiioiiut  of  space 
(siiitriicteil  for  on  Is-half  of  a  given  client  shoiihl  he  ahsolved  from  short  rate  charge  (If  anyl  on 
aci-oiiiit  of  such  client  If  th.'  failure  In  use  the  space  contracted  fer  Is  due  to  any  one  or  more  of 
the  following  reaaons  (providing  always  that  exemption  from  short  rate  charges  shall  not  he  effec- 
tivi*  exi'ept  advertising  agent  shall  hav**  failed  to  eolleet  same  iifti'r  having  made  every  reasonable 
effort  to  do  sol : 

(11  The  death  of  the  ndvirliser. 

1 2)  The  Insolvency  of  the  advertiser. 

i:il  Tlie  financial  Irrcsnoiislhillty  of  the  advertiser  and  a  resultant. iiiahtllty  of  the  advertising 
•Igeiil  to  collect  for  the  spate  used  up  to  that  lime  under  the  agreement  between  the 
iidvcrtlsliig  agent  and  the  puhllshcr. 

Extra  Charges  for  Position. 

The  standard  position  and  the  standard  designating  niinihers  of  same  are  as  follows; 

(11  Wholly  alongside  reading  matter  and  at  top  of  page. 

I2|  Wholly  aloiigalde  reading  matter  nn.l  following  a  fair  niiioniit  of  reading  matter, 

131  Top  of  |)agc. 

(41  Wholly  alongside  rcadliijj  matter. 

1 51  Following  a  fair  anioiiiit  of  reading  matter. 

i«l  Island  iwsttion.  1.  e..  apart  from  other  advertising. 

(7)  Set  In  Ixstj  type,  without  marks  and  Inserted  among  unpaid  reading  mattei— margin  of 
paptr  to  count  ns  reading  matter. 

Piibllstiers  should  specify  on  tbelr  rate  carda  In  terma  aa  above  such  of  the  above  atandard 
positlona  aa  they  arc  prepared  to  give  and  their  rates  for  same.  Thoae  rate#  should  be  uniformly 
maintained  In  alt  classes  In  accordance  with  clause  (a)  of  thla  division. 

Kethoda  of  BilHng  Fotition  Charges. 

Position  charges  should  be  billed  rather  ns  an  advance  on  run  of  paper  rates  than  t*  space 
equivalent.  To  lllnstratc  ;  If  a  200  line  advertisement  Is  ordered  to  be  Inserted  In  a  position  that 
calls  for  an  extra  charge  of  25%  the  special  poslttoa  charge  sbonld  not  be  made  by  blUing  the 
advertiser  or  advertising  agent  with  250  lines  (200  lines  plus  25%)  at  run  of  paper  rate  as  that 
method  of  billing  would  in  the  case  ot  newspapers  with  graded  rates  give  the  advertiser  or  adver¬ 
tising  agent  a  given  run  of  paper  rate  for  a  lesser  amount  of  space  than  is  entitled  to  that  rate. 
Contract  should  not  he  considered  completed  until  the  nuiniwr  of  lines  actually  contracted  for, 
regardless  of  i>ositlon  specified  and  extra  charge  for  same,  shall  have  been  used. 

Standard  Foreign  Kate  Card  Foma. 

The  C.  r.  A.  Standard  Foreign  Rate  Card  Forms  for  Metropolitan  and  Medium  City  Halites, 
tilmall  City  Hallies,  and  Rnr.al  Weeklies  are  as  published  as  Appendices  "B.”  and  "C." 

respectively. 

sivisioir  iic-Aixowixo  of  comnsuoirs. 

In  Oaaadn. 

Except  as  provided  In  clause  (d)  of  Hlvtalon  IIL  no  commission,  rebate  or  dteconnt  (exdept  a 
{Continued  on  page  38i.') 


•Tohn  M.  Tmbie, 
StHTctary  (»f  the  ('.  I’. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


“Specials”  Plainly  See  Big  Fall  and  Winter  Business 

America  Waking  Up  Fast — Much  Less  Dependent  on  Europe  Than  Hitherto — Lines  of  Advertising  to  Be 
Much  More  Diversified — Largely  Increased  “Movie”  and  Financial  Publicity  Coming — Standard  Oil 
and  Tobacco  Accounts  “Going  Strong” — Big  Crops  Will  Help — Canada  to 
Have  a  Share  in  the  Forward  Movement 


A  0  men  in  the  advertising  held  are  better  situated  than  the  special 
agents  'lehen  it  comes  to  knozt'ing  not  only  just  hozo  things  are  going, 
but  just  about  hozo  things  are  going  to  go. 

To  begin  ZK.'ith,  they  are  bright,  strong,  experienced,  "picked'’  men. 
They  are  "inside’’  at  times  zehen  other  folks  are  more  or  less  "outside.” 

The  Editor  and  Publisher  has  asked  the  special  agents  of  Nezo 
York,  Chicago  and  Boston  to  giz’c  their  z-iezos;  and  they  are  presented 
herezx'ith. 

The  note  of  courageous  optimism  is  sounded  all  along  the  line. 
Improz’ed  business  for  publishers  is  not  merely  guessed  at — it  is  knozen. 
Read  every  zeord  of  these  opinions. 


I'.  St.  J.  Itivhards,  A’ew  l  orA',  Eastern 
l{eitrvsentativc  St.  Louis  (Jlohe  Democrat 
anil  {‘resident  Six-{‘oint  League. — “As 
far  as  my  jH-rsonal  experience  enables  me 
to  judge,  newspaper  advertising  prosi)ects 
apiH-ar  l)etter  than  in  any  recent  year. 
Not  only  are  advertisers  planning  to  use 
more  space  than  in  past  seasons,  but  they 
represent  more  diversified  lines  of  busi¬ 
ness.  indicating  encouraging  trade  condi¬ 
tions  generally.” 

I.ouis  (jilman,  \eic  York. — “From  pres¬ 
ent  prosjtet-ts  it  looks  to  me  as  though  we 
shall  have  a  very  prositerous  Fall  season. 
The  best  evidence  of  this  is  that  during 
the  Slimmer  months  of  this  year  we  ran 
more  business  than  we  did  a  year  ago ; 
and  the  prosiiects  for  the  Fall  look  to  be 
even  lietter. 

■  “To  lie  more  siiecific,  I  would  take  the 
moving  picture  industry  as  an  example  of 
extreme  activity  from  an  advertising 
standjKiint.  Then,  again,  the  improve¬ 
ment  in  the  financial  situation  has  created 
considerable  advertising  in  that  direction 
which  did  not  exist  a  jear  ago.  (Jutside 
of  all  that,  a  numlier  of  the  regular  ad¬ 
vertisers  are  figuring  on  increased  appro¬ 
priations.” 

E.  .1.  Herdan,  Xew  York,  for  25  years 
Eastern  representative  t'ine-innati  Times- 
Star. — “I  sent  a  greater  volume  of  busi¬ 
ness  to  the  Cincinnati  Times-Star  during 
the  year  1S114  lhaii  in  any  pri'vious  year 
in  tile  history  of  the  paiier,  despite  the 
war  scare.  I  have  lieen  fortunate  enough 
to  show  a  material  increase  each  month 
this  year  over  the  i-orresponding  month 
of  1!*14,  and.  unless  the  unforeseen  hap- 
I»en8,  I  shall  establish  a  new  high  rei-ord 
ill  11(1.5.” 

Wallace  O'.  Brooke,  dean  of  the  Xew 
York  specials. — “All  the  signs  jioint  to  in- 
<-reased  business  this  Fall  and  Winter ;  no 
menace,  unless  a  iwssible  international 
disturbance.  There  is  a  general  feeling 
of  optimism  as  far  as  I  can  see  and  hear, 
and  a  healthy  gain  in  newspaiier  advertis¬ 
ing  is  promised.” 

(leo.  B.  David  Co-,  Xew  York. — “1  find 
in  going  my  rounds  with  the  general  ad¬ 
vertisers  and  agents  that  there  seems  to 
lie  an  air  of  optimism,  but  when  ques¬ 
tioned  very  closely  the’agents  hesitate  to 
give  any  definite  information  as  to  what 
accounts  there  will  be  large  campaigns  on. 
This  applies  outside  New  York  as  well  as 
to  the  city  of  New  York ;  but  my  honest 
belief  is  that  this  Fall  and  Winter  will 
see  more  new  accounts  than  ever  before 
in  newspapers. 

“The  United  States  is  in  splendid  finan¬ 
cial  condition  with  a  very  small  amount  of 
idle  labor  in  any  community  —  which 
means  a  tremendous  amount  of  money 
circulating  among  the  working  class,  the 
greatest  consumers  of  advertised  goods. 

“This  firm  is  imbued  with  the  spirit 
of  optimism  and  is  spreading  it  wherever 
it  possibly  can.” 

SI.  C.  Watson,  Xew  York. — “Naturally 
the  advertising  man  is  an  optimist.  Re¬ 
gardless  of  this,  however,  I  believe  the 
coming  Fall  and  Winter  will  be  one  of  the 
beat  seasons  we  have  known  for  news¬ 
paper  advertising,  particularly  in  the 
smaller  dailies.  I  am  particularly  inter¬ 
ested  in  the  Middle  West.  Business  con¬ 
ditions  there  are  good.  The  manufac* 


tprers  in  the  Fast,  especially,  appreciate 
this  fact,  and  are  going  to  take  advantage 
by  using  spac-e  in  the  newspapers.  I  find 
that  today  the  smaller  daily  has  the  call 
U'cause  of  the  fact  that  it  brings  the 
advertiser  closer  to  the  general  consumer 
— distribution  is  much  more  easily  ob¬ 
tained  in  the  smaller  towns  than  in  the 
larger  ones,  and  the  smaller  dailies  are 
read  more  thoroughly  tlian  the  larger 
ones. 

"I Miring  the  past  eight  months  my  pa- 
l>ers  liave  carried  more  foreign  advertis¬ 
ing  than  ever  liefore,  and  tlie  business  is 
going  to  continue  on  the  increase. 

“I  returned  a  short  time  ago  from  an 
extended  trip  throughout  the  .Middle  West 
section,  calling  upon  publishers  whom  I 
represent,  siK-nding  considerable  time  in 
each  town.  With  but  one  exception  I 
found  general  business  to  lie  fine,  with 
prosiiecLs  of  its  even  Indiig  lietter  this 
Fall.  Rig  crops  are  the  rule,  and  this 
means  that  the  smaller  cities  are  bound 
to  lie  iirosperous.  The  Eastern  manufac¬ 
turer  is  going  to  take  advantage  of  his  op¬ 
portunity,  and  this  is  shown  by  the  con¬ 
tinuation  of  the  advertising  placed  last 
Sjiring  and  by  the  new  arcounts  which 
are  being  prepared.” 

/*.  McKinney  <t  Son.  Xew  York.— 
“From  the  reimrt  of  a  memlier  of  our  firm 
who  has  just  completeii  a  trip  extending 
as  far  west  as  Salt  Lake  City  and  cover¬ 
ing  every  State  north  of  the  Ohio  river 
and  east  of  the  Rocky  Mountains,  tlie 
crops  everywhere  in  that  territory,  are 
the  greatest  ever,  and  everyboily  talks 
Iirosperity,  which  would  indicate  that 
.\merican  advertisers  have  the  chance  of 
their  lives  this  year  to  get  wonderful  re¬ 
sults  from  newspaper  advertising. 

“.Judging  from  the  greatly  increasing 
business  that  the  papers  we  represent 
have  been  enjoying  during  the  last  five 
months,  we  believe  that  with  the  opening 
of  the  Fall  sea.son  a  larger  volume  of  gen¬ 
eral  advertising  will  apiiear  in  our  papers. 
Wherever  we  have  called  upon  agencies 
and  advertisers  all  have  informed  us  that 
the  prospects  for  larger  business  w^re  ex¬ 
cellent  ;  and  while  we  have  not  as  yet 
received  actual  orders  for  a  considerable 
number  of  new  projiositions.  we  note  in¬ 
creased  inquiries  and  considerable  new 
business,  all  of  which  augurs  for  increase. 

“We  believe  the  coming  season  will 
show  a  larger  volume  ot  general  advertis¬ 
ing  in  daily  newspajiers  throughout  the 
country  than  ever  before.” 

The  S.  C.  Beckwith  Special  .Igency, 
Xew  York. — “Our  business  since  .January 
has  been  very  satisfai-tory  considering  the 
pressure  under  which  we  have  all  lieen 
laboring  since  August,  1914.  Things  be¬ 
gan  to  have  an  upward  tendency  only  this 
.vear,  and  all  things  considered  we  have 
held  our  own  admirably.  Of  course, 
normal  cKinditions  are  not  yet  reached, 
hut  we  have  a  great  deal  of  business  run¬ 
ning  and  quite  considerable  in  the  mak¬ 
ing. 

“Our  solicitors  are  told  by  the  general 
agents  who  are  figuring  on  the  Fall  adver¬ 
tising  that  they  all  look  for  a  good  season. 

“We  take  it  that  America  has  now 
awakened  to  the  fullest  realization  of  the 
necessities  in  the  case  and  is  no  longer 
dependent  upon  outside  trade  influence 


for  her  own  iirosperity.  In  other  words, 
our  people  are  waking  up  fast  and  so  be¬ 
coming  less  deiiendent  uixin  Europe  than 
they  formerly  were ;  and  while  we  do  not 
see  any  signs  of  a  boom  and  hope  none 
will  show,  at  the  same  time  we  are  very 
confident  that  business  is  going  to  make 
a  good  showing  for  itself  the  coming  sea¬ 
son.  There  never  was  a  time  when  we 
had  greater  cause  for  rejoicing  at  the 
financial  condition  of  the  United  States 
than  now.  The  National  Reserve  Bank 
-Vet  has  made  money  comfortable,  and  the 
balance  of  trade  is  now  so  largely  in 
favor  of  this  country  that  it  seems  im¬ 
possible  to  avoid  having  a  hoiiefiil  outlook 
at  this  time. 

“We  do  not  mean  to  overdraw  the  pic¬ 
ture,  but  what  we  aim  at  is  to  convey 
to  you  our  confidence  in  a  return  of 
good  times  in  advertisings — not  necessarily 
big  times,  but  a  satisfactory  condition 
must  prevail.  I’ossihly  it  may  exce<*ed  all 
expectations.” 

E.  Katz  Special  .{deertising  .Xgcncy, 
Xew  York. — “We  are  confident  that  busi¬ 
ness  this  Fall,  next  Winter  and  Siiring 
is  going  to  be  generally  satisfactory.  We 
are  guided  in  our  opinion  by  the  excellent 
business  that  we  have  enjoyed  all  last 
Spring  and  through  the  Summer — every 
month  of  which  has  been  considerably 
greater  than  the  same  month  last  year. 

“Strange  as  it  may  seem,  191,5  has  been 
the  best  year  that  this  agency  has  had  in 
the  history  of  its  business.  Every  paper 
on  our  list,  barring  two — one  of  which  is 
in  Canada — has  increased  in  foreign  ad¬ 
vertising  over  anything  it  ever  had  lie- 
fore. 

“When  business  slackened  up.  we  put 
on  more  steam.  We  felt  that  there  was 
business  to  be  had,  only  it  took  more  and 
harder  work  to  get  it.  Results  have 
showinl  we  were  not  mistaken. 

“We  found,  as  we  expectiil,  that  busi¬ 
ness  does  not  come-  that  you  have  got 
to  go  out  and  get  it,  whether  times  are 
good  or  otherwise;  and  if  you  can  go 
out  enough  and  get  enough,  you  can 
make  the  hard  times  of  others  good 
times  for  yourself.” 

C.  D.  Bertolet,  manager  general  ad¬ 
vertising  department.  Clover  Leaf  Xews- 
papers,  Chicago. — “The  ppsiiects  for  Fall 
business  are  fine.  We  are  getting  a  lot 
of  it  now.  Our  papers  have  shown  an 
increase  throughout  the  year  1915.  The 
increase  for  September  promises  to  be 
larger  than  ever.” 

Carpcnter-Scheerer  Company,  Xew 
York. — “Mr.  Carpenter  is  at  present  out 
of  the  city.  From  various  communica¬ 
tions  received  from  him  it  is  very  evident 
that  he  is  finding  business  conditions  most 
prosperous  throughout  the  West.” 

ll'm.  J.  Slorton  Company,  Xew  York. — 
“Seldom  in  our  experience  have  we  been 
able  to  see  b«*tter  indications  of  good  Fall 
and  Winter  business  than  were  displayed 
during  the  month  of  .\ugust.  191.5.  Not 
only  have  several  of  the  regular  adver¬ 
tisers  renewed  contracts,  but  there  have 
lieen  several  pieces  of  new  business  com¬ 
ing  to  the  front.  This  leads  us  to  be¬ 
lieve  that  manufacturers  are  reassured  as 
to  business  conditions,  and  that  the 
plethora  of  money  held  in  the  banks  of 
this  country  is  evidently  allowing  manu¬ 
facturers  and  sales  agencies  to  borrow 
capital  on  advantageous  terms  with  every 
prospect  of  such  a  condition  continuing. 

“During  the  month  of  August  generous- 
size  contracts  have  gone  forth  for  Nujol. 
a  preparation  put  out  by  the  Standard 
Oil  Company  of  New  .Jersey.  Certain 
rubber  heel  advertisers  seem  to  lie  bidding 
more  strenuously  than  heretofore  with 
each  other,  and  also  automobile  manu¬ 
facturers  are  establishing  new  agencies 
all  over,  so  that  the  amount  of  copy  from 
this  source  is  increasing  all  the  time. 

“I.arge  copy  is  materializing  from  sev¬ 


eral  of  the  diflferent  film  organizations. 
It  has  taken  quite  a  little  while  for  the 
film  advertising  to  resolve  itself  to  a  sane, 
efficient  and  consistent  basis,  but  within 
a  comparatively  short  time  copy  has 
started  for  such  concerns  as  the  Para¬ 
mount  Film  Co.,  I’athe  Freres,  and  the 
Triangle  Film  Company,  and  in  each  case 
this  copy  runs  to  large  space. 

"We  cannot  but  believe  that  a  number 
of  new  acL'oiints  as  well  as  consistent  rep¬ 
resentation  of  the  older  accounts  will  be 
run  in  newspapers  this  Fall  and  Winter, 
and  we  believe  that  newspaper  publishers 
have  reason  to  look  very  cheerful  over 
the  prospei-ts  in  the  general  field.” 

Boy  C.  lloUiss,  Xew  York. — “The  Chi¬ 
cago  Tribune’s  Eastern  business  is  im¬ 
mense.  Our  gains  up  to  and  including 
August  51  exceed  2.50  columns  in  this 
department  and  we  expect  to  show  gains 
of  over  400  columns  by  the  end  of  the 
year.” 

E.  C.  Trowbridge,  Xew  York. — “Gen¬ 
erally  speaking.  1  have  found  upon  my  re¬ 
turn  to  the  city,  after  numerous  absences 
this  Summer,  that  the  majority  of  adver¬ 
tisers  and  agents  are  optimistic — more  so, 
perhaps,  than  at  any  time  in  the  last  five 
years.” 

,/ohn  M.  Branham  Company,  Xew  York. 
---"Optimism  -is  a  wonderful  asset,  but 
when  materially  substantiated  becomes  a 
beautiful  reality.  Looking  into  the  fu 
ture,  conditions  can  only  be  surmised ; 
but  looking  over  our  order  books  on 
schedules  to  run  during  this  coming  Fall 
and  Winter,  they  show  a  remarkably 
healthy  condition — and,  as  you  know,  our 
order  books  are  the  real  test. 

“The  big  companies,  spending  money  as 
they  are,  on  good  healthy  schedules,  pre¬ 
dict  a  wonderful  future  prosperity.  We 
are  running  hig  schedules  from  Standard 
Gil,  Kellogg,  Reynolds  Tobacco  (Company. 
Liggett  &  Myers  Tobacco  Company  and 
the  American  Tobacco  Compan.v ;  and,  in 
discussing  advertising  with  the  concerns 
mentioned,  we  find  that  they  are  planning 
to  continue  through  the  Fall  and  Winter, 
not  only  with  their  regular  s<-h<‘dules  but 
with  several  new  by-products. 

“Of  course,  in  making  comparisons  we 
are  going  against  ‘lean’  months  of  last 
year ;  but  from  present  indications  it 
looks  like  a  wonderful  perioil  of  prosper¬ 
ity  ahead,  and — best  of  all — is  built  on  a 
good,  solid  foundation  of  fine,  high-class, 
clean  advertising.” 

Ward-Lewis-Williams  Special  Agency, 
Xew  York. — “We  believe  the  prospects 
for  Fall  business  are  very  bright.  We 
have  lieen  able  to  secure  renewal  orders 
on  every  account  running  in  our  various 
papers  up  to  the  present  time,  and  in 
many  instances  have  received  an  increase 
in  rate,  wherever  such  was  necessary. 

“As  you  probably  know,  we  are  much 
interested  in  Canadian  newspapers,  since 
we  are  the  New  York  end  of  the  Stock- 
well  Special  Agency,  which  makes  a  spe¬ 
cialty  of  Canadian  paiiers.  Prospects  for 
Canada  are  brightening  every  day.  Our 
renewal  orders  for  Canadian  iiapers  have 
lieen  secured  as  they  have  come  due  up  to 
date,  and  we  have  secured  such  new  or¬ 
ders  for  Canada  as  Gerhard  Mennen  Co., 
C.  S.  Clarke  Enterprises,  Waterman  Pen, 
David  Blustein.” 

tl.  I.ogan  I‘ayne  Company,  Xew  York. 
— “I  have  just  returned  from  quite  a 
general  trip  over  the  Middle  West,  visit¬ 
ing  the  principal  cities  from  which  ad¬ 
vertising  is  placed  and  going  among  the 
manufacturers  and  advertisers  in  general, 
and  I  feel  certain  that  the  Fall  and  Win¬ 
ter  will  show  wonderful  increases  in  for¬ 
eign  advertising.  I  say  this  for  the  rea¬ 
son  that  instead  of  the  manufacturers 
l«‘ing  iiessimistic,  as  they  have  been  for 
the  past  two  years,  they  are  really  optim¬ 
istic.  Practically  all  of  them  say  their 
business  is  showing  a  healthy  growth.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


323 


“Can  on  the  Boston  American’’ 


The  Chief  is  a  Strategist. 

He  is  an  enemy  to  waste  motion,  and 
a  hend  for  facts. 

He  believes  in  Co-operation. 

That’s  why  his  final  instructions 
were — 

“Call  on  the  Boston  American.  Go 
to  them  first.  Have  a  good  long  talk 
with  them.  They’ll  help  you  cut  out  the 
dead  wood.  Ask  them  to  show  you  the 
districts  with  high  buying  power.  Get 
a  list  of  the  live  wire  dealers  in  each  sec¬ 
tion.  Get  their  rating. 

“Find  out  how  dealers  in  each  sec¬ 
tion  feel  toward  direct  mail  literature. 
It  may  be  necessary  to  change  the  broad¬ 
side  we  used  on  the  St.  Louis  dealers. 

“Find  out  where  the  women-folks  do  their 


buying.  That  will  help  you  locate  your  starting 
point.  Then  get  the  American  to  help  you  lay 
out  your  territory — don’t  waste  time  finding 
your  way  around. 

“Get  them  to  give  you  a  man  for  two  or 
three  days — and  keep  me  posted!” 

Have  you  a  salesman  coming  to  Boston? 
Or  perhaps  you  are  going  to  cover  this  territory 
in  order  to  get  accurate  data  concerning  trade 
conditions — to  see  for  yourself.  In  either  case 
remember  that  the  latch-string  is  out — for  you 
or  your  salesman.  We  want  to  help  you  get  the 
most  out  of  Boston! 

When  you  are  planning  your  campaign  for  this  ter¬ 
ritory  remember  that  the  Boston  Evening  American 
has  a  larger  net  paid  circulation  than  the  five  other 
Boston  evening  papers  combined — we  are  now  close 
to  the  400,000  mark.  The  Boston  Sunday  American 
has  the  largest  net  paid  Sunday  circulation  in  New 
England. 

Look  into  the  situation  carefully  and  you  will  see 
why  the  Boston  American  is  credited  with  being*  New 
England’s  Greatest  Home  Newspaper. 


80-82  Summer  Street,  Boston,  Mass. 


New  York  Office 
1789  Broadway 


Chicago  Office 
504  Hearst  Building 
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CLUB  FOR  NEW  YORK  ADVERTISING  MEN 


Ambitious  Project  of  tlie  Advertising  Men’s  League  to  Be  Acted  l.poii 
on  September  15 — Dues  to  Be  Increased  and  Important  By- 
Law  Revisions  to  Be  Made — Details  Quoted  from  a 
Circular  Just  Issued  by  President  Tipper. 


Big  plans  are  on  foot  by  the  Advertis¬ 
ing  Men’s  League  of  New  York. 

Yhe  idea  is  to  establish  a  real  club  at 
47  East  25th  street ;  to  raise  dues  from 
$12  (at  present)  to  $.‘)0  a  year;  to  discon¬ 
tinue  associate  membership ;  to  establish 
an  initiation  fee  of  $2.5 ;  to  fix  the  dues  of 
non-resident  members  at  $10.  By-law  re¬ 
visions  to  cover  tbe.se  matters,  and  a  great 
many  other  things,  are  to  be  acted  upon 
at  a  meeting  to  be  held  on  September  15. 

Members  of  the  League  received,  on 
Thursday,  a  circular  headed  “important,” 
and  signed  by  President  Harry  Tipper, 
reading  in  large  part  as  follows ; 

“In  the  past,  activities  of  the  League 
have  been  hampered ;  new  projects  al¬ 
lowed  to  lapse,  because  of  the  lack  of  fa¬ 
cilities,  poor  accommodations,  costs,  and 
difficulty  in  arranging  for  matters  at  all 
times.  Advertising  in  New  York,  the  pro¬ 
fession  as  well  as  the  brbtherhood.  has 
not  advanced  as  it  might  have  done,  be¬ 
cause  of  the  difficulties  always  confront¬ 
ing  the  active  governing  bodj'. 

“Your  Board  of  Directors  wants  to  pre¬ 
sent  to  the  League  members,  plans  to 
broaden  and  increase  the  usefulness  of  the 
League  in  such  a  way  as  has  p<'rhaps 
never  been  possible  heretofore  in  New 
Yrtrk  advertising  history. 

TO  HAVE  KEAI.  HEAIS^r AKTKKS. 

“For  a  long  time  schemes  have  lK*en 
••on8idere<l,  projected  and  discussed, 
looking  to  the  establishing  of  headquar¬ 
ters  for  advertising  work  in  the  City  of 
New  York.  So  far,  these  things  have 
ended  with  the  dis<*ussion ;  )>erhaps  they 
have  be<‘n  too  ambitious,  involvcMi  too 
many  financial  questions  and  too  diffi¬ 
cult  of  settlement. 

“But  your  governing  Ismrd  has  se- 
<-ured  a  real  headquarters  proi»osition. 
It  is  not  a  scheme  for  discussion,  nor  a 
project ;  but  an  actual  plan  already 
shaped  up  for  immediate  development, 
awaiting  only  the  ratification  of  the 
T.ieague  members  to  be  put  into  full 
iwing. 

“As  a  matter  of  fact,  this  is  not 
merely  a  headquarters,  it  is  a  club ;  a 
cozy  borne  for  advertising  men  with  all 
the  facilities  required  for  their  comfort ; 
a  place  to  get  together;  a  place  which 
will  make  the  .\dvertising  Men’s  Ix‘ague 
the  centre  and  culminating  intint  of  ad¬ 
vertising  interests  in  New  York ;  and  a 
place  to  carry  on  successfully  all  the 
activities  that  the  previous  governing 
bodies  of  the  Iieague  have  drcanu>d  of,  but 
have  been  unable  to  work  out  for  lack  of 
accommodations. 

“Engineers  have  their  own  club,  which 
is  the  headquarters  for  all  the  scientific 
activity  connected  with  the  name ;  the 
lawyers  have  their  club ;  the  chemists ; 
the  doctors ;  and  all  of  the  other  interests 
that  have  any  professional  angle ;  only 
the  big  energetic,  forceful  profession  of 
Advertising  has  lacked  a  place  for  its 
home  in  the  biggest  city  of  the  United 
States. 

“However,  the  home  is  here — if  you 
want  it :  A  regular  home ;  with  upstairs 
and  downstairs,  dining  rooms  here  and 
there,  reading  room,  writing  room  (es¬ 
pecially  recommended  to  the  fellow 
whose  office  is  too  noisy  for  real  creative 
work),  cafe,  and  all  the  other  conve- 
aiences  desired. 

“I  have  made  a  tentative  proposal, 
that  has  been  accepted  by  the  owners  and 
approved  by  the  IMrectors.  I'here  is  no 
famiture  to  be  bought.  It  is  all  there, 
fitted  as  a  clcb  right  now.  There  will  be 
BO  kitchen  to  keep ;  no  additional  em¬ 
ployees  ;  no  exhausting  work  for  bouse 
committees  and  catering  debts :  —  all 
these  things  are  taken  care  of  in  the 
mtal  of  the  property. 

“The  tentative  arrangements  for  the 
slab  are  as  fellows :  It  consists  of  two 
^iag  rooms,  one  seating  100  to  150  and 
Hm  ether  150  to  200;  one  private  dining 
Moot,  ladies’  room,  large  reading  room, 
iefittM  room,  hranging  and  smoking 


room,  reception  room,  cafe,  cloak  room, 
cigar  stand,  etc.,  etc.  The  rental  on  a 
five-year  lease  to  be  $12,(kW  per  year, 
which  c-overs  all  costs  of  maintenance, 
service,  furnishing,  etc. 

“We  can’t  tell  you  all  the  details  in 
this  letter,  but  here  is  a  chance  to  get  all 
the  club  facilities  for  $7..5H  i>er  quarter, 
which  would  cost  from  two  to  three  times 
as  much  anywhere  else  in  the  city,  at 
the  same  time  secure  all  the  advantages 
of  a  club  devoted  to  advertising  inter¬ 
ests  and  the  Advertising  Men’s  I.<eague 
activities.” 


CLEVELAND  NEWS  MATTERS 

The  Press  Gives  a  Successful  Outing — 
Various  Plain  Dealer  Notes. 

( 'i.EVEi..v.M>,  Septcunlfcr  8. — As  a  ccm- 
cretc!  exaiiiple  of  its  Iminan  interest 
jMilicy,  the  Press,  one  of  the  leading 
aftcTiiiMUi  newspajH-rs  of  the  ^Middle 
West,  gave  a  free  outing  to  the  ja-ople 
of  Cleveland  at  Euclid  Beach,  the  prin¬ 
cipal  amuseinent  resort  of  this  city,  on 
SepteinlaT  2.  More  than  .5(l,(»((0  ](ersons, 
the  park  management  c-stiniatcHl.  at- 
tendc-d.  The  conspicuous  part  playini  by 
the-  Pre-ss  was  the  printing  of  coupons  in 
its  rc-gular  issues  of  .August  27  and  .'11. 
These-  c-ntitlc-d  the  holders  to  fren;  ad¬ 
mission  to  attractions  at  the  park.  In 
the  lA)g  Cabin  at  Euclid  Beach  the  an¬ 
nual  dcdl  show  conductc-d  by  the  Press 
was  held,  and  the  prizc-s  awardi-d.  Then- 
wc-re  a  dozen  classes.  The  largest  family 
presc-nt  rweived  $10  worth  of  grocerii-s. 
t>tlu-r  prizes  were  awardc-d  to  the  tallest 
woman,  to  the  man  with  the  largest  feet, 
to  the  best  fiddler  more  than  50  years 
old.  to  the  Iscy  who  could  dress  fasti-st, 
to  the  girl  who  could  eat  h-i-  i-rc-am  fast¬ 
est.  and  the  like-. 

I-I.-VIN  UE.VI.EK  .NOTES 

One  of  the  bigge-st  fc-atur«*s  carric-d  out 
by  a  daily  newspajeer  in  the  Middle  West 
is  the-  daily  review  eef  photoplays  by  the 
Plain  l)e-alt-r,  which  is  devoting  as  much 
as  two  columns  a  day  to  this  attraction. 
.Although  this  department  has  Ix-en  or- 
ganize-el  but  a  we-e-k,  ke-en  interest  already 
has  la-e-n  arouse-d,  not  only  amemg  the 
re-aelers  of  the  Plain  De-alt-r,  hut  among 
managers  of  moving  picture  house-s  as 
well.  To  K.  .Arthur  llolH-rts  la-longs  the 
credit  for  the  innovation.  He  has  been 
taking  care  of  this  column  for  almost 
a  ye-ar,  giving  it  lila-ral  sjeace  on  Sun¬ 
days.  What  makes  this  a  sure-e-nough 
novelty  is  that  Mr.  Kola-rts  re-views  the 
jdays  la-fore  they  eve-n  go  to  the  Ohio 
Board  of  Censorship,  thus  giving  the- 
meeving  picture  fans  the  first  information 
eef  what  will  be  shown  in  this  State.  To 
make  the  feature  e-ve-n  more  attractive. 
Mr.  Heda-rts  will  le-ave  em  Saturday  for 
a  teuir  of  the  New  York  and  Philaelelphia 
studiees  to  obtain  additional  advance  in- 
feermation.  He  give-s  a  brief  summary 
eif  the  play  and  then  criticises  it.  On 
Sundays  alx>ut  0  e-oliimns  will  la-  ele- 
veite-el  tee  this  news. 

“Why  I  Am  Glad  to  Go  to  Scheael'’  is 
the  title  of  a  new  contest  being  run  by 
the  school  department  of  the  pa]a>r. 
Essays  from  school  children  will  be  con 
sidered  for  prizes  totaling  $20.  The  four 
liest  will  be  eligible.  The  contest  closes 
September  14. 

PEBSONALB. 

Erie  C.  Hopwood,  managing  editor,  is 
taking  an  ei^nsive  trip  in  his  motor 
car  through  the  East.  He  sends  tele¬ 
grams  to  “the  boys”  at  almost  every 
stop,  telling  of  the  good  time  he  is  hav¬ 
ing.  So  far  he  has  been  to  Toronto  and 
Niagara  Falls.  He  may  visit  New  York 
if  the  roads  hold  good. 

W.  G.  Vorpe,  night  editor,  is  acting 
managing  editor  in  Mr.  Hopwood’s  ab¬ 
sence. 


ON  A  “LIBERAL”  BASIS! 

The  .American  Can  Co.  and  Lord  & 
Thomas  Trying  to  Sell  Adding  Ma¬ 
chines  On  An  “Exchange”  Plan  Moves 
.An  Oklahoma  Business  Manager  to 
Express  Some  Strong  Views. 

Well,  to  get  right  at  it  in  a  minute, 
here's  the  letter  that  touched  off  the 
gunpowder: 

.\MEHICAS  .ADIU.NO  MaCHI.NK 
MAXlFACTfllKn  BY 

Amkiucan  Can  Company. 

August  2-1,  l‘Jl.5. 
Tlnu-s.  oklahunia  City,  Okla. 

tlcntlemcn  ;  The  .tmerican  Can  Company 
exports  to  spend  a  large  ainount  of  money 
in  IStlti  advertising  tlu-  American  .Vdding 
Machine,  llen-toforo  we  have  confined  our¬ 
selves  almost  exclusively  to  magazines,  hut 
our  advertising  agency  has  been  urging  us 
to  consider  the  newspaper.  We  do  not  un¬ 
der  value  tile  vast  power  of  newspapers  for 
general  publicity,  but  in  order  to  convince 
ourselves  of  their  merit  for  advertising  for 
our  partleiilar  article  we  liave  determined 
to  earry  out  a  suggestion  of  I»rd  &  Thomas 
and  make  a  test  <ni  a  special  list  furnished 
us,  and  if  the  results  are  favorable  we  will 
spend  some  of  our  money  in  newspapers 
hereafter. 

t»ur  proposition  is  to  send  you  one  of  our 
$3.5  .American  .Adding  Machines,  taking  ns 
p.iymcut  $20  in  advertising  si)ace  at  your 
regular  rate,  and  allowing  yon  to  remit  the 
remainder  in  three  jtayments  of  $.">  each,  in 
20.  00  and  00  days  from  date  of  order. 

Tlu-  test  a<i  for  your  paper  will  lie  keyed 
so  that  we  can  watch  tlie  replies. 

The  advertising  copy  will  he  iirepared  by 
an  exiiert  and  ouglit  to  “piill.”  If  it  pays 
u«  it  will  caiis<>  us  to  spend  some  cash 
money  for  advertising  spare  in  your  papi-r. 

The  .American  .Adding  Machine  will  is-  a 
sjilt-ndid  addition  to  .vour  ortiri-  t-tiuipment. 
it  is  undoiilitedly  tlu-  iilggest  success  in 
y(-Hrs. 

We  eiit-lost-  special  order  for  signaturc 
wliich  we  will  in-  glad  to  have  you  sign 
promidly  as  tliis  is  a  qiiiek  action  proposi¬ 
tion  and  will  he  witlidrawn  Septi-mljcr  7. 

A'oiirs  very  truly, 

.Amkiucan  Ca.n  (.'o.mpaxy. 

(11.) 

Accom]iaiiyiiig  the  foregoing  is  a  fae- 
simik*  of  a  letter  sent  by  Lord  & 
Thomas,  the  Chicago  advertising  agents, 
to  B.  E.  Harris,  manager  of  the 
American  Adding  Machine  department  of 
the  -American  Can  Company,  suggesting 
the  use  of  newspaper  advertising,  tints: 

In  order  to  conclusively  provi-  to  you  tliat 
newspaper  advertising  would  pay.  we  would 
suggest  that  you  take  a  few  of  your  ma- 
eliines  and  offer  them  to  a  s«-lect  list  of 
newspaiiers  on  a  lllieral  exeliange  liasla. 
-Any  up-to-date  newspaper  othee  needs  an 
adding  maclilne,  and  I  am  vt-ry  sure  tliat 
most  of  them  would  lie  very  willing  to  <-o- 
operate  with  us  to  prove  to  you  tliat  news- 
pap«-r  siiaee  would  he  a  |>iol1talile  medium 
for  you  to  use. 

It  would  be  Is-tter  wlu-n  seleeting  your 
papers  to  avoid  large  cities,  for  tlu-  reason 
that  the  adding  macliine  p<-o|)l(-  have  cov- 
erwl  the  cities  so  aggressively  In  tlu-  i>ast 
tliat  practically  every  cit.tj  newspaper  oftiee 
is  well  supplied  with  adding  niaeliines. 

We  particularly  enjoy  tliat  second 
paragraph  above  (juoted.  As  a  means  of 
telling  the  small-town  publisher  that  In¬ 
is  away  Itehind  “practii-ally  every  city 
ne\vspajH-r  ofliee.”  and  yi-t  not  give  him 
offense  in  so  doing,  it  is  one  of  the 
smoothest  sentenr-es  that  The  Editou 
AND  I’riiLisiiEK  has  read  for  a  long  time. 
Herliert  P.  Cohn  appears  to  have  written 
it.  We  take  pleasure  in  so  stating. 

In  sending  ns  the  details  of  this 
“liberal  exchange”  proposition,  the  busi¬ 
ness  manager  of  the  Times,  F.  W. 
Worcester  very  pn-perly  pokes  a  lot  of 
fun  at  the  paragrajih  that  aiiiioiiiu-es 
that  “the  test  ad  for  your  pajier  will  1m- 
keyed  so  that  we  can  watch  the  replies.’’ 

Fine!  Here  is  the  great  .American 
Can  Company,  aided  and  alietted  by  the 
Lord  &  Thomas  agency,  seriously  pro¬ 
posing  to  insert  a  one-time  ad  in  a  news¬ 
paper  and  then  to  judge  the  value  of 
publicity  therein  by  the  replies  to  that 
one  loftel}’  ad!  We’d  like  to  quote  Mr. 
Worcester  in  ful^  but  we  can’t— really 
we  can’t.  However,  he  uses  the  words 
“boneheadedness,”  “downright  stupidity.” 
“dub,”  “damned  fools,”  “buncoed,”  etc. 
You’ll  have  to  guess  the  rest. 

Speaking  seriously,  it  is  a  fair  ques¬ 
tion  how  long  it  is  going  to  take  for 
advertisers  and  their  agents  to  get  such 
nonsense  out  of  their  heads  in  approach¬ 
ing  newspaper  publishers.  If  the  Ameri¬ 
can  C^n  (Company — or  anybody  else — 
wishes  to  sell  merchandise,  by  all  means 
let  it  take  the  same  course  when  buying 
advertising  space  as  when  buying  the 


raw  materials  from  which  its  product  is 
made;  namely,  PAY  REAL  MONEY’. 

PRO  AND  CON  IN  BALTIMORE 


Messrs.  .Munsey,  Olivier  and  Grasty  at 
Odds  as  to  the  News. 

As  everybody  knows,  Frank  A.  Munsey 
lias  sold  the  Baltimore  News  to  Stuart 
( Hivier. 

On  September  3,  Mr.  Olivier  published 
in  the  News,  under  the  heading  “A 
Mueh-to-lR*  Regretted  But  Neces-ary 
Statement,”  a  strong  criticism  of  Mr. 
Cliarles  11.  Grasty,  of  the  Baltimore 
Sun,  the  drift  of  which  will  be  shown 
by  the  following  extracts: 

_  "Till-  return  of  a  former  owner  of  tlie 
News  to  Haltimore  on  the  eve  of  my  an- 
noiineemcut  of  its  purchase  makes  it  In  a 
sense  my  duty  in  the  ahsence  of  any  word 
from  the  gentleman  in  question  to  speak. 

“I  was  hoping  that  Mr.  Grasty,  realizing 
the  strange  coincidence  of  his  return  to  the 
city  at  this  time,  would  have  the  manliness 
to  eome  out  and  deny  the  rumors  which 
have  been  published.  I  worked  for  him  as 
hard  ns  any  man  ever  worked  for  another 
for  nine  years  of  my  life.  In  fairm-ss  and 
justice,  Charles  II.  Grasty  cannot  deny  this. 

“Mr.  (Jrasty  is  too  slirewd  a  newspaper 
man  not  to  have  realized  that  his  return  to 
Italtimore  just  at  this  time,  after  a  long 
stay  abroad,  would  lend  vast  color  to  these 
rumors:  tliat  It  would  he  only  natural  for 
the  pulilic  to  doubt  in  some  measure  my 
word,  in  view  of  the  marked  coincidence. 
Therefore  in  maintaining  an  iinlirokeii 
silence  he  has  in  a  sense  cast  indirect  sus 
pieion  upon  the  Integrity  of  my  signed 
word.  I  had  the  right  to  expect  that  when 
lie  returned  to  the  city,  just  at  this  time, 
when  I  was  consummating  tlie  dream  of  a 
lifetime,  he  would  have  manliness  enough 
not  to  let  these  uncontradicted  rumors  han¬ 
dicap  me.  Nearly  a  week  has  jiassed  since 
tills  rumor  was  publislied  and  be  has  lieen 
as  silent  as  the  tomb,  although  known  to  Ix’ 
in  tlie  city. 

“if  Mr.  (Jrasty  docs  not  think  that  our 
past  association  places  the  <luty  of  making 
tills  denial  upon  him.  I  will  deny  It— deny 
it  emphutically  and  with  all  tlie  emphasis 
of  which  I  am  caiialdc.  If  he  was  the  big 
man  that  1  once  thought  him  to  be.  he 
would  liave  made  this  announcement  him¬ 
self  and  not  have  made  me  do  tills  embar- 
ras.siug  thing  and  this  seemingly  ungrateful 
tiling,  for,  naturally,  I  owe  a  great  deal  to 
the  man  under  whom  I  served  for  nine 
yi-ars.  Hut  I  owe  more  to  niys<-lf  and  to 
the  News  and  to  the  people  around  me  here, 
and  I  simply  cannot  have  their  work  han¬ 
dicapped  hy  this  infamous  suspicion  gaining 
ground — the  suspicion  that  I  would  have 
liiiki'd  up  witli  a  man  wlio  acted  as  he  did 
following  Hie  sale  of  the  News  to  Mr.  Mun- 
sey.  Mr.  (Jrasty  has  (iiiibbled  alxjut  there 
Ix-liig  no  printeil  or  Y-eriuil  agreement  aliout 
Ills  return  to  Haltimore,  but  years  ago  he 
was  tried  lii  the  court  of  public  opinion, 
and  the  (loelslon  of  this  court  was  that  a 
man  who  sold  a  property  for  a  sulistantini 
pri<e  and  then  returned  to  set  up  shop 
iigainst  it  was  guilty  of  tlie  violation  of 
tl:os(-  higlier  etlilcs  and  that  higher  morality 
which,  tliiiiik  (Jod,  still  prevail  among  a 
few  g(-ntlemen  and  sportsmen  here  on 
eai'til." 

Jibst  to  show  that  there  are  two  sides 
to  everything,  Mr.  Grasty  published  his 
own  statcinent  on  the  following  day. 
He  didn't  write  inucli  himself — just 
i|ii(ite<l  two  letters  of  Air.  Olivier’s  and 
one  of  Air.  Alunsey’s. 

Air.  Olivier’s  were  written  a  sub¬ 
stantial  period  after  Air.  Grasty’s  re- 
entraiu-e  into  Baltimore  journalism,  and 
were  most  cordial  in  tone.  Air.  Afunsey's 
statement  was  as  follows: 

“In  my  purchase  of  the  Haltimore  News 
tliere  was  never  a  word  said  one  way  or  the 
other  aliout  Mr.  Grasty  not  entering  into 
.loiirnalism  again  in  Haltimore.  I  assume, 
and.  I  tliink  witli  very  good  reason,  that 
siicli  a  sti|iulation  was  unnecessary  :  that  it 
would,  in  fact,  have  lieen  a  reflection  on  the 
lionor  of  tlie  men  from  whom  I  bought  the 
Haltimore  News. 

“The  matter  of  .Mr.  Grasty  entering  into 
Journalism  again  in  Haltimore  never  came 
up  for  coiislderntloii.  It  was  never  dis¬ 
cussed  ;  nothing  was  ever  said  on  the  sub 
jeot.  The  statment.  therefore,  that  I  wished 
(o  prohibit  Mr.  (Jrasty  from  entering  into 
Journalism  again  in  Haltimore  and  that  Mr. 
(Jrasty  insisted  upon  the  omission  of  sucli 
prohibition  is  entirely  without  foundation. 
There  is  not  one  word  of  truth  in  It,  not 
even  the  shading  or  suggestion  of  truth.” 

Every  Linotype  Owner  Needs  This 

An  8-page  booklet  on  “Linotype  Gas 
Governors,”  just  issued  by  the  Alergen- 
thaler  Linotype  Company,  is  crowded 
full  of  technical  information  of  the 
greatest  importance  to  all  linotype  users. 
It  will  be  sent  free  on  request. 


Carranza  has  released  the  American 
newspaperman,  H.  W.  Francis,  im¬ 
prisoned  at  Vera  Cruz,  reports  U, 
Consul  Silliman. 
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THE  NEW  YORK  AMERICAN,  might  properly  be 
^  called  THE  UNITED  STATES  AMERICAN,  so 
great  is  its  influence,  so  national  is  its  scope, — 


besides  representing,  as  it  does,  ONE-FOURTH  of  all  newspaper  readers  in 
New  York,  the  greatest  city  in  America — an  impressive  fact  of  itself. 


ONE-FOURTH  of  all  newspaper  readers  in  New  York  means  a  following 
of  ONE-FIFTH  of  the  population  since  one  newspaper  is  sold  to  every 
five  inhabitants. 


ONE-FIFTH  of  the  population  means  a  following  of  One  Million  Forty-Five 
Thousand  One  Hundred  Sixty-Two  men,  women  and  children — whose 
needs  should  be  supplied  by  advertisers,  and  will  be  if  advertisers  will  regularly 
appear  in  the  advertising  columns  of  the  NEW  YORK  AMERICAN. 

This  population  following  in  New  York  City  alone,  not  considering  the  national 
following  the  NEW  YORK  AMERICAN  has,  is  greater  than  that  of  St. 
Louis  which  has  734,677  people — greater  than  Boston  which  has  733,802  people 
— greater  than  Cleveland  which  has  639,431  people — greater  than  Baltimore 
which  has  579,590  people — greater  than  Pittsburgh  which  has  564,878  people. 

Who  among  business  men  will  deny  the  ability  of  the  NEW  YORK  AMERI¬ 
CAN  to  improve  their  business  by  advertising  in  it? 

Who  will  deny  that  the  NEW  YORK  AMERICAN  is  absolutely  essential 
to  make  any  advertised  business  a  success  in  New  Y ork  ? 

Surely  there  can  be  no  doubt  in  the  mind  of  any  intelligent  advertiser  or  agent  that 
the  NEW  YORK  AMERICAN,  with  such  an  impressive  following,  can  make 
any  business  well  known  and  greatly  help  to  make  it  pay. 


An  advertiser  may  as  well  think  a  counterfeit  dollar  bill  will  purchase  a  real 
dollar’s  worth  of  something  as  to  think  he  can  succeed  in  the  New  York  territory 
without  using  the 


NEW  YORK  AMERICAN 

DAILY  and  SUNDAY 


Member  Audit  Bureau  of  Circulations 
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The 

Detroit  Free  Press 

"Michisaa’*  Graatest  Nawspapcr” 

The  LAffest 

2-C«nt  Moraine  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC, 


Brunswick  Bld(. 
New  York 


Steger  Bldg. 
Chicago 


DETROIT 

SATURDAY  NIGHT 

refuses  to  accept  advertising  that  does 
not  hold  out  honest  value  to  the  reader. 
We  include  in  this  generalization,  beer, 
whiskey,  cigarette  and  patent  medicine. 
Also  DISHONEST  MERCHANDISE, 
no  matter  by  whom  it  is  offered  for  sale. 

Foreign  Advertising  Representatives 

G.  LOGAN  PAYNE  CO. 

T4S  Marguette  Building,  ruieago 
200  Fifth  Av(.,  New  York  City 
Publicity  Building,  Boston 


Protpenty  Returned  to  Pittsburgh 

FALL  LISTS  SHOULD  INCLUDE 
GAZETTE  TIMES 
Morning  and  Sunday — 
CHRONICLE  TELEGRAPH 

Evening  except  Sunday 
They  are  the  TIVO  BIG  NEWSPAPERS  in 
a  metropolitan  district  of  1,042,855  people. 
FUAT 

COMBINATION  RATE  ZrVsC.  PER 
AGATE  LINE 

For  further  information  and  co-operation 
write 

URBAN  E.  DICE 

Foreign  .Advertising  Manager 
PITTSBURGH,  PENNSYLVANIA. 

J.  C.  WiLBEBDINC 

225  Fifth  .Avenue . New  York  City 

The  J.  M.  Bsanham  Compa.ny 

Mailers’  Building . Chicago 

Chemical  Building . St.  Louis 


Get  the  Best  Always 
l^ftiBburg  Blspotrlf 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  O.  BROOKE, 

Brunswick  Building,  New  York 

HORACE  M.  EORO, 

P<H>|ileH  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Eatate  Tniat  Building,  Pblladelpbla 


TBE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foratga  Advartiiiag  RapraaaatatiTea 
L  A.  KLEQii,  MetropoUtan  Tower,  N.  T. 
JOHN  oust.  Peoples  Ges  Bldg.,  CMcago 


WHY  IS  IT? 

that  the  Timet-Leader  is  the  only  one  of 
the  three  evening  newspapers  in  New 
Haven,  Conn.,  that  is  a  member  of’  the 
Audit  Bureau  of  Circulations.  Think  it  over. 

BRYANT.  GRIFFITHS  FREDRICKS 
ZZS  Fifth  Ave.  71f  Peoples  Gaa  Bldg. 

Negr  York  City  Chicago 


GOOD  STUFF  FROM  COAST 

Another  Newspaper  Party  Visits  the  Fair 

— Who  Edwin  Emerson  Is — Sol  Bloom’s 

Early  Career  as  a  San  Francisco 

“Newsie” — Suit  Over  Dargie  Estate 

— V'arious  Interesting  Personals. 

Sax  Fkax'cisco,  Septenilier  2.— *Wile.v 
15.  Baker,  eireulatioii  manager  of  the 
ChattaiKHtga  News,  has  arrived  from 
Cliattaiiooga  and  Southern  points,  accom¬ 
panying  a  party  of  ten  F^xiiosition  guests 
ot  the  pajier.  These  visitors  were  the 
winners  in  a  suhscription  contest  con¬ 
ducted  by  the  News,  which  was  highly 
satisfactory  to  all  concerned.  The  pajier 
tfKik  in  more  than  during  the  con¬ 

test.  breaking  previous  records  in  that 
line.  It  is  learned,  from  the  Exploitation 
Departineiit  of  the  Exposition,  that  BTS 
of  these  contests  have  been  run  in  all. 
'i’he  larger  iMirtion  of  the  winners  have 
already  visited  the  F]xi)osition,  hut  a  nnni- 
Imt  of  newsitaiier  contest  ]mrties  are  ex¬ 
pected  to  arrive  here  Indween  now  and 
the  close  of  the  Ex|aisition.  on  Dec.  4. 

Mont  H.  Wright,  who  is  in  San  Fran¬ 
cisco  as  a  member  of  the  official  party 
of  (Jovernor  Brumbaugh  of  Pennsylvania, 
in  connection  with  Pennsylvania  Day  at 
the  ExiKisition,  attended  a  luncheon,  yes¬ 
terday,  which  was  given  by  the  .Advertis¬ 
ing  Men's  Club,  the  Kotary  Club,  the 
Home  Industry  League  and  the  Down¬ 
town  .Association  for  the  purpose  of  dis¬ 
cussing  ways  and  means  for  preserving 
some  of  the  features  of  the  Exposition 
grounds.  As  a  member  of  the  Poor  Rich¬ 
ard  Club  of  Philadelphia.  Mr.  Wright  ex¬ 
tended  an  invitation  to  San  Francisco’s 
advertising  men  and  merchants  to  attend 
the  twelfth  annual  convention  of  the  As- 
s<»<'iated  Advertising  Clubs  of  the  World 
at  Philadelphia  next  .Tune.  The  Poor 
Richard  Club  will  Ite  the  host  of  thou¬ 
sands  of  men  who  will  1k‘  i»resent. 
The  invitation  met  with  an  enthusi¬ 
astic  resiKUise  and  many  of  the  leading 
business  an<l  advertising  men  told  .Mr. 
Wright  that  they  hoi>ed  to  lie  able  to 
attend  the  convention  in  force. 

X’ELL  BUIX'KLEY  AT  ’FRISCO. 

Nell  Brinkley,  of  the  lleursL  Syndicate 
staff,  has  arrived  on  her  first  visit  to  San 
Francisco.  She  will  do  the  Exposition 
during  her  stay.  The  following  local  in¬ 
terview  with  the  artist-writer  is  worth 
<! noting  here; 

“I  never  saw  so  many  pretty  girls  to¬ 
gether  in  one  place  in  my  life.”  said  Miss 
Nell  Brinkley  at  the  St.  F’rancis  Hotel. 
liMiking  for  all  the  world  like  any  saucy, 
curly-licadisl,  hlue-cyed  girlie  of  her  own 
creation.  “That’s  one  reason  why  I  feel 
at  home  in  San  F'rancis<'o.  It  rtMuinds 
me  so  much  of  New  York,  not  only  be¬ 
cause  the  girls  here  are  as  pretty  as  can 
he.  but  IsH-ause  they  have  so  much  real 
style.’’ 

Edwin  Emerson,  war  corresiiondent. 
mngn'/.ine  writer,  editor  and  soldier  of 
fortune,  well  known  in  San  F'rancisco  and 
once  a  leading  memlier  of  tlie  ('armel 
literary  colony,  who  is  a  prisoner  in 
Switzerland  on  account  of  writing  articles 
ill  which  he  reflected,  it  is  alleged,  on 
Swiss  officials,  won  praise  from  ITesident 
Taft  in  IffOfl  for  his  relief  work  during 
the  San  Francisr-o  fire.  Following  his 
work  in  the  Russo-.Tapanese  war  in  1004, 
he  returned  to  newspaper  and  literary 
work  here,  and  came  prominently  before 
the  public  when,  as  editor  of  the  F’resiio 
Herald,  then  owned  by  the  Calkins  Syndi¬ 
cate.  of  this  cit.v.  he  refused  to  publish 
an  attack  upon  President  Roosevelt,  his 
personal  friend.  Emerson  resigneil  and 
the  affair  helped  to  hasten  the  downfall 
of  the  Calkins  line  of  puhlicjitions. 

SAX'  FRAX'CI.SCO  PER.SOXALS. 

Huntington  Gilchrist,  profes.sor  of  jour¬ 
nalism  at  Peking  University.  Poking. 
China,  has  arrived  in  the  city  and  will 
spend  a  few  days  in  studying  the  Exposi¬ 
tion. 

Guy  F.  I^ee.  manager  of  the  syndi<-ate 
department  of  the  Chicago  Tribune,  is 
liere,  looking  over  the  Exposition. 

Sol  Bloom.  New  A'ork  millionaire,  who 
made  his  start  in  life  as  a  San  Fnincisco 
newsboy,  spent  the  past  wi'ok  here,  mak¬ 
ing  a  careful  study  of  the  Exposition. 
Mr.  Bloom  said :  **The  educational  value 


of  your  big  show  has  made  a  deeiier  im¬ 
pression  on  me  than  the  beauty  of  its 
architecture.  In  the  few  days  I  spent 
at  the  grounds  I  added  more  to  my  store 
of  information  than  I  ever  thought  could 
he  done  in  so  short  a  time.” 

S|ieakiug  of  his  newsboy  days  in  San 
Francisco,  Mr.  Bloom  said  :  “As  a  kid  of 
a  fellow,  I  had  a  giKsl  singing  voice,  and, 
iit-casionally,  I  could  pick  ui>  a  piece  of 
side  money  liy  doing  song  liits  at  the  old 
Staiidanl  and  Baldwin  theatres.  .As  a 
newsboy  I  eame  into  eontaet  with  M.  H. 
de  A'oung,  of  the  Chronk-le.  who  took  an 
interest  in  me  and  helped  me  to  get  a 
position  at  the  Alcazar  when  that  theatre 
o|a‘iied  ill  lSS.'i.” 

Seven  years  later  Mr.  Bloom  took  to 
Chii'ago  the  money  tliat  he  had  saved  while 
ap{K‘iiriiig  at  the  Alcazar,  and  aided  in 
building  tlie  .Midway  at  the  World's  Fair. 
Following  that,  lie  was  eoniieeted  with  the 
eonstruclioii  of  the  joy  zone  at  the  To¬ 
ronto  Exposition.  .After  that  lie  broke 
into  New  A’ork  witli  a  good-sizeil  bank 
aeeoiint  and  he  has  been  going  ahead  ever 
since.  He  is  tlie  owner  of  several  down¬ 
town  buildings  in  New  A'ork  City  and  is 
erecting  two  more. 

MR.  AM)  MR.S.  tIKARST. 

.Mr.  and  Mrs.  William  Randolph  Ilearst 
will  leave  on  Saturday  for  New  York, 
after  an  enjoyable  summer  .sia»nt  here  and 
at  Pleasanton  and  San  Luis  Obispo. 

C.  X.  Crewdon,  whose  magazine  ar¬ 
ticles  fre(|iiently  apjiear  in  both  monthly 
and  weekly  publications,  is  making  his 
annual  visit  to  San  Francisco. 

Charles  Phillips.  California  poet,  play¬ 
wright.  and  for  the  past  eight  years  edi¬ 
tor  of  the  San  Franeiseo  Monitor,  the 
local  organ  of  the  Catholic  Church,  has 
resigned  that  office,  to  devote  his  time 
exclusively  to  literary  work.  Mr.  Phillips 
will  continue  with  the  paper  until  Octo- 
lier  1  and  will  then  be  succeeded  by  Rev. 
.lohii  Duggan,  of  San  Mateo.  .As  a  mem¬ 
ber  of  the  Press  (.'hib,  Mr.  Phillips  took 
an  active  part  in  the  recent  Authors’ 
Congress.  For  the  present,  he  will  de¬ 
vote  his  time  to  play  writing.  His  new 
play — which  Margaret  Anglin  is  to  pro¬ 
duce  in  tlie  near  future — taken  in  eon- 
iiei-tion  with  a  niimtier  of  other  literary 
responsiliiliiies,  made  it  necessary  for  him 
to  give  up  his  editorial  work. 

Claiming  one-half  of  the  .$].(K)0,000  es¬ 
tate  of  tlie  late  W.  E.  Dargie,  the  Oakland 
publisher,  the  heirs  of  his  brother,  the  late 
Thomas  T.  Dargie,  have  just  institute<l 
suit  ill  the  Superior  Court  against  the 
executors  to  set  aside  to  them  shares  in 
the  Tribune  Publishing  Company,  which 
arc  already  under  contest  in  the  courts. 
The  ai'tioii  is  brought  by  Bessie  Sedgewick 
Dargie.  administratrix  in  the  estate  of 
Thomas  'F.  Dargie;  her  ^daughter.  Bessie 
Dargie  McCarthy,  of  San  Francisco,  and 
Thomas  .M.  Dargie,  of  Oakland.  Besides 
the  exeeulors.  .Tolin  E.  Connors,  .T.  Clem 
.Arnidd  and  .M.  C.  Chapman,  all  benefi¬ 
ciaries  under  the  will  of  W.  E.  Dargie,  are 
made  eo-defendants.  The  complaint  al¬ 
leges  that  the  two  Dargie  brothers,  in 
1S7(>.  iM-eame  eo-jiartners  in  the  Trihnne 
Piihiishing  Coinpaiiy,  the  shares  of  which 
were  purehasiHl  jointly,  and  that  this  co¬ 
partnership  has  never  been  tonninated. 

XKWSPAPF.R  .ME.X'  AT  THE  EXPOSITIOX*. 

Among  the  editorial  rejiresentatives  who 
registered  at  the  Press  Building  at  the 
Panama-Pacific  Exposition.  .San  Fran- 
ciscY),  during  the  past  week  are  the  fol¬ 
lowing  : 

Alva  .A.  Paddock.  Daily  Camera.  Boul¬ 
der,  Colo.;  Beatrice  Hone.  New  A'ork 
City;  M.  L.  Kane,  Hanford  .ToumaJ. 
Hanford.  Cal.;  E.  .T.  Doeriiis,  Medical 
Record.  Chicago ;  W.  ,A.  Ilile.  Times, 
Plainville.  Ky. ;  AV.  A.  Riigg.  Gazette, 
Martinez.  Cal. ;  Mrs.  .T.  Tobias.  American 
Gentleman.  New  York;  Charles  AV.  Per¬ 
son.  Sunday  New  York  Sun.  New  A'ork  ; 
Mrs.  H.  E.  Xewbranch,  AA’orld-IIerald, 
Omaha:  Katharine  L.  Newbranch.  AA'orld- 
Herald,  Omaha  ;  .T.  B.  Sanford,  Dispatch- 
Democrat.  Ukiah ;  Mrs.  Ella  T.  George- 
son.  Humboldt  Standard.  Eureka  :  C.  R. 
Collins.  Evening  Budget,  Astoria.  Ore. : 
Reetls  Robinson,  corresjiondent  Every- 
woman  (San  Francisco).  Mansfield,  Ohio; 

D.  C.  Barnett,  Mason  Republican,  Mt. 
Pleasant,  W.  A’a. ;  Evalyn  Byrd,  asso¬ 
ciate  eilitor  Everywoman.  San  Francisco: 
Edwin  Markham,  Ilearst  Syndicate,  West 


New  Brighton,  X.  Y. ;  T.  E.  Stephenson, 
Kegister,  Santa  Cruz,  Cal. ;  Matilda  AA’i- 
towski.  Daily  Eagle,  Brooklyn,  X.  Y. ; 
J.  Harry  Carson,  Railroad  Red  Book. 
I  »enver ;  Richard  Ileilbron,  The  Front 
Rank,  St.  Ixiuis ;  Cornelius  de  Bakesy, 
Budapest!  Hirlap,  Budapest;  AA’.  E. 
AA’oods,  AA'estern  Railway  .Journal,  Los 
Angeles;  Robert  H.  Colesman,  Baptist 
Standard,  Dallas,  Texas;  M.  DeAzarie, 
Home  &  Country  Magazine,  Cincinnati: 
Mrs.  T.  .Teff  Smith,  Times-IIerald,  AA’aeo. 
Texas ;  Rob  AA’agner,  The  Graphic,  lios 
Angeles ;  AA’.  .A.  Beatty,  I.iexington  Herald. 
Lexington,  Ky. 


KIRKSVILLE  NEWS  SOLI) 

R.  H.  MrClanahan  Now  in  Control-  -  Will 
Be  Strongly  Demoeratic. 

Robert  11.  MeClanahan,  formerly  of 
Green  City,  AIo.,  a  prominent  Democrat 
and  for  a  number  of  years  owner  and 
editor  of  the  Green  City  Press,  has  be- 
eome  owner  of  the  Kirksville  (Mo.) 
Morning  News.  This  paper  was  a  part 
of  the  string  of  papers  owned  by  the  A. 
M.  S.  Publishing  Company,  which  was 
organized  by  the  late  H.  J.  Simmons. 
The  others  were  the  Kirksville  Democrat, 
the  Clarence  Courier  and  the  La  Plata 
Home  Press. 

The  Democrat  has  lieeii  merged  with 
the  Alorning  News,  and  now,  under  Air. 
McC'lanahan's  maiingenient,  the  daily 
publication  will  be  made  thoroughly  and 
aggressively  Dentocratic. 

The  other  two  papers  have  passed  into 
private  ownership,  and  the  A.  M.  S. 
Publishing  Company  now  ceases  to  exist. 

C.  C.  Krogness  Enterprising 

C.  George  Krogness,  the  Chicago 
special,  is  getting  ready  for  a  strenuous 
fall  campaign.  He  has  recently  re-em¬ 
ployed  John  E.  Lutz,  a  former  memlier 
of  his  organization,  who,  in  recent  years 
has  been  AA’estern  advertising  manager 
for  the  Munsey  publications.  Air. 
Lutz  was  associated  with  Mr.  Krogners 
for  5  years  and  knows  the  field 
intimately. 

Air.  Krogners’  organization  now  con¬ 
sists  of  Aliss  Helen  A.  Kane,  who  re¬ 
mains  in  charge  of  the  office;  Ralph  K. 
Rockwood,  Walter  F.  Alaher  and  John 

E.  Lutz. 

Air.  Krogness  has  IssikhI  a  new  list 
of  daily  newspapers  having  Chicago 
representatives,  their  names,  addresses 
and  telephone  numbers.  He  has  Imh-ii 
issuing  this  list  for  many  years  and  it 
is  a  very  valuable  little  lamk  in  iisi*  in 
most  olfices  in  tlic  trade. 


Monroe  (La.)  Commercial  in  Trouble 

.A  receiver  has  In'en  asked  for  the  Alon- 
roe  (La.)  Daily  Cominercial,  by  C.  C.  Tel¬ 
ler,  vice-president  of  the  Commercial 
Printing  Co.  of  that  city.  The  petition 
seeks  to  continue  the  juiblicatioii  of  the 
paper  for  thirty  days  under  the  receiver¬ 
ship  in  the  hope  of  jiutting  it  on  a  pay¬ 
ing  basis.  It  is  said  that  J.  T.  Bryant  of 
Alonroe  has  made  an  offer  to  purchase 
the  pajier  and  continue  its  juiblicatioii. 
The  debts  of  the  conijiany  apjiroximate 
!fl0.(KK)  with  something  like  .$(1,000  in 
preferred  claims  in  the  shape  of  vendors’ 
liens  on  machinery,  rent,  etc.  Judge 
Dawkins,  after  hearing  the  evidence,  aji- 
jiointed  15.  A.  Trousdale  temporary  re¬ 
ceiver,  and  granted  him  authority  to  con¬ 
tinue  the  paper  ten  days,  and  unless  he 
can  make  a  satisfactory  showing  in  that 
time  the  jiajior  will  lie  closed  out. 

Bangor's  First  Newspaper  Centennary 

The  newspaper  men  of  Bangor,  Ale., 
will  on  Xovemher  27,  celebrate  the  100th 
anniversary  of  the  publication  of  the 
first  newspaper  in  Bangor  and  eastern 
Alaine,  the  Bangor  AA’eekly  Register, 
printed  hy  Peter  Edes.  There  will  be  a 
banquet  to  which  all  Bangor  reporters 
and  editors,  as  well  as  former  Bangor 
newspaper  men  will  be  invited.  Oscar 
A.  Sliepard.  of  the  Xews,  .T.  P.  Flanagan, 
of  the  Commercial,  and  AA’ilfred  A.  Ilen- 
nessy,  of  the  Chamber  of  Commerce,  are 
the  committee  in  charge. 
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Every  Advertiser  Should  Know 

The  Trenton  Zone 

Its  industrial  and  agricultural  supremacy — 

Its  isolation  and  independence  of  the  metropolitan  centers. 

The  strength  of  its  only  evening  and  its  only  Sunday  paper. 

The  responsive  attitude  of  our  100,000  readers  and  the  quality  and  quantity  of  adver¬ 
tising  carried. 

In  order  to  picture  the  situation  clearly  we  have  prepared  a  complete 

Survey  of  the  Trenton  Zone 

Loose  leaf  in  form,  in  a  folder  ready  for  filing,  thoroughly  indexed  and  giving  the  full¬ 
est  information  about  the  city,  suburban  field  and  the  paper. 

Trenton  Times 

New  Jersey’s  Leading  Food  Medium 

2  cents — only  Evening  5  cents — only  Sunday 

KELLY-SMITH  CO.,  220  Fifth  Ave.,  N.  Y.  Lytton  Bldg.,  Chicago 

Send  for  a  copy  of  the  Survey  today 


AD  MAN’S  CONFESSIONS 


Newspapers  That  Got  $5,000  Worth  of 
Busineiis  Through  the  Persistence  and 
Tact  of  One  Man — A  Mennen  Page  and 
a  Joke  on  Good  Old  Tom  Evans. 

(Confession  A’o.  4.) 

New  York,  Sej)t.  S. 
To  Thk  Editor  and  Pi'hi.isiikk: 

If  I  were  goiiif'  to  write  the.se  nieinuirs 
over  uoain  I  would  divide  my  busy  life 
of  lialf  a  century  into  three  jmrts.  The 
first  would  be  as  a  hoy  in  Wall  street, 
with  the  old  banking  house  of  Eisk  & 
Hatch.  While  there  I  heeaine  well  ae- 
i|uainted  with  the  two  Jays  of  the  street, 
commonly  known  as  Jay  Cooke  and  Jay 
Could! 

Before  my  newspaper  work  I  would 
give  another  chapter  regarding  my  life 
as  a  drug  merchant.  For  some  years  1 
had  an  annual  appropriation  to  give  out 
amounting  to  $iott,0(K),  and  aimuig  the 
leading  advertising  men  calling  regularly 
on  me  were  J.  Walter  Thomjison,  l.y- 
inan  D.  Morse,  (ieorge  P.  Kowell,  Hauehy 
and  Andrew  Cone;  and  all  of  these,  when 
I  began  my  uewspaiier  work  later  on, 
showed  me  many  favors.  I  had  also  a 
numlier  of  warm  and  personal  friends, 
lasting  until  the  present,  including  Jules 
I’.  Storm,  C.  H.  Hunt,  Hohert  K.  Liviugs- 
tou,  Edward  T.  Howard,  Frank  Kiernan, 
Frank  Preshrey.  F'red  Williams,  Frank 
Seaman,  H.  P.  LaFetra,  H.  K.  McCann 
and  J.  W.  .Morton,  Jr. 

(hit  of  this  long  list  of  friends  of  great 
assistance  in  my  work,  I  desire  to  call 
attention  to  two  events  growing  out  of 
my  intimacy  with  Andrew  Cone.  His 
father  was  the  advertising  manager  of 
Robert  Ikinner’s  Weekly.  I  got  a  ‘‘tip’’ 
from  .Andrew  that  this  paper  was  to 
change  to  a  monthly  magazine.  1  called 
accordingly  to  see  the  Ronuei  sons,  hut 
for  some  ujiearthly  reason  they  refused 
to  see  me.  I  returned  to  .Andrew  Cone 
and  kicked  like  a  steer,  saying  that  in 
former  years  both  Robert  Bonner  and 
the  elder  Bennett  had  been  very  close 


friends — Bonner  advertising  extensively 
in  the  Herald  to  get  subscribers,  and 
lieiinett  reaping  the  advertising  benefits 
in  (stahlishiiig  his  newspa]>er.  It  was  a 
mutual  benefit  to  both  these  men.  I 
said:  “Andrew,  tell  your  father  tonight 
how  unhappy  1  feel  and  that  I  think  a 
Herald  representative  under  all  eirenm- 
stances  should  have  at  least  a  hearing 
from  the  Bonner  sons.” 

The  next  day  .Andrew  Cone  sent  for 
me  and  told  me  to  cull  again,  which  I 
did  at  once.  I  had  no  trouble  and  had 
a  plea.saiit  conference  with  the  two  Bon¬ 
ners.  After  a  half  hour  these  gentlemen 
followed  my  suggestion  that  a  full-page 
advertisement  announcing  the  change 
from  a  weekly  to  a  monthly  should  lie 
inserteil  in  the  New  York  Herald,  Boston 
Herald,  I’hiladelphia  Record,  Chicago 
Tribune,  St.  lAUiis  (Jlohe  Democrat  and 
the  San  F'rancisco  Chronicle.  I  clincln-d 
my  argument  by-laying  1  was  sure  a 
page  in  the  Herglil  would  please  the 
Commodore,  and  f  should  expect  one  of 
his  double-leadeil  editorials  to  api><‘nr  of¬ 
fering  congratulations  to  the  new  maga¬ 
zine  for  Auld  Lang  Syne  sake. 

The  six  newspapers  mentioned  printed 
the  page;  and  true  to  my  prediction,  a 
most  Mattering  editorial  apjteared  in  the 
Herald  calling  attention  to  the  advertise¬ 
ment  on  another  page  and  offering  con¬ 
gratulations  for  the  new  undertaking. 
It  gave  me  intense  satisfaction  to  feel 
that  rny  advice  had  been  followed  to  the 
tune  of  five  thousand  dtdlars  or  there- 
aliouts. 

S(H)n  after  followed  a  “tip”  that  the 
new  Bonner  magazine  would  print  on  its 
cover  a  full  page  advertisement,  in  col¬ 
ors,  of  Mennen’s  Talcum  Powder.  Tliis 
“tip”  I  repeatinl  to  Advertising  Manager 
“Tom”  Fivans,  who  told  me  that  he  was 
already  aware  of  it  and  had  it  in  charge. 
Several  days  after,  however,  Mr.  Evans 
ilirected  me  to  go  to  Newark  and  see  if 
I  could  get  the  jiage  from  Mennen,  say¬ 
ing  he  had  no  time  to  look  after  it  him¬ 
self.  I  took  a  handful  of  sample  copies 
with  me  and  trudged  over  to  Newark  and 
saw  Mr.  .Mennen  (whom  I  knew  while 


in  the  drug  business),  but  at  first  got 
no  encouragement.  When  about  leaving 
I  dumped  my  samples  on  his  desk  and 
told  him  to  look  them  over  at  his  leisure. 
To  my  surprise  he  took  them  all  up  an<l 
began  at  once  to  get  interested.  It  was 
not  long  before  I  had  his  copy  for  a 
.'i!l,000  page.  Stopping  to  pay  my  re¬ 
spects  to  Fred  AV'.  Sommer,  the  lead¬ 
ing  advertising  agent  in  Newark,  he 
asked  me  wjiat  I  was  doing  that  day  in 
Newark.  I  told  him  that  1  had  just  se¬ 
cured  a  page  ailvertisement  from  .Men¬ 
nen.  He  looked  surprised  and  then  be¬ 
gan  to  laugh,  finally  saying:  “If  you 
will  keep  a  secret  I  will  tell  you  some¬ 
thing  very  funny.”  I  have  kejit  the  se¬ 
cret  all  these  years,  but  I  must  tell  it 
now.  Sommer  said:  “Y’oiir  Tom  Evans 
came  over  here  the  other  day  ami  got  me 
to  take  him  uji  to  Mennen’s  oHice  and 
introduce  him.  I  did  so,  but  regretted  it, 
as  Alennen  for  some  reason  treate<l  him 
most  indifferently,  turning  down  the 
proposition  with  a  hard  bump.  .After 
leaving,  Tom  Evans,”  Mr.  Sommer  said 
with  a  twinkle  in  his  eye,  “announced 
that  he  would  send  Bowen  over  the  fol¬ 
lowing  (lav  and  let  him  too  get  the 
‘G.  B.!’” 

The  next  morning  when  I  reached  the 
Herald  office  I  turned  in  my  copy,  much 
to  the  surprise  of  Mr.  FN-ans,  who  up  to 
the  time  of  his  death  never  dreamed  that 
1  was  aware  of  his  call  and  great  dis¬ 
appointment. 

Hknry  FL  Bowkx. 

(To  He  Continued.) 

FATALITIES  TO  WAR  REPORTERS 

Six  Members  of  Agence  Havas,  of  Paris, 
Have  Been  Killed  in  Battle. 

The  Agence  Havas,  of  Paris,  with 
which  the  Associated  I'ress  has  close  re¬ 
lations,  has  had  six  of  its  staff  killeil 
in  battle.  They  are :  Rene  .leancourt, 
Jean  Blanc,  Paul  Bellanger,  M.  Reybaud, 
Charles  Iluguet  and  Georges  Mitelet. 
Blanc  and  Bellanger  had  Ix'en  cited  in 
the  orders  of  the  day  of  the  army  for 


great  gallantry.  Mitelet  was  the  best 
re|»<jrter  on  the  staff  and  a  fine  fellow, 
says  the  “Service  Bulletin”  of  the  Asso¬ 
ciated  Press.  Quite  half  the  staff  of  the 
agency  is  with  the  army,  more  than  fifty, 
it  is  said,  including  some  of  the  pro¬ 
vincial  corrcsimndents. 

One  of  the  acting  managers  at  pres¬ 
ent  is  Andre  Meynot,  who  works  in  the 
office  from  8  to  10  and  then  goes  to 
his  military  duty  in  the  ministry  of  war 
until  4.  Afterward  he  comes  to  the  of¬ 
fice  and  works  until  his  desk  is  clear. 

The  Havas  service  has  necessarily  suf¬ 
fered  greatly  from  the  war.  It  has 
shrunk  to  probably  half  its  former  pro¬ 
portions.  Their  distribution  of  news  to 
the  interior  by  telephone  has  censed  be¬ 
cause  the  long  distance  interior  telephon¬ 
ing  is  for  the  army  alone.  There  is 
some  long  distance  work  still  going  on 
with  Italy,  but  not  with  FIngland.  All 
the  transchannel  lines  are  reserved  for 
military  purposes. 

The  telegraph  service  is  much  smaller 
than  usual,  on  account  of  financial  reasons 
and  al.so  because  the  censorship  prevents 
the  publication  of  news  more  frequently 
in  F'rench  papers  than  it  does  the  trans¬ 
mission  of  telegrams  abroad. 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


FRANK.  ALBERT  &  CO., 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H., 

Marbridge  Bldg. 
Tel.  Greeley  1677-78. 
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ADVERTISING  THE  EXPOSITION 

The  diapatch  front  San  Francisfo  printed  elac- 
where  in  thia  iHaue  telling  the  story  of  the  cancel¬ 
lation  of  the  )|;i,3hl,000  indebtedness  of  the  Pananin- 
Pacitie  Ex|MMiition  ia  interesting  reading  to  every- 
liody  who  takes  pride  in  the  great  Fair.  Americans 
generally  are  glad  that  the  Expoaitioii  ia  out  of  debt 
and  that  it  ia  now  making  money.  Tina  achievement 
ia  certainly  notable  in  the  face  of  the  eireiimatanees 
that  have  exiated.  Everybody  thought  that  the  war 
would  cripple  the  Kx]H>aitioii,  hut  uothing  of  the 
kind  hap|M-ned.  In  fact,  a  better  showing  has  Ikh-MI 
made  from  a  Kiiaiieial  stand|H(iiit  tlian  by  any  Ex¬ 
position  held  ill  recent  years. 

.As  the  puriHHH;  of  the  Exjiositiuii  is  not  to  make 
money,  it  would  seem  desirable  that  an  effort  Is- 
made  by  the  nianagement  to  secure  a  large  at¬ 
tendance  during  the  last  few  wt<eka  of  the  Fair,  and 
in  order  to  do  that,  it  would  lie  ms-easary  to  do  some 
newspa|>er  advertiaiug.  Tlie  railroads  have  borne 
the  burden  of  advertising  ever  since  the  Ex]Kiaitioii 
opened.  'Diey  have  spent  money  lils^rally,  and  if  it 
had  not  laam  for  this  ex)M‘nditure  we  doubt  very 
much  whether  the  Fair  could  iiossihly  have  made  as 
good  a  showing  as  it  has  in  the  way  of  atttuidance. 

A  apecial  effort  ia  now  tti  la-  made  to  get  the 
fanners  and  their  families  to  visit  Sail  Fnyiciaeo. 
The  crops  are  harvested  and  many  of  them  have 
r<*ceivtxl  pay  for  them,  and  lienee  they  are  in  a  posi¬ 
tion  to  visit  the  Fair.  'J’he  only  way  the  farmers  can 
lie  reaehetl  aueeeaaflilly  and  quiekly  is  through  the 
mtalium  of  the  daily  iiewspa|M‘rs.  'I'lie  work  will  all 
have  to  lie  done  during  ttie  ii«‘xt  ai.\  or  eight  weeks. 
Statistics  show  that  the  farmers  read  the  daily  news¬ 
papers  as  well  as  the  agricultural  papers.  Fully 
Tii  per  cent,  of  the  farmers  in  the  .Middle  \V<‘st  are 
Muhscriliers  to  tlie  city  dailies.  If  the  Ex|>osition 
otficials  are  wise,  they  will  appropriate  money  tuiougli 
to  stir  up  an  interest  in  the  Fair  that  will  bring 
niany  thousands  to  their  gates  during  the  next  few 
weeks.  -A  newspaper  campaign,  as  diseusstnl  else¬ 
where  by  some  of  the  leading  agents  of  New  York, 
could  accomplish  this  purjiose  quickly  and  effectively. 
The  question  is — will  the  Ex|M>8ition  otficials  Iw  will¬ 
ing  to  adopt,  as  a  last  resort,  the  medium  that  they 
have  refraim-d  from  using  from  the  very  lieginiiing — 
the  only  nuHlium  through  whieli  the  mass  of  |KHipIe 
can  lie  favorably  influenced? 


FACTS  ABOUT  BUSINESS 

Here  are  some  important  present-day  hiisiiiess 
facts,  briefly  stated — and  they  are  well  worth  at¬ 
tention  : 

Failures  are  decreasing. 

Xew  orders  (outside  of  war  orders)  are  somewhat 
ahead  of  1W14. 

Exports  are  17  per  cent,  in  advance  of  a  year  ago. 

Crops  of  corn,  oats  and  wheat  will  Ik;  substantially 
greater  than  last  year. 

Even  as  to  cotton  there  is  a  feeling  of  hopefulness, 
despite  the  fact  that  it  has  Irkui  deelartnl  contraband 
of  war.  >S<-iitiiiieiit  is  growing  among  soutliiTii  sen¬ 
ators  and  eoiigressnieii  that  this  action  may  prove 
a  blessing  in  disguise.  Since  tlie  South  produces  70 
|KT  cent,  of  the  world’s  cotton,  if  the  Federal  HesiTve 
Board  is  able  to  carry  out  the  arrangements  which 
it  has  suggested  for  fliiaiieing  the  crop,  the  Unitinl 
States  will  lie  placed  in  a  eommaiiding  ]Misition  with 
regard  to  this  commodity. 

Railroad  earnings  show  iinproveiiient,  but  the  value 
of  this  must  not  lie  overestimated.  Gross  earnings 
show  a  gain  for  4.'i3  roads  of  only  $1,.‘H.3,837,  less 
than  1  per  .•cut.,  while  the  improvement  in  not  earn¬ 
ings  amounts  to  )(!12,167,083,  or  17.51  per  cent.  But 
the  fact  is  to  he  carefully  noted  that  this  gain  is 
due  to  the  railroads  having  cut  down  their  maiiite- 
iiaiiee  charges  and  expeiisi's,  with  a  view  to  saving 
their  credit  liy  the  only  means  at  their  disposal.  The 
future  de|MMids  eoiisiderahly  upon  the  relaxation  of 
thisie  economies  by  the  railroads;  and  the  various 
state  legislatures  must  adopt  a  more  reasonable  and 
less  vindictive  spirit  towards  the  carriers — that's 
certain. 

In  general,  the  situation  today  eaiiiiot  lie  expressed 
more  accurately  than  in  these  words  of  one  of  New 
York’s  leading  linaneial  authorities; 

“Business  (‘onditioiis  show  distinct  improvement, 
with  a  promise  of  still  further  gains  in  the  near 
future.  There  ap{N‘ars  to  Ik;  no  valid  reason  why, 
after  what  may  lie  termed  an  alisimee  of  s«inu;  two 
years,  liusiness  may  not  Ik;  said  to  lie  ’eomiiig  liaek.’  ’’ 


111  the  very  middle  of  the  editorial  page  of  the 
New  Y'ork  World  of  .Saturday  last  was  an  editorial 
headed  "An  Unfair  Headline”;  and  the  purjiort  of  it 
was  a  frank  H(;knowU>dgment  tliat  a  headline  in  the 
World  of  a  previous  datt;  had  done  iiijustiee  to  a 
man  whose  name  was  given,  'file  editorial  frankly 
stnteil  that  the  writer  of  the  headline  was  careless 
and  that  then*  was  nothing  in  the  article  itself  to 
justify  what  he  wrote.  The  world  is  being  recogniz«‘d 
everywhere  as  n  newspaper  that  wants  to  be  fair  and 
just  to  everylKidy. 


Following  the  lead  of  other  liusim»«H  assiwiatioiis. 
the  FiHleratioii  of  Trade  l*n*88  .AssiK'iations  in  an¬ 
nual  convention  at  Philadelphia  this  week  deiuileil 
to  make  application  for  niemlK-rsliip  in  the  Asstwiat- 
ed  Advertising  Cliilis  of  the  World.  This,  we  Is-lieve, 
is  a  step  in  the  right  dins-tion,  as  its  alKliatioii  with 
that  iKidy  will  not  only  Is;  of  signal  Is'iieKt  to  the 
si-veral  piililieatioiis  of  which  it  is  comiMised,  hut  it 
will  give  the  liusiness  press  new  strength  and  new 
authority.  The  Finleration  includisi  in  its  ineiiilH-r- 
sliip  the  foremost  trade  and  class  publications  of  the 
country,  which  handle  millions  of  dollars  worth  of 
advertising  aiiniially.  The  men  who  dir**ct  them  are 
among  America’s  ablest  liusiness  men.  To  have  siu;li 
a  iKidy  of  piililisliers  enlistiKl  in  the  work  to  which 
the  .AssiH-iatiKl  ( 'lulls  is  committed,  is  most  desirable. 


That  iiewspajK'r  achiev**s  the  greati'st  success  that 
prints  the  kind  of  news  its  readers  want,  and  not 
the  kind  it  wants  to  give  them. 


Serving  the  public  is  the  newspaiM-rs’  highest  mis¬ 
sion,  and  when  an  iniitor  fails  to  realize  this  fact  lu* 
is  apt  to  put  sand  in  the  machinery  and  spoil  its 
iisefiilness.  . 


JACKSON’S  ALONG  THE  ROW 

COM  M  KKCI  ALI/.EU. 

In  olden  days  the  poets  starved 
While  grinding  out  their  stuff ; 

The  way  they  had  to  scratch  for  eats 
Indeed  was  mighty  rough. 

Hut  poets  of  the  present  day 
Sing  not  of  rural  scenes ; 

They  get  good  coin  for  writing  ads 
F'or  lager  lieer  and  beans. 

qUlTE  STKIKI.M!. 

"Now,”  said  the  head  of  a  great  manufacturing  con¬ 
cern  to  his  advertising  man,  ”1  want  you  to  write 
some  corking  copy  for  the  fall  trade.  Can’t  you' think 
of  something  that  will  attract  attention?” 

“Certainly,'’  replied  the  ad  man,  and  he  wrote  the 
following : 

“Gooils  Promptly  F'orwarded  to  ,\11  I'arts  of  the 
Civilized  World — and  Germany.” 


MAKE  THEM  8HOKT. 

“If  you  want  your  eilitorials  quoted,”  said  an  ex- 
<-haiige  eilitor  to  a  publisher,  “make  them  short.  It’s 
the  stick-full  stuff  that  g<K>s  the  rounds.” 


TO  HAVE  NEW  HOME. 

The  Brooklyn  Press  Club  is  to  have  a  new  liome. 
It  will  move  in  a  few  weeks  to  .'t93  F'nlton  street, 
where  it  will  occupy  the  entire  se<‘ond  floor  of  a  busi¬ 
ness  building. 


ClIAXCE  EOK  AM,  HANIIS. 

Kiz  will  Ik'  good 
Say  one  and  all — 
A  rush  is  due 
In  early  fall. 

.Men  who  are  wist; 

In  ev’ry  place 
.Are  writing  ads 
.And  buying  space. 

Wake  up !  wake  up ! 

.All  slow  pokes  do- 
Prosperity 

Is  calling  you. 

Tell  what  you  sell 
From  bars  to  dress 
In  columns  of 
The  daily  press. 


AIIIIEII  IHSTI.NCTION. 

Harry  Kemble,  artist,  writer  and  (slitor,  has  a 
new  distinction — he  is  a  grandfather,  and  mighty 
proud  of  tilt;  fact. 


NOT  At. W  AYS  E'ATAI.. 

Sad  news  reaches  us  from  Russia  that  a  news¬ 
paper  man  has  lieeii  hung  up.  We  remember  several 
cast's  like  this  along  the  row  in  days  gone  by,  but 
the  results  were  not  fatal. 


I.AIIOIt  ll.W’s  STAKT. 

Labor  Day  is  now  a  national  holiday  and  its 
eeleliration  on  Monday  last  rwalls  the  fact  that 
thrt'o  or  four  newspajH'r  men  are  entitled  to  credit 
for  having  it  put  on  the  calendar.  Tliey  tackled  it 
when  the  suggestion  w’as  first  made  that  labor  should 
have  a  day  of  its  own  and  Isiomeil  it  on  to  success. 
The  first  Lalsir  Day  was  held  in  New  York,  and  was 
a  great  event.  Among  those  responsible  for  it  were 
W.  G.  F.  Price,  then  of  the  Triliune,  who  died  re- 
eentlj’,  James  Mnllianc,  then  of  the  .lournal,  and 
John  T.  MeKeehnie,  then  of  the  World.  Mulhane 
and  McKi'i'linie  are  still  in  harness  in  Brooklyn. 


WEI.!.  ANII  HEAKTY. 
II  Progresso  Italo  Amerieano. 


EKOM  THE  SKI.N.NEKSVH.I.E  .SIG.NAI.. 

“Ill  the  coming  |KiIitical  eampaign.  The  Signal  will 
1k'  aliHoliitely  inde|H'ndont.  Oiir  principles  are  iiof 
for  sale  hut  our  job  work  is.  AA’e  can,  with  our  up- 
to-date  facilities  and  tniKlern  plant,  remove  the  red 
lilotehes  from  a  candidate’s  nosi'  and  priKiuee  a  half¬ 
tone  photo  plate  of  him  that  will  make  his  rival 
shriek  with  envy,  unless  lu;  too  leaves  his  order  with 
us.  AVe  have  an  artist  to  touch  up  dissipatwl  feat¬ 
ures  and  ran  furnish  cuts  with  a  proliiliition  couii- 
P'uance.  for  use  in  dry  wards.  We  can  also  make 
cuts  with  the  convivial  cast  of  countenance  for 
hy'plienati'd  si'otlons  of  our  flourishing  city.  Some 
candidates  will  probably  use  Isith.  For  35  cents  p<*r 
line  with  adv.  at  the  iHittoin,  candidati's  may  ad¬ 
vocate  in  our  columns.  Peace,  War,  Proliiliition,  Bw 
or  any  old  principle  that  suits  them.  Personally  we 
shall  remain,  as  we  said,  independent,  hut  at  the 
same  time  we  are  proud  of  our  job  office,  and  it’s 
always  ready  for  work.”  Tom  W.  Jack.son. 
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PERSONALS 

Ralph  I'ulitzer,  of  the  New  York 
World,  aud  Mrs.  Pulitzer,  returued  from 
abroad  on  Thursday.  Mr.  Pulitzer  has 
been'  at  the  front  observinjc  war  activi¬ 
ties  which  he  has  ably  described  in  the 
cplumus  of  the  World.  To  a  reporter 
he  said  there  was  no  chance  for  peace 
under  present  conditions. 

Willard  A.  Marakic,  for  twenty  years 
Albany  correspondiMit  of  Rnllah*,  Ro<hes- 
ter  and  Syracuse  papers,  and  an  ex- 
president  of  the  New  Y'ork  State  Ijegis- 
lative  (,'orrespondents’  Association  and  of 
the  Rochester  Newswriters’  Club,  has 
been  appointed  editor  of  the  Hulletin,  a 
magazine  to  be  piiblis)ie<l  monthly  in  con¬ 
nection  with  the  bureau  of  lalwr  statis¬ 
tics  of  New  York  state. 

Thomas  F.  tileason,  at  one  time  pub¬ 
lisher  of  the  old  Kalamazoo  (Alicli.) 
.N'ews,  and  jtresident  of  the  Kalamazoo 
Publishing  Company,  was  seriously  in¬ 
jured  on  August  29,  by  being  struck  by 
an  automobile  while  crossing  a  street  in 
Kalamazoo. 

W.  John  Chambers  is  now  with  the 
Keystone  Type  Foundry’s  -New  Y'ork 
otlice,  38  Park  Place. 

Hubert  R.  Kroh,  manager  of  the  Pitts¬ 
burgh  bureau  of  the  United  Press  for 
more  than  two  years,  has  resigned  to  act 
as  correspondent  on  the  North  .lersey 
loast  for  a  string  of  big  papers.  He 
will  live  at  Brielle.  H.  U.  Rennick,  re¬ 
cently  manager  for  the  United  Press  at 
Cleveland,  succeeds  Mr.  Kroh  as  Pitts¬ 
burgh  manager.  Rislney  J.  Park,  of 
Brooklyn,  N.  Y.,  will  remain  in  Pitts¬ 
burgh  as  chief  assistant  to  .Mr.  Rennick. 

Robert  L.  Gray  is  the  new  editor  and 
chief  of  the  Raleigh  (N.  C.)  Times.  He 
was  formerly  editor  of  Munsey’s  Maga¬ 
zine,  the  Richmond  Virginian,  and  was 
connected  with  the  flaltimore  News  and 
the  Washington  Times.  He  Ix'gan  his 
newspaper  career  as  a  member  of  the 
stair  of  the  News  and  Observer. 

Eugene  Sleeper,  the  Boston  Post’s 
staff  correspondent  at  the  military  train¬ 
ing  camj)  at  Plattsburg,  N.  Y'.,  won  high 
honors  there.  He  has  been  made  an  act¬ 
ing  sergeant,  which  is  the  liighest  rank 
yet  established  at  the  camj).  Only  seven 
other  men  were  awardtsl  like  honors. 

Harris  Dante  has  announced  his  resig¬ 
nation  as  managing  editor  of  the  Cairo 
(Illinois)  Daily  Herald,  and  has  accepted 
a  similar  ]>osition  in  Indianapolis. 

Frank  M.  Lambin,  who  has  been  in 
charge  of  the  business  ollice  and  the  ac¬ 
counting  of  the  New  York  Evening  Mail 
since  that  paper  was  purchase<l  some 
months  ago  by  Dr.  Rumely  and  S.  S. 
AIcClure,  has  returm-d  to  Chicago  to  ac- 
<'ej)t  an  important  position  with  a  large 
commercial  house.  It  is  understocsl  that 
he  will  nmiain  a  diris’tor  of  the  McClure 
!iewspapcr  company,  the  holding  com¬ 
pany  for  the  New  Y'ork  Mail  and 
Exi)re8s. 

.1.  U.  Wadley,  Jr.,  who  has  l)een  city 
editor  of  the  Daily  Texarkanian  for  the 
last  two  years,  resigned  on  .August  27, 
and  left  for  El  Paso  and  other  points  in 
the  west. 

The  seventieth  birthday  of  Wesley  H. 
Schwartz,  editor  of  the  .Altoona  (Pa.) 
Tribune,  was  celebraRnl  on  A\ig>ist  28, 
by  a  little  dinner  which  the  em])loyces 
of  the  Tribune  tendered  the  editor  at  a 
local  restaurant. 


IN  NEW  YORK  TOWN 
Henry  A.  Farnham,  who  has  been 
managing  editor  of  the  Bangor  (Me.) 
Commercial  for  the  j»ast  two  years,  has 
resigiunl  to  take  a  jM)sition  as  rewrite 
man  with  the  New  York  Evening  Tele¬ 
gram.  Mr.  Farnham,  who  is  the  scui  of 
Gen.  and  Mrs.  A.  B.  Farnham,  l)egan 
his  newspaper  career  on  the  Commercial 
alKiut  20  years  ago,  an<l  since  that  time 
was  ship  news  reporter  for  the  New 
Y'ork  World  for  several  years.  He  is 
one  of  the  liest-known  newspaper  men 
in  Maine,  having  covered  the  legislature 
for  the  past  few  sessions,  and  is  popu¬ 
lar  with  his  associates. 

John  J.  Ijcary,  Jr.,  formerly  a  mem¬ 
ber  of  the  city  staff  <»f  The  Tribune, 
has  l)een  made  night  city  editor. 

R.  E.  MacAlerney,  city  editor  of  The 


Tribune,  is  sjamding  his  vacation  in  the 
Catskills. 

YY'allace  R.  Farrington,  vice-president 
and  general  manager  of  the  Honolubi 
(11.  I.)  Star-Bulletin,  was  a  visitor  at 
Tmk  Editor  and  Ppbusher  office  this 
week. 

George  Rogan  has  resigned  tyom  the 
"lobster’’  rewrite  trick  on  the  Evening 
Teb'gram  to  become  editor  of  the  Harlem 
and  Bronx  eilition  of  the  New  Y'ork 
.American. 

Lindsay  McKenna  is  covering  tin* 
criminal  courts  for  the  Evening  World, 
in  ])lace  of  Bob  Wilkes,  on  va<-ation. 
travtding  through  New  England. 

Patrick  Curry,  the  formidable  door¬ 
keeper  of  the  World  editorial  rooms,  is 
in  the  hospital  recovering  from  an  at¬ 
tack  of  appendicitis. 

John  R.  Eustis,  automobile  editor  of 
the  Evening  Mail,  recently  spent  some 
lime  in  Detroit  for  the  convmition  of 
Federal  truck  dealers. 


WASHINGTON  PER.SONALS 

.lames  P.  Hornaday,  Washington  cor¬ 
respondent  of  the  lndiana{K>lis  .News,  is 
enjoying  a  two  weeks’  vacation.  .Mr. 
Hornaday  will  visit  Indianapidis  before 
letiirning  to  Washington. 

George  Garner,  of  the  Washington  bu¬ 
reau  of  tin-  Boston  G1oIh>,  and  .Mrs.  Gar¬ 
ner  have  returned  from  an  outing  at  .At- 
lant ic  (  ity. 

.Miss  Ida  .Yndersoii  and  Miss  Nell 
Mayes  of  the  editorial  departnumt  of  the 
Indianapolis  News,  on  their  annual  vaca¬ 
tion  stopped  off  in  Washington  this 
week.  They  will  visit  New  York  City 
and  Boston,  and  expect  to  be  in  the  east 
until  September  20. 

Charles  P.  Keyser,  bead  of  the  Wash¬ 
ington  bureau  of  the'  St.  Louis  Globe 
DenuMTat,  has  returned,  with  his  famil.v, 
from  a  two  weeks’  trip,  sp<>nt  in  New 
Y'ork  City  and  Buffalo. 

Robert  M.  Collins,  London  manager  of 
the  .Associated  Press,  was  in  Washington 
to  attend  the  funeral  of  Col.  ('has.  .A. 
Boynton,  former  superintendent  of  the 
Associated  Press  in  Washington. 

Kirke  L.  Simpson  of  the  Associated 
Press  is  on  a  three  weeks’  automobile 
trip  to  New  England. 

Major  .Alfred  J.  Stofer,  Washington 
representative  of  Alabama  newspapers,  is 
at  Ocean  City,  Maryland. 

W.  E.  Brigham,  head  of  the  Washing¬ 
ton  bureau  of  the  Boston  Transcript,  is 
at  Atlantic  City. 

Ernst  A.  Knorr  of  the  Central  News 
is  spending  his  vacation  in  New  Y'ork 
City. 


CHICAGO  PERSONALS 

Douglas  Malloch.  jioet  and  editor  of 
the  .American  LumlK'rman,  and  Haridd 
Heaton,  the  cartoonist,  have  returned 
from  swings  round  the  circle  on  the 
Chautautpia  circuit. 

Richard  J.  Finnegan,  city  islitor  of 
the  Journal,  motored  to  Starved  Rock, 
III.,  over  the  week  end. 

John  Fay,  of  the  New  Y'ork  World, 
dean  of  Chicago  correspondents,  is  back 
to  begin  his  twenty-seventh  year  with 
the  AVorld  after  a  vacation  in  YY’iscon- 
sin.  .Ami  speaking  of  the  (dd-tiniers, 
there’s  Dan  O’Leary,  northside  police¬ 
man  for  the  Journal,  who  celebrated  his 
forty-second  anniversary  as  a  reporter 
last  week. 

.1.  G.  Davis,  all-round  expert  on  the 
Tribune  s|Mirt  staff,  covcnsl  the  golf 
tournament  at  Detroit. 

Hays  .McFarland,  University  of  Chi¬ 
cago  man  for  the  Examiner,  is  back 
from  a  summer  <in  his  father’s  ranch  in 
('(dorado. 

.lobn  L.  laivett.  who  relieved  Charles 
Livingston  as  editor  of  the  Manufac- 
turi'ra’  News  for  three  months,  is  back 
on  the  Tribune,  and  Livingston  is  back 
from  his  extemhsl  vacation.  The  Manu¬ 
facturers’  News  is  the  official  publication 
of  the  Illinois  Merchants’  and  Manufac¬ 
turers’  Association. 

W.  K.  McKay,  managing  editor  of  the 
Post,  t(Mik  a  trip  to  Louisville  last  week 
to  look  over  the  Herald,  Air.  Shafer's 
Louisville  paper. 

.Arthur  James  Pegler,  of  the  Journal, 


with  Mrs.  IVgler,  is  in  California  on  a 
vacation.  Jack  Pegler,  his  sou,  dropped 
in  from  .Mobile  just  in  lime  lo  see  dad 
off. 

HerlK'rt  Brande,  .-Alfred  Chase  and 
James  Aloysius  Durkin,  of  the  Tribune, 
are  back  from  their  vacations. 

Richard  Clarke,  of  the  Examiner,  a 
son  of  Arthur  L.  Clarke,  city  editor  of 
the  Herald,  is  in  an  Evanston  hospital 
numding  injuria  sustaiiuHl  wlum  he  was 
struck  by  a  North  Shore  suburban  train. 

Glenn  Griswold,  one  of  the  Exainim'r's 
financial  men,  has  returned  from  his 
vacation,  thus  relieving  the  situation  on 
La  Salle  street. 

Frank  G.  Kane,  head  of  the  depart¬ 
ment  of  journalism  at  the  University  of 
AVashington  (Seatle),  was  in  Chicago 
the  other  day  conferring  with  his  pre¬ 
decessor,  Edward  Sheridan,  of  the 
Tribune. 

Otto  A.  Engtd,  of  the  Tribune  sporting 
r(s*m,  is  visiting  th(‘  home  folks  in  South 
Bend,  Ind. 

Dr.  \A’.  B.  Nortcni,  religious  editor  of 
the  Tribune,  cov(!red  the  recent  Presby- 
t(‘rian  assiniibly  at  AA'inona.  Ind. 

Dr.  Gisorge  Knapp,  (slitorial  writer 
and  war  expert  for  the  Journal,  is  tak¬ 
ing  his  vacation  in  Kentucky  and  Ten¬ 
nessee. 

Harrison  Dod,  day  state  editor  of  the 
.Associated  Press,  is  taking  care  of  the 
market  rejairt  during  the  vacalion  sea¬ 
son. 

I.eBoy  Langiand.  northwest  editor  of 
the  Associated  Press,  is  taking  his  vaca¬ 
tion  in  .Ylilkaukee. 

Blaiiu!  J.  Brickwoial,  of  the  Press  Club 
ent(>rtainm(‘nt  committ(‘e,  was  operated 
on  for  appendicitis  AV’ednesday. 

Sam  Small,  city  (slitor  of  the  Ex¬ 
aminer,  is  on  his  ladated  vacation. 

Richard  Henry  Little,  who  servisl  as 
a  citizen  soldier  at  Plattsburg,  N.  Y’., 
has  re-enlisted  for  the  t(‘rm  at  Fort 
Sheridan,  near  Chicago.  Dick,  who  writes 
the  ••Litth-  Alanit  Everything"  column 
on  the  Herald,  was  at  the  Russo- 
Ja|)an(‘se  war  for  the  Daily  .News. 

George  AA'.  Bryant,  west  side  police¬ 
man  for  the  Herald,  is  back  on  the  job 
after  a  long  vacation. 

S.  N.  Blossom,  of  th(‘  .-Associated  Press 
Bureau  at  Topeka,  Kan.,  was  in  Chicago 
last  week. 

George  Higgins  has  joined  the  Journal 
staff.  He  has  just  completed  a  course 
in  journalism  at  the  Univesity  of  AVis 
cousin. 


BOSTON  PERSONALS 

“I’op”  Heinz,  d(!an  of  the  (Hobe  ad¬ 
vertising  staff,  is  suffering  with  a  broken 
arm. 

Frank  Tanner,  who  has  been  a  reporter 
on  the  Post  for  some  months,  has  fin¬ 
ished  work  for  that  paper.  He  exiiects 
to  return  to  New  York,'  where  he  was 
formerl.v  employed. 

Thomas  AA'il.son  ('onway,  a  member  of 
the  Post  staff  during  the  summer  months, 
will  leave  for  .Notre  Dame  University, 
South  Bend,  Ind.,  next  AA’ednesday.  He 
entered  Notre  Dame  last  year  and  played 
on  tlu>  freshman  fooibnil  team. 

Harold  F.  AA’Insder  of  the  Post  has  re¬ 
turned  from  a  two-w(‘ek  vacation  spent 
at  ('uttyhunk,  adorned  with  a  emit  of  tan 
so  dee|)  that  he  resembled  the  Great 
North  .American  Indian. 

Several  newspaper  (slitors  of  Boston 
were  risiuested  to  appear  in  court,  Tues¬ 
day,  during  the  beginning  of  the  h(>aring 
of  the  libel  priM-eedings,  brought  by  Den¬ 
nis  D.  Driscoll,  s*s-r(>tary  of  the  Trades 
Union  Lilierty  League,  against  ex-Gov- 
ernor  Eugene  Noble  Foss.  These  (slitors 
ina.v  be  reipiired  to  testify  last  at  con- 
tiniKsI  hearings. 

Ex-Senator  AA’illiam  Taylor  of  the  Post 
is  on  a  trip  to  the  Panama-Pacific  Ex¬ 
position. 

.lack  Harding,  former  Post  man,  globe 
trotter  and  good  fellow  is  now  located 
in  a  very  satisfactory  laisition  on  the  El 
Paso  Herald.  Jack  writes  that  he  is 
“covering”  A’illa  and  Carranza,  ns  well  ns 
United  States  Custom  House,  etc.  Some 
wei'ks  ago  Jack  started  for  the  .Alexican 
lionler,  heing  filled  with  (he  same  spirit 
of  adventure  that  imisdled  him  to  jonrneey 
to  Paris  last  yiair. 

Howard  Russell  Bangs,  son  of  John 


Kendrick  Bangs,  has  been  made  literary 
editor  of  the  Post. 

().  (}.  Draper  is  now  re-write  mau  on 
the  .Biurnal. 

Bill  Stevens  of  the  Boston  American 
is  planning  to  build  an  aeroplane. 

Burt  M.  Dminis,  an  artist  on  the  Trav 
eler,  is  home  from  a  vacation  spent  in 
.New  Hamiishire. 

"Dick”  Boyle  has  returned  to  the  .lonr- 
nal  art  departnumt. 

•lohn  C.  AA’ade,  (Jatholic  editor  of  the 
Sunday  Post,  has  nduriUMl  from  his  va¬ 
cation  at  Orleans,  .YIas.s. 

Elmer  AA’.  Gearing,  of  the  Sunday  Po.sl, 
is  on  his  vacation  at  Hough’s  Neck.  He 
will  return  next  .Ylonday. 

AA’alter  .Alahau  has  ais-epU'd  a  iiosition 
with  Practical  Politics. 

WEDDING  BELLS 

.Albert  B.  Bailey,  a  well  known  news- 
paiNU'  man  and  night  city  editor  on  the 
Philadel|>hia  Record  and  Miss  Aula  Steel, 
of  East  Orange,  N.  .1.,  a  sister  of  the 
late  Harry  Steel,  founder  and  one  time 
(‘(iitor  of  the  Newark  (N.  J.)  News,  were 
married  at  St.  I’aul’s  chapel  in  New 
Y'ork  ( ’ity  on  August  18. 

Thomas  R.  Elliott,  of  the  Loudon 
(Out.)  Free  Press  editorial  staff  and 
.Alisa  Ina  Blair  AA’elsh  of  Lurgan,  Out., 
well-  married  at  the  home  of  the  bride’s 
parents  in  Lurgan  on  August  1!).  Mr. 
and  .Airs.  Elliott  will  make  their  home  in 
London. 

.Nicholas  .1.  Skeritdl,  City  Hall  reporter 
and  p(diticul  writer  on  the  AA’orcester 
I.Alass.)  Gazette  and  Miss  Mabel  E. 
AA'est,  of  AA’orcester,  were  married  on  Au¬ 
gust  20,  in  St.  Peter’s  church,  tliat  city. 

Heni-y  Tilford  Parker,  a  reiiorter  on 
tile  staff  of  the  New  Y'ork  Morning  Tele¬ 
graph  and  .Alary  Cecil,  an  actn^ss,  were 
marri(>d  in  the  New  York  Municipal 
Building  on  Thursday,  September  2,  by 
.Acting  Mayor  Curran. 

.lames  L.  Polk,  attacluvl  to  a  Philadel¬ 
phia  newspaper  and  .Alias  Ezzetta  Bishop, 
of  Baltimore,  were  married  by  the  Rev. 
Dr.  Mitchell,  of  Baltimore,  in  that  city, 
in  the  last  week  of  .August. 

Announcement  is  made  that  on 
Septendau-  15  will  take  place  the  wedding 
of  Sigmund  Spaeth,  music  critic  of 
the  New  Y'ork  Mail,  and  Miss  Irene 
Katherine  Lane,  of  Fore.st  Hills.  Mr. 
Spaeth  is  a  brother  of  Dr.  .1.  Duncan 
Spaeth,  of  Princeton. 

The  residence  of  C.  E.  Snively,  editor 
of  the  Canton  (Ill.)  Daily  R(!gister,  was 
damaged  by  lire  and  water  on  the  eve¬ 
ning  of  .Au'gust  29,  to  the  extent  of  about 
.$3,000.  Mr.  Snively  was  in  a  hospital 
at  the  time  recovering  from  an  opera¬ 
tion. 

It  is  announced  that  Brock  .lemla-rton. 
of  the  dramatic  department  of  the  New 
Y’(n-k  Times,  is  to  marry  .Aliss  Margaret 
.AIcCoy,  daughter  of  .losiah  B.  McCoy,  of 
East  Orange,  N.  .1. 


VISITORS  TO  NEW  YORK 

AA'.  B.  Sullivan,  Columbia.  S.  (’., 
Bccord. 

.1.  E.  Klock,  Kingston,  N.  Y'.  Fn-cman. 
AA  illiam  Simpson^Tlic  Bulletin,  Phila 
(bdpbia.  Pa. 

.1.  E.  Trow(>r.  Pittsburgh  Post  and 
Sun. 


BRIEF  ITEMS  (^F  NEWS 

The  condition  of  Charles  Hopkins 
Clark,  editor  of  the  Hartford  Courant, 
and  who  was  operates!  upon  ns’cntly  at 
the  New  England  Ba])tist  hospital  in 
Roxbury,  .Alass.,  is  reportesl  as  improvesl 
and  a  speedy  return  to  health  is  antici- 
patisl  b.v  his  business  associates. 

.Tohn  Sullivan,  formerly  the  special 
representative  in  New  York  of  a  list  of 
Canadian  publications,  is  now  managing 
the  research  and  data  department  of  the 
Association  of  National  .Advertisers. 

Colonel  Edwin  Einer.son,  an  .American 
newspaper  man,  has  Iksmi  arrested  in 
Zurich,  Switzerland.  Tin*  charge  against 
him  is  not  made  public. 

Muns(*y’s  Magazine,  Iteginning  with 
tin-  November  numlH-r,  is  to  be  reduced 
from  15  to  10  cents  a  copy,  the  price  at 
which  it  was  formerly  sold. 
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IL  PROGRESSO 

ITALO-AMERICANO 

Bstablished  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postoffice  statement,  154,286  copies 
11  I’rogresso  Italo- Americano  enjoys 
(he  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  (ARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Street.  New  York  City 


THE 

PROVIDENCE 

JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Pubtiaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
first  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  opiy  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
.Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Washington,  D.  C. 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


SEITZ  AM)  A(;ATE  LINES 

Talrolt  Williams  Credits  the  Business 

Manager  of  the  N.  Y.  World  with  Dis¬ 
covering.  More  Than  Twenty  Years 

.\go,  the  True  Basis  of  Cost  in  News¬ 
paper  .Advertising  — .Some  Interesting 

Facts. 

1 1‘art  of  on  «//(/;•<■»»  of  hr.  Tolcott 
Williotnii,  director  Pulitzer  Seliool  of 
Joiirnolium,  ('olumhio  I'nirernitii,  \eir 
York,  before  the  ('atiodiun  Preuu  .l«xo- 
cirtf  ton.  I 

The  aftafe  line  as  the  Itasis  of  ectst 
ill  advertising  was  diseovered  hy  Don 
(  .  Seitz,  of  tile  New  York  World,  over 
I  weiity  years  ago.  It  is  an  ania/iiig 
proof  of  the  loose  eondiiet  of  news¬ 
paper  hiisiness  that  no  one  had  before 
worked  out  the  cost  of  printing  an 
auate  line  of  advertising  with  a  {jiveii 
circulation,  until  he  jiroposed  this  to 
•  losepli  Pulitzer.  .Mile  as  this  journalist 
was.  both  ill  joiirnalisin  of  the  mass  and 
in  the  business  of  jouriialiiini,  he  doubted 
the  value  of  this  information.  Jt  is  he- 
coniiiijr  the  basis  of  advert isiii};  eosts. 
In  New  York  City  an  a<:ate  line  costa 
on  a  ciruiilat  ion  of  4(M),IKH)  alKiiit  2(1  cents. 
This  is  cents  higher  than  it  was  10 
years  ago.  .\n  agate  line  in  Chicago, 
taking  paper  and  press  work,  costs  !• 
(cuts  on  a  like  cirenlation,  and  over- 
head  charges,  including  the  distrihntion 
of  an  evening  cirenlation,  about  doulde 
this.  There  is  prohahly  nothing  that  an 
assiKiation  like  this  could  do  which 
would  he  of  more  value  than  to  secure, 
Milder  conditions  which  maintain  hiisi- 
iicss  contidemes.  an  accurate  statement 
of  the  cost  of  an  agate  line  for  circula¬ 
tions  of  dilfereiit  sizes,  daily  or  weekly. 
This  inforniatioii  oiiei-  secured  would 
give  a  standard  for  the  just  charge  for 
advertising,  and  would  enable  a  man 
to  know  whether  he  was  printing  a  given 
advert  iseniciit  at  a  loss  or  at  a  profit, 
.''othing  else  will. 

When  the  cost  of  an  agate  line  of 
advertising  is  known  the  fallacy  of 
I  hargiiig  the  pa)icr  cost  to  circulation 
and  treating  the  advertising  account 
as  if  no  paper  were  needed  in  order 
to  circulate  it,  will  disapjiear. 

If  ‘a  jiage  of  advertising"  is  hackl'd 
l.y  a  page  of  news,  the  sheet  of  paper 
onghi  to  he  ehargial  half  to  the  adver¬ 
tising  and  half  to  the  news. 

so -ME  FALLACIES  POI.N’TEII  OUT 

riie  theory  that  when  a  newspaper 
sells  a  single  copy  at  half  a  cent  to 
the  dealer  it  diK-s  not  receive  from  him 
the  cost  of  the  white  paper  forgets  that 
whatever  share  of  this  jiaper  was  used 
in  printing  the  advertisements  should 
have  been  paid  for  by  the  advertiser, 
and  must  Im‘  paid  for  by  him  if  the 
newspaper  is  to  Ik-  run  at  a  jirotit. 
When  this  is  clearly  perceived  the  profit 
and  loss  aeeoiint  of  a  newspaper  will 
distribute  the  cost  of  |>aper  bet  ween  ad- 
\ertising  and  cireiilatioii.  It  is  not  )ios- 
siliie  in  any  other  way  to  know  how 
costs  of  ]iromotion  and  many  other 
charges  should  Ik-  distrihnted  iK-tweeii 
the  n-veiine  from  news  and  advertising, 
end  unless  this  knowledge  exists  tlii- 
I  erpetnal  eonfliet  in  every  iiews[iaper 
olliee  iK-tween  cirenlation  eosts  and  ail- 
M-rtising  eosts  cannot  he  settled  on  a  ra¬ 
tional  basis,  .''toiiiid  bnsiness  instincts 
may  make  this  distrihntion  a|iproximate- 
ly.  hilt  knowledge  is  better  tliaii  instinct 
and  ktiowli-iigt-  of  the  eosts  of  an  intri¬ 
cate  bnsiness  is  iiidis|K-nsalile  to  thi- 
tinaneial  stabilitj-  of  any  enterprise  as 
hazardous  as  a  newspaper.  It  adds  to 
the  ordinary  hazards  of  niannfaeturing 
an  exceptional  eompetition  due  to  the  hy- 
priHliict  of  the  newspaper  in  position, 
proiiiinenee,  inllneiiee  and  a  sense  of 
lower.  oft(-n  fietitious.  for  the  t-ditor  or 
proprietor. 

The  increasing  proportion  of  news- 
piper  reveiini-  from  the  advertisement 
renders  all  these  factors  of  growing 
weight.  The  newspa|ier  began  without 
:iil vertising.  (  has.  Dana  of  the  Sun 
was  fond  of  expressing  the  hope  that  he 
would  live  to  pnlilish  a  newspa(ter  with¬ 
out  advertising.  'I'he  lamentable  ri-siilts 
of  this  view  were  apparent  in  the  Siin 
Ill-fore  he  died  and  still  more  after  it  lost 
his  puissant  jiersoiiality. 


AD  FIELD  PERSONALS 

On  the  eve  of  his  departure  for  De¬ 
troit,  to  take  charge  of  the  Dunlap- 
W’ard  .Advertising  .\geney,  .lames  M. 
Dunlap  was  the  guest  of  an  impromptu 
farewell  luncheon  tendered  hy  the  Ad¬ 
vertising  Association  of  Chicago.  .Mr. 
Dunlap,  who  is  an  ex-president  of  the 
association,  received  a  beautiful  sterling  ' 
silver  service  as  a  parting  gift. 

Frank  Hoaeh  has  been  appointed  chief 
of  tlie  Union  Pacific  advertising  di-jmrt- 
mi-nt,  sueeei-ding  John  C.  Cummins,  who 
has  Ik-i-ii  transferred  to  the  Chicago 
olliee.  W’hi-n  still  a  young  man  Mr. 
Itoaeh  became  stenograjilu-r  in  the  South 
Omaha  olliees  of  tin-  .\rmour  Packing 
Company,  and  seven  years  ago  went  into 
the  Union  Pacific  advertising  depart¬ 
ment.  He  worked  as  stenographer,  and 
upon  the  promotion  of  Fred  Philpot  to 
the  position  of  traveling  freight  agent  a 
year  ago,  heeaine  chief  clerk. 

Vincent  M.  Pace,  advertising  manager 
for  Cimbel  Brothers,  Milwaukee,  will 
teach  ^Milwaukee  business  men  jiraetieal 
points  ill  modern  advertising.  ]VIr.  Paei- 
will  work  under  the  extension  division  of 
the  University  of  Wisconsin.  The  school 
will  he  at  Oneida  and  V’aii  Bnren  streets, 
and  will  open  Septi-mher  10.  .Mr.  Pace 
is  jiresiilent  of  the  Milwaukee  Ad  Club. 

B.  M.  Barrel t  has  recently  hei-n  ap¬ 
pointed  advertising  manager  for  the  A.  J?. 
Kirsehhanm  Company,  Broad  and  Car¬ 
penter  streets,  I’hiladi-Ipliia.  .Mr.  Bar¬ 
rett  eomi-s  from  Chicago,  wlii-re  he  was 
eonni-eti-il  with  the  advertising  depart- 
ini-iit  of  tile  llonse  of  Ixiippenlii-imer,  and 
is  outlining  an  advertising  campaign  for 
his  new  house  along  new  and  aggressive 
lines. 

Charles  W.  Delaney,  for  several  years 
in  the  employ  of  the  news  and  business 
departments  of  the  Passaic  (\.  J.)  Daily 
Ill-raid,  has  sneei-i-ili-d  Percy  .\.  Speer  us 
advertising  manager. 

Tunis  Kii-vit.  advertising  manager  for 
(Jiiaekenliiish  &  Co.,  of  Paterson,  N.  J., 
has  n-tnrni-d  from  a  wi-ddint;  trip  to  Lake 
(ii-orge.  Mr.  anil  Mrs.  Kievit  ari- 
now'  established  in  their  new  home,  at 
227  Lafayette  avenue,  Hawthorne,  X.  J. 

Charles  Baker,  eonneeti-d  with  the 
l)nnla|)-Ward  Advertising  Agency  as 
pnl.'lieity  man  for  the  many  accounts  of 
that  eompany,  has  joined  the  Li-san  Ad¬ 
vertising  Agency  and  will  l)e  connected 
with  the  |inl)l icily  department  of  thi- 
(  halmi-rs  Motor  Company. 

Ci-orge  .\.  Healey,  for  a  luimher  of 
years  asstieiati-d  with  the  advertising 
department  of  the  Niagara  Falls  flazette, 
lint  who  for  the  past  few  months  has 
lii-en  with  the  Niagara  Fulls  .Tournal,  has 
again  jiiini-d  the  linsiness  staff  of  thi- 
Cazette.  < 

'r.  F.  MaeManus.  for  more  than  a  year 
with  the  Dnniaii-Ward  Company  of  Chi- 
lago.  in  its  Detroit  olliees,  has  joined  the 
Erwin,  Wasey,  Jefferson  Company  of 
(  hieago.  which  is  to  open  iilliees  in  De¬ 
troit.  'I'he  new  eompany  will  take  the 
suite  at  present  oceiipii-d  by  the  Dunlup- 
Ward  (  <iin|iany.  in  ”thi-  Kri-sge  building. 

.Miss  Mary  .Mii-rn,  advertising  man¬ 
ager  of  the  M'esti-rn  World,  the  principal 
Catholie  pnlilieation  in  Iowa,  has  resigned 
afti-r  almost  a  decade  of  service.  She 
lii-gan  work  on  the  jiapi-r  nine  years  ago 
and  has  served  eontinnonsly. 

William  W.  Frazier  has  resigned  from 
the  advertising  departmi-nt  of  the  New 
)'iirk  Herald  to  join  the  M.  C.  Watson, 
Inc.,  special  agency. 

NOTES  FROM  THE  AD  FIELD 

K-T  Film  Comiiany  is  using  the  daily 
ni'Wspapers  for  ndrs.  announeing  that 
the  eonei-rn  makes  a  s|K*eialt.v  of  taking 
moving  pietnri-s  of  parties,  weddings  and 
Ollier  soeial  events. 

.A  new  advertising  and  sales  tirm  has 
lieen  iirganizi-il  under  the  name  of  Fish. 
Lyman  &  (Joodwin.  'I'he  memhers  of  the 
firm  are  Clinton  (J.  Fish,  inminereinl  ar¬ 
tist  ;  (’hnrles  (5.  Lyman,  for  several  years 
head  of  Lyman's  la-lter  Shop  and  pro- 
diieer  Ilf  “diri-et  hy  mail”  advertising,  and 
Harry  C.  (JoiKlwin,  manager  of  the  Myers 
.Xdvertising  .Xgeney.  The  new  firm  will 
have  oftiei-s  in  the  XVisner  Building,  75 
Slate  street.  Uiiehesler.  N.  Y. 

!4eventy-five  hundred  dollars  was  asked 
for  on  .Vugnst  17,  by  the  publicity 


aud  conventions  bureau  of  the  Portland, 
Me.,  Chamber  of  Commerce,  and  the  re¬ 
quest  will  be  carried  before  the  board  of 
managers.  This  is  the  first  time  the  bureau 
has  prepared  a  budget,  and  it  was  doni- 
nfter  the  managers  asked  for  some  state¬ 
ment  before  making  out  their  own  coin- 
lilete  budget  for  the  coming  six  months. 
'I'he  $7,5<X)  estimate  made  by  the  publicity 
Jioard  is  for  an  entire  year. 

'The  Coming  Advertising  Agency  which 
for  the  past  six  years- has  oeCupied  quar¬ 
ters  in  the  Di.spateh  building,  St.  Paul, 
has  moved  to  rooms  i;t09-10  New  Mer¬ 
chants’  National  Bank  building,  Minne- 
aiiolis. 

The  week  of  October  4-S>,  has  been  set 
apart  by  Mayor  Henry  W.  Kiel,  of  St. 
Louis,  as  a  “Buy  in  St.  Louis”  week. 
'Phe  campaign  will  lie  under  the  auspices 
of  the  Buy-in-St.  Louis  I^eague,  with  the 
eo-operation  and  support  of  the  Business 
.Men’s  la-ague,  the  Sales  Managers’  Bu¬ 
reau,  the  Advertising  Club,  the  St.  Louis 
Implenient,  Vehicle  and  Hardware  Deal¬ 
ers’  Association,  the  Franklin  Avenue 
Improvement  AssiK-iation,  the  North  St. 
Louis  Business  Men’s  League,  the  Mer¬ 
chant  'Tailors’  AssiK-iation,  the  Women’s 
(’ouneil,  and  many  other  civic  and  cotn- 
inereial  organizations. 


LIVE  AD  CLUB  NOTES 

'The  Ad  Club  of  Cincinnati,  Ohio,  has 
started  the  fall  season  with  two  distinct 
anihitions;  one  to  draw  to  Cincinnati  the 
1!)17  convention  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  and  the 
other  to  double  its  membership. 

A  jiledge  to  obtain  100  new  members 
before  October  was  made  on  September 
2  by  members  of  the  executive  committee 
of  the  (Juaker  City  Ad  Club  at  a  meeting 
in  the  Hotel  Walton,  Philadelphia.  The 
first  regular  fall  meeting  of  the  club  will 
be  held  'Thursday,  September  IG. 

'The  Kansas  City  Ad  Club  has  nnder- 
lakeii  to  make  the  new  advertising  law  of 
its  state  effective  by  appointing  a  sei-ret 
bully  of  eight  members  to  act  as  a  vigi¬ 
lance  committee  against  dishonest  adver¬ 
tisers.  The  law  makes  it  a  misdemeanor 
fur  anylKMly,  “with  intent  to  sell  or  in  any 
way  dispose  of”  anything,  to  publish,  or 
ill  any  other  way  give  out  an  advertise¬ 
ment  eiiiitaiiiing  “any  assertion,  repre¬ 
sentation  or  statement  of  fact  which  is 
untrue,  dei-eptive  or  misleading.” 

A  eoiitesl,  the  object  of  which  is  to  dis¬ 
cover  the  best  advertisement  which  will 
appear  in  local  newspapers  within  the 
next  few  weeks,  has  been  started  hy  the 
i-xeciitive  committee  of  the  Oimiha  .Xd 
Club.  A  committee  was  appointed  which 
will  read  all  advertisements  printed  aud 
at  the  close  of  the  contest  will  announee 
the  winner.  The  winning  advertiyi-meiit 
will  be  displayed  at  the  rooms  of  the  Ad 
Club  and  its  features  will  he  disensseil 
hy  the  incinbers. 

Elaborate  preparations  are  lieing  inadi- 
fiir  the  entertninrai-nt  of  the  ini-mbers  of 
the  Pilgrim  Publicity  Association  of  Bos¬ 
ton.  who  are  to  visit  Quincy,  Mass.,  Sep- 
tomlier  15,  ns  the  guests  of  .Mayor  Chester 
J.  Cninpliell.  The  iirogramine  calls  for  an 
informal  rei-eption  in  the  council  chamber 
at  the  Quincy  City  Hall,  visits  to  the 
Dorothy  Q  house  and  the  Adams  home¬ 
steads,  and  to  the  plant  of  the  F'ore  Kiver 
Shipbuilding  Coriioration  at  Quincy  Point 
and  the  famous  granite  (piarries. 

'The  Pica  Club  of  Paterson,  N.  .T.,  eele- 
hrated  the  fourteenth  anniversary  of  its 
foundation  on  August  10.  The  organi¬ 
zation  eonsists  of  newspaper  writers  on 
all  the  pajiers  in  Sussex,  Bergen  and  Pas¬ 
saic  counties;  and  has  even  extended  its 
honorary  menilicrship  to  New  York  and 
Boston. 

.Xdverlising  manngi-rs  of  the  Aderafl 
Club  which  is  affiliated  with  the  Detroit 
Board  of  (’oimnerce,  formed  a  permanent 
departmental  organization  at  a  meeting 
held  on  August  12,  noon.  Frank  G.  East¬ 
man,  advertising  manager  of  the  Packard 
.Motor  Car  comjiany,  was  elected  chair¬ 
man  and  U.  T.  Walsh,  of  the  Maxwell 
Motor  fViinpany,  was  made  secretary.  It 
is  the  intention  of  this  body  to  engage  in 
educational  work  and  also  deal  directl.v 
with  some  of  the  business  problems  re- 
lateil  to  the  advertising  profession. 
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FINE  TEXAS  “SPUNK” 


Not  Much  Fun  About  Getting  Out  Papers 
in  Galveston  and  Houston  and  There¬ 
abouts  During  and  After  the  Recent 
Big  Storm — -Yet  No  One  Thought  of 
“Lying  Down” — Not  Much! 

K.  C.  White,  the  liustliiig  tiivulii- 
lion  iiianager  of  the  Houston  (Tex.) 
Chronicle,  raises  a  large  and  prominent 
outcry  of  protest  at  tlie  printed  state¬ 
ment  (not  in  The  Euitou  and  I^b- 
i.ishek)  to  the  effect  that,  following  the 
recent  big  storm  that  did  so  much 
damage  in  Galveston  and  elsewhere  in 
that  neighborhood,  oim  of  his  rivals  got 
lirst  into  Texas  City  and  Galveston. 

“This  is  positively  not  true,”  remarks 
-Mr.  White  in  a  letter  just  at  hand.  “The 
Chronicle  went  into  Texas  City  »jn 
Wednesday  and  the  Post  came  in  Thurs¬ 
day  at  noon.  1  know,  because  1  was 
personally  on  the  field.”  And  !Mr.  White 
encloses  to  us  the  following  highly  in¬ 
teresting  detailed  statement: 

“The  Houston  Chronicle  was  the  lirst 
paper  in  both  Texas  City  and  Galveston 
after  the  big  storm,  and  reached  both 
towns  hours  ahead  of  any  other  paper. 
It  was  Thursday  and  not  Wednesday 
that  the  Houston  Post  reacdied  both 
Texas  City  and  Galveston.  On  Wednes¬ 
day  evening,  August  18,  the  Chronicle 
got  word  at  5:1)0  p.  m.  that  a  supply 
train  would  leave  Houston  at  0:0(1  p.  m. 
for  Texas  City  in  charge  of  General  Hell, 
in  the  intervening  ten  minutes  the 
Chronicle  had  1,000  of  Wednesday's  last 
edition  tied  up,  loaded  into  an  auto  and 
rushed  to  the  1.  &  G.  N.  depot,  and  per¬ 
mission  was  given  Circulation  Manager 
K.  C.  White,  by  General  Hell,  to  take  the 
pajH-rs  on  the  train,  which  was  just  leav¬ 
ing.  Mr.  White  went  in  charge  of  the 
papers  personally.  The  train  reached 
I.a  Marijue  at  10:30  p.  m.,  which  is  4'/a 
miles  from  Texas  City;  an  auto  was 
j)res.sed  into  service,  the  papers  were 
loaded  in  aiul  the  journey  was  begun  to 
Texas  City.  About  half  way  over  the 
car  ran  out  of  gasoline  and  stalled,  in 
the  midst  of  a  terrific  rain  and  wind 
storm.  Though  drenched  to  the  skin  and 
shaking  with  the  cold.  White  was  not  to 
be  stopped.  Another  car  was  flagged,  the 
papers  were  loaded  in  and  the  journey 
continued.  Texas  City  was  reachtsl  at 
11:00  p.  m.,  after  a  wild  ride  over  a 
road  which  in  places  was  entirely  under 
water,  and  on  which  all  kinds  of  debris 
from  the  storm  were  piled  or  lloating. 

“The  town  was  in  darkness.  One  hotel 
was  entirely  oe<‘upi»'d  as  a  hospital  ami 
the  other  one  was  filled  to  the  doors  with 
storm  refugees.  A  place  to  sleep  was 
finally  secured  by  Mr.  White.  Although 
the  house  in  which  he  got  shelter  was 
filled  with  people  driven  from  their  own 
homes  by  the  storm,  the  owner  manageil 
to  scare  up  a  blanket  and  a  couch  for 
the  wet,  cold  and  tired  Chronicle  man. 
White  was  up  at  o’chs-k  Thursday 
morning  and  started  out  to  IcK'ate  the 
Chronicle  agent  and  carriers.  The  wind 
was  still  blowing  a  gale  and  the  rain 
was  falling  in  torrents.  The  water  was 
knee-deep  at  the  street  crossings  and 
many  yards  and  streets  were  entirely 
under  water.  Failing  to  locat«>  the  regu  • 
lar  carriers.  White  tucked  a  bundle  of 
Chronicles  under  his  arm  and  starte  I 
down  the  street  shouting  ‘Houston 
(Chronicle,  first  paper  with  the  storm 
news.’  The  people  had  not  seen  a  news- 
l)aper  since  Sunday,  and  this  was  Thurs- 
ilay  morning,  and  they  l)ought  them  just 
as  fast  as  they  could  be  sup|)lied. 

“The  rain  kept  uj)  until  the  town  was 
a  veritable  sea.  but  the  Chronicle  cir¬ 
culator  newsboy  kept  right  on,  ami  by 
10:00  o’elock,  whe!i  the  train  Is'aring 
the  five  Post  hustlers  and  Thursday 
morning  Post  reachwl  Texas  (;ity,  nearly 
everyone  had  l)een  supplied  with  tin* 
Chronicle.  The  Post  l)oys  did  get  off 
and  sell  a  few  papers  at  La  .Mar(|ue  and 
did  try  to  get  over  to  Galveston;  but 
owing  to  the  lack  of  boat  facilities  and 
the  (lemand  for  space,  only  two  of  their 
boys  were  allowed  to  go  over  (the  rest 
came  back  to  Houston  ami  (hey  left  '2.0(M) 
«>r  more  copies  of  the  Post  lying  on  the 
platform  at  the  do<*ks  and  they  were 
still  there  a  few  days  ago). 


“The  Chronicle  immediately  made  ar¬ 
rangements  to  have  Texas  City,  Galves¬ 
ton  and  towns  en  route  supplied  by  auto 
which  left  Houston  daily  at  2:00  p.  m. 
It  reached  Texas  City  at  4:00  p.  in.  and 
papers  for  Galveston  were  transferred 
and  delivered  to  Galveston  by  5:30  p.  m.. 
each  day.  On  Sunday  mornings  the 
Chronicle  has  been  hours  ahead  of  any 
outside  paper  to  reach  Texas  City  or 
Galveston;  2,000  copies  of  the  Chronicle 
were  sold  in  these  two  towns  each  one 
of  the  last  two  Sundays. 


A  WOMAN’S  EXCELLENT  WORK. 

M  iss  Seely  Makes  (rood  us  Circulation 
Manager  in  Milwaukee. 

•Miss  Seely,  the  circulation  manager  of 
the  Milwaukee  Free  Press,  (M*cupies  a 
unique  position,  inasmuch  as  she  has 
charge  of  jirobably  the  largest  daily 
pajier  circulation  in  the  country  that  is 
under  the  direct  management  of  a 
woman. 

The  Free  Press  has  the  largest  daily 
morning  output  in  the  state  of  Wiscon- 


Miss  Seei.y. 


sin,  and  its  41,000  subscribers  were 
securi'd  largely  through  the  elVorts  <d' 
Miss  Seely.  She  entered  the  employ  of 
the  Free  Press  with  its  first  issue,  in  a 
clerical  capacity.  That  was  in  .lone. 

I ler  conscientious  work  won  ready 
recognition  from  the  management,  ami 
when  the  opportunity  presented  itself — 
on  .Mari'h  23.  1014 — she  was  made  circu¬ 
lation  manager. 

She  has  direct  charge  of  132  city  car¬ 
riers,  employs  ,‘f00  state  agents  and  has 
over  tiOO  dealers  in  the  city  and  suburbs. 
.As  an  executive  Miss  Seely  is  fully 
capable.  Some  of  the  carrier  boys  have 
a  hard  time  to  find  an  excuse  when  her 
blue  eyes  flash  “danger”  as  she  makes 
them  explain  just  why  the  pajter  was 
not  properly  delivered. 

The  Free  Press  management  is  thor¬ 
oughly  satisfit'd  to  have  this  capable 
woman  in  charge. 


(Heveland  Leader's  Vacant  Lot  Prizes 
The  Cleveland  Plain  Dealer  on  Scp- 
tenib(*r  10  and  11  will  pn*sent  KMt  prizi*s 
to  winners  in  its  vacant  lot  and  home 
garden  contest.  From  a  small  la-ginning 
in  1012,  wh(*n  this  newspaja-r  induc(‘d 
council  to  approfiriatc  .$700  for  the  move¬ 
ment,  the  scheme  has  developed  until 
today  more  than  1,000  girls,  laiys,  men 
and  women  are  taking  jiart.  Tin*  results 
of  their  efforts  have  la-en  graphically  set 
forth  each  da.v  during  the  past  summer 
by  K.  Arthur  Hola-rts,  who  has  made 
a  name  for  himself  in  the  Sixth  City 
for  conducting  succ(A»sfully  similar  events 
for  his  newspaper  and  handling  per¬ 
sonally  the  countless  details.  The  vege¬ 
tables  and  flowers  grown  during  the  con¬ 
test  will  he  displayed  for  the  edification 
of  the  visitors  at  Edgewater  Park  before 
the  judges  make  their  decision. 


CIRCULATION  STATEMENTS 


Correspondent  Points  Out  Some  Faults  in 
Government  Reports 
The  Editok  and  PriiLisiiEK  doesn't 
print  anonymous  letters  of  the  ordinary 
sort.  Hut  this  isn’t  of  the  ordinary  sort. 

It  comes  to  us  signed  with  a  reliable 
name— that  of  a  man  well  known  to  us 
— and  dat(*d  in  a  responsible  newspaper 
oflice.  The  letter  is  anonymous  oidy 
because  we  make  it  so.  We  take  oil’ 
the  name  and  date  for  obvious  reasons. 

It  is  mighty  interesting  reading  just 
as  it  is.  Read  it : 

“It  has  been  very  cheering  to  read  all 
those  optimistic  statements  from  |)ub- 
Ushers  and  advertising  agents  that  you 
have  lM‘«*n  printing  from  time  to  time, 
and  it  has  la-en  most  inspiring  to  read 
about  the  great  strides  that  will  be 
madc  for  truth  in  advertising  by  ad¬ 
vertisers  and  in  circulation  statements 
by  ])ublishers,  as  told  us  by  delegates 
at  the  Ad  .Men’s  Convention  in  Chicago. 

“We  also  learn  that  Federal  inspectors 
are  now  on  the  job  in  Pittsburgh  in 
order  that  circulation  statements  to  the 
govi-rnim-nt  may  la-  given  a  stamling 
which  they  do  not  now  possess. 

“You  may  recollect,  ^Ir.  Editor,  that 
we  have  had  experi«-nce  with  govern¬ 
ment  inspection.  One  of  our  contempo- 
rari«-s,  wiiose  circulation  stateim-nts 
have  been  objects  of  suspicion  for  many 
years,  was  inspect<-d  by  tin-  governim-nt 
at  my  reqin-st  just  two  years  ago.  It 
happened  that  at  tin-  time  the  inspector 
was  on  the  job,  the  A.  A.  A.  made  an 
examination  of  this  particular  papi-r’s 
circulation,  the  result  of  which  was  us(*d 
by  the  government  and  brought  to  two 
Federal  Grand  .luries,  but  without  any 
results,  for  the  simple  reason  that  the 
framer  of  this  useless  Post  Oflice  law 
failed  to  jmt  a  jienalty  on  making  a 
false  circulation  stati-nu-nt.  If  you  fail 
to  comply  with  the  governm»*nt  reipiest. 
you  are  denied  sc-cond-class  mail  priv- 
ib-ges;  but  if  you  sim|dy  multi|)ly  your 
actual  net  ])aid  circulation  by  two  or 
thn-e,  Unch*  Sam  winks  his  eyi-  and  you 
get  away  with  it. 

“We  joined  the  .A.  H.  C.  wln-n  it  was 
first  organized,  as  we  believed  that 
therein  was  an  op])ortunity  for  a  show¬ 
down.  Our  conti-mporary  was  event¬ 
ually  forced  to  j<dn,  and  again  In*  is 
getting  the  stamp  of  a|)proval  on  his 
circulation  statements.  Of  course,  then- 
will  be  a  show-down  sonn-  day,  but  un¬ 
til  space-  buyers  and  advertising  agents 
in  gem-ral  are  more  particular  and  con¬ 
scientious  dll  buying  space,  and  h-arn 
conditions  first  hand,  tin-  circulation  liar 
will  continue  to  gi-t  away  with  it. 

“Take  the  case  of  thal,  well-known 
age-iu-y  uptown,  in  Xew  A'ork,  that  is 
jilacing  a  ce-rtain  chewing  gum.  Its 
energetic  s|>ac«-  buyer  -paid  a  personal 
visit  to  this  city  and  checked  up  the* 
(-irculation  of  this  particular  p:ip(*r  and 
found  it  to  Is-  just  om*-half  of  whit 
had  Im-cii  sworn  to  and  submitted  (o 
him  a  few  wi-eks  previous.  This  gi-nth*- 
man,  1  know,  would  like  to  go  the  limit 
ill  <-xposing  this  fraud,  but  his  superiors 
are  afraid  that  odium  of  some  kind 
might  light  upon  (hem  for  not  having 
known  iM-forehand  what  they  wi-re  do¬ 
ing.  For  my  jiart,  I  think  this  agi-ncy 
would  make  a  t(*n-strike  hy  exjiosing 
this  fraud,  no  matti-r  how  far  advaui-ed 
its  present  contract  was. 

“In  order  to  corroborate  this  particu¬ 
lar  investiL'ation.  tiu-  I’l-m-ral  manauer 
of  your  publication  at  n-v  rcituest  came 
to  this  city,  and  verified  it  by  makin-r 
another  one  along  the  same  lines,  and  I 
am  sure  he  will  be  willing  to  corroborate 
what  T  hav(*  written.” 

The  Paramount  Advertising 
The  Wilkes-Hnrre  Record 

Septeniher  .’{,  1!I1.">. 
The  Eiiitok  a.nd  Pciii.isheh  : 

It  was  somewhat  disappointini;  to  ob¬ 
serve  that  in  the  list  of  ]ia|iers  which  .von 
iudilish<*d  MS  being  .scheduled  to  carry  the 
Paramount  pictures  campaign  the  Wilkes- 
Harre  Record  was  not  included.  .As  you 
will  s(*(*  by  the  enclosed  page  torn  from 
yesterday’s  issue,  the  Record  is  carrying 
the  Paramount  hiisiness.  under  30.(Xt0 
line  contract.  F.  G.  .Tohnso.x. 
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You  can  now  lease 

for  (mall  monthly  rental 

National  Electric  Bulletins 


Publishers  everywhere  should 
investigate.  Write  or  wire 
for  particulars. 


Natiopal  Electric  Bulletin  Corp. 
New  York  City 


The  Tampa 
Daily 
Times 

TAMPA,  FLORIDA 

Is  announcing  our 
appointment 

{effective  September  ISy 
1915) 

As  its  General 

Advertising 

Representatives 

We  have  thoroughly  acquainted 
ourselves  with  the  publication 
and  its  held.  We  know  the  men 
who  make  it,  their  policies,  their 
methods,  their  accomplishment. 
We  assume  the  representation 
with  a  firm  and  hearty  belief  in 
the  Tampa  field  as  a  great  and 
growing  market,  and  in  THE 
TAMPA  DAILY  TIMES  as  the 

most  responsive  and  effective 
medium  through  which  it  can  be 
reached  in  an  advertising  way. 

Il'r  arc  at  your  service,  anytime, 
anytehere. 

The 

John  Budd 
Company 

Advertising  Representatives 

Burri-ll  Bldg.,  New  York 

Triliunp  Bldg.,  Cliicago 
Chrmical  Bldg.,  .St.  Louis 
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THE 

ORANGE 

LEADER 

U  tlie  only  Daily  (ETeoioK)  aod  We«kly 
Papar  pnbllsbed  in 

OKANOE,  TEXAS 

and  Oraaxa  County,  and  the  only  paper  that 
covem  tbe  rioheat  section  of  Soiitbeaat  Texas 
and  Soutbn’cst  Louisiana. 

“Circulation  books  open  to  all” 

THE  LEADEB  PBIHTINO  CO. 
Orance.  Texas 
W.  H.  Stark,  Owner. 

Hngb  K.  Taylor,  Mgr. 
Forelfu  Repreaentativea 
Robert  W.  Sykes.  Jr.  Walter.  U.  Clark 

1  Madison  Are.,  Adrertising  Bldg., 

New  York.  Cblrago,  111. 


Ttl[  m  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  caver  the  GREAT  SOUTHWEST 

Sunday  CircuUtioa  1  Cn 
MORE  THAN  -  .  iOUyllUU 


THE  SEAHLE  TIMES 

“The  Beat  That  Honey  Can  Buy” 

Average  Circulation  for  May,  1915 

Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 

A  copy  to  every  family, 
largest  circulation  by  many  thousands  of 
any  daily  or  Sunday  paper  on  tlie  North 
I'ariflc  Coast. 

in  May.  1915.  the  Times  led  the  other 
three  Seattle  papers  COMBINED  by  2.3.310 
seatp  lines. 

Largest  Qaaatily  Best  Qaality  Circalatioa 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives 
Mew  York  Cbioago  St.  Louis 


IN 

Colorado  Springs 

IT’S 

THE  TELEGRAPH 

j.  p.  McKinney  son 

New  York  Chicago 


R.J.BIDWEUCO. 

Pacific  Coast  Rapresontativa 
of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
(N.  Y.) 

PORTLAND  TELEGRAM 

CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD-REPUBU- 
CAN 

NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 


AS  SEEN  IN  THE  “HUB” 

A  Boston  Batch  Covering  Newspaper  Ac¬ 
tivities  in  Many  Lines — “Eight  Bells” 
at  the  P.  P.  A. — A  Bit  of  Filene  Adver¬ 
tising  Gossip — Interesting  Personals  of 
Numerous  Sorts — Moley  a  Bendick. 


Boston,  Sept.  9. — Intense  interest  is 
Iteing  shown  in  the  now  famous  “eight 
bells”  nixinday  meetings  of  the  Pilgrim 
I’uhlicity  Association  in  the  club  rooms 
of  the  Publicity  Building.  Each  day  at 
noon  a  group  of  men  gathers  to  listen  to 
a  talk  by  some  well  known  advertising 
or  publicity  man.  Xo  matter  how  fa¬ 
mous  this  man  may  be  he  is  allowed  only 
a  ix>rtion  of  the  half  hour  that  is  devoted 
to  tbe  meeting,  the  balance  of  the  time 
Ix'ing  devoted  to  a  general  discussion  of 
the  subject  matter  of  the  talk.  The  meet¬ 
ing  is  called  to  order  by  the  sounding  of 
“eight  bells.”  Then,  without  further  ado, 
tlie  sjxaker  gets  on  his  feet  and  starts 
right  in  on  what  he  has  to  say.  At  the 
end  of  10  minutes  he  stops  and  the  dis¬ 
cussion  liegins.  Some  of  the  best-known 
newspaper  and  advertising  men  of  Boston 
and  the  country  at  large  have  addressed 
these  meetings,  and  many  more  are  down 
for  talks  during  the  coming  months. 

fllA.VGK  l.\  l»KI>AKr.\IK.\'r  ADS 

.V  iiotulde  cliauge  in  deparlmeui  store 
advertising  lias  <xirurred  in  this  city  re- 
ceiitl.v.  Wlien  the  E.  A.  Filene  Sons 
Company  oiM-ued  for  business  in  their 
liandsoine  new  store  they  retained  the 
services  of  Warner  Bell,  an  expert  in 
writing  what  is  known  as  “editorial 
copy.”  Now  the  Filenes  feel,  apparently, 
that  they  have  educated  their  public,  for 
they  have  decided  to  discontinue  this 
form  of  advertising  and  go  to  the  “mer¬ 
chandising”  kind.  Hereafter,  it  is  said, 
the  Filene  advertising  will  devote  less 
space  to  description  and  editorial  com¬ 
ment. 

Circulation  that  might  have  been  gain¬ 
ed  if  the  Cowles  divorce  case  had  had  the 
run  in  the  courts  that  was  expected  has 
been  made  up  iii  part,  af  least,  by  the 
Uhode  Island  murders.  Just  at  this  time 
the  Mohr  case  st*ems  to  have  the  center 
of  the  stage,  although  the  mysterious 
murder  of  .Justice  Willis  S.  Knowles  is 
also  attracting  much  attention. 

Wednesday  morning  at  least  one  Bos¬ 
ton  newsiwper  carried  a  front  page  story 
of  a  man  hunt  on  the  X'orth  Shore  where 
so  many  wealthy  isHtple  people  have  Sum¬ 
mer  homes.  It  seemed  that  the  residents 
of  that  section  had  seen  a  prowler  and, 
with  thoughts  of  the  Morgan  attempUHl 
assassination  in  mind,  started  out  in  their 
high-powered  <'ar8  to  round  up  the  intru¬ 
der.  At  last  accounts  the  man  was  still 
at  large. 

The  biggest  spectacular  feature  of  the 
past  week,  locally,  was  the  South  Bostou 
pageant,  “The  End  of  the  Baiubow.” 
Present  and  former  Boston  uewspaiier- 
men  had  much  to  do  with  the  success  of 
this  affair.  A1  Ford  of  the  Herald  was 
in  charge  of  the  press  arrangements  and 
looked  after  the  visiting  newspai>emien 
well.  John  Murphy,  formerly  of  the 
.Tournal,  was  King  of  the  pageant  and 
did  his  part  so  well  that  he  was  praise<1 
on  all  sides.  William  M.  Cronin,  fonner 
district  man  for  the  Journal,  was  in  gen¬ 
eral  charge  of  the  entire  show. 

Malcolm  E.  X'iehols.  business  manager 
of  the  Ikiston  Finiincial  News,  who  was 
for  many  years  a  menilter  of  the  Post 
staff,  latterly  at  the  state  house,  is  in¬ 
teresting  many  business  and  hotel  men 
in  the  ticker  service  that  his  publication 
furnishes.  This  service  gives  the  news  of 
the  day  “as  it  haitpens”  and  in  sufficient 
detail  to  give  a  conneclp<l  idea  of  what 
i.s  taking  place.  Of  course  sitecial  stn-ss 
is  laid  on  the  financial  news  of  the  day. 
hut  affairs  in  general  are  also  well 
treated. 

Under  the  instruction  of  Harry  B.  Cen¬ 
ter  of  the  Post  a  special  course  will  be 
given  at  Boston  University,  this  Fall,  to 
an  advanced  class  on  the  writing  of  sjte- 
cial  and  feature  stories.  During  the  last 
semester  newspajter  practice  will  lie  taken 
up,  which  will  include  copy  reading.  Iiead- 
writing,  re-writing,  proofreading.  et<-. 
Should  there  be  a  demand  for  such  a 
course,  newspaper  illustrating  will  be 


taught — this  department  to  be  in  charge 
of  “Tom”  Barker  of  the  Boston  Poet  art 
department.  It  is  also  expected  that  there 
will  be  a  course  for  business  men  that 
will  teach  many  things  of  interest  to 
them  in  regard  to  printing,  type,  etc. 

John  Moley  of  the  Post  pltotographic 
staff  was  marrieii  Wednesday  morning  at 
the  Mission  church  in  Uoxbury  to  Miss 
Anne  Murphy.  Mr.  and  Mrs.  Moley  en¬ 
tertained  their  frieads  at  their  new  home, 
115  Hillside  street,  Boxbury.  I>ater  they 
starte<l  on  a  trip  to  the  White  Mountains. 


CLUBS  .\NI)  PRESS  ASSOCIATIONS 

The  Denver  Press  Club  is  planning  to 
give  an  entertainment  on  Saturday, 
September  11  at  the  Auditorium  in  that 
city.  The  programme  is  exceedingly 
lengthy,  but  it  is  all  summed  up  “in  the 
anuuuncvment  tliat  it  is  to  be  an  evening 
of  music,  song  and  dance — an  evening  of 
beauty,  color  and  light.” 

The  Birmingham  (Ala.)  X'ewspaper 
Club  has  made  a  distinct  innovation.  It 
lias  become  the  practice  there  to  clear 
tlie  floor  each  evening  for  dancing.  One 
of  tlie  results  has  been  to  greatly  increase 
the  nunilier  of  people  dining  there  and  ift 
r<K)f  garden  restaurant  has  proved  par¬ 
ticularly  attractive. 

George  h].  Kepple  was  elected  president 
of  the  Houstou  (Texas)  Press  Club  at 
the  uiiniial  election  August  21*.  George 
■M.  Bailey,  the  retiring  president,  was 
ele<-te<l  to  memliership  on  the  executive 
Isiard.  Other  officers  were  elected  as 
follows :  First  vice-president.  Dr.  E.  A. 
X'ortoii ;  second  vice-president.  Dr.  B. 
Biimiemeyer  ;  secretary,  A.  Koehn  ;  treas¬ 
urer,  F.  Fuchs ;  executive  board,  George 
-M.  Bailey,  W.  M.  Hariier,  H.  T.  Warner, 
August  Haxthauscu,  B’.  M.  Cowen. 

With  the  election  of  officers,  adoption 
of  resolutions  and  the  establishment  of 
domestic  news  bureaus,  the  fifth  annual 
convention  of  the  Catholic  Press  Associa¬ 
tion  of  America  closed  on  August  21  at 
Toledo,  Oliio.  Officers  elected  were: 

Honorary  president,  Rt.  Rev.  J.  J. 
Hartley.  D.  D.,  bishop  of  Columbus,  O. ; 
president,  John  I’aul  Chew,  St.  Louis, 
Mo.;  secretary,  O.  T.  Magnell,  Hartford, 
Conn.;  treasurer,  Charles  J.  Jaegle,  Pitts¬ 
burgh,  I’a. ;  txiard  of  directors,  Rev.  John 
J.  Burke,  C.  S.  P.,  New  York;  Rev. 
Thomas  J.  O’Flanagan,  Hartford,  Conn. ; 
William  H.  Hughes,  Detroit,  Mich. 

Resolutions  advocating  peace;  support 
of  any  inoveineiit  which  will  tend  toward 
the  unifying  of  Mexico;  a  definite  stand 
against  so-called  extreme  feminism,  birth 
control  and  secular  evils  throughout  the 
world,  were  adopted. 

Tlie  recent  annual  convention  of  the 
Montana  Statu  Press  Association  at 
Billings,  that  state,  presented  several 
novel  features.  Aside  from  the  real 
convention  work  the  delegates  were 
entertained  by  such  diverse  forms  of 
amusi:meut  as  a  “Dutch  lunch”  in  a 
brewery  and — after  a  reasonable  inter¬ 
val — a  plunge  for  editors  and  their 
wives  in  the  municipal  iiatatoriuni. 
More  serious  matters  also  received  due 
attention.  Notable  were  the  addresses 
of  Congri'ssmen  Thomas  Stout,  of  Mon¬ 
tana,  and  United  States  Senator  Henry 
L.  Myers,  Ixith  of  wliom  urged  the 
editors  to  use  their  liest  influence  to 
help  along  the  movement  for  national 
defense. 

■Menihcrs  of  the  Northwest  Texas 
Press  Association  gatliered  at  Hen¬ 
rietta,  Texas,  on  August  20  for  their 
twenty-fifth  annual  two-day  convention. 
Twenty-five  years  ago  the  association 
orgaiii/.cil  at  Henrietta,  and  this  meet¬ 
ing  was  therefore  in  the  nature  of  an 
anniversary  celebration. 

The  Pen  and  Pencil  Club  of  Indian- 
a]Kilis  plans  to  change  its  name  to  the 
Indiana  Press  Club.  This  change  has 
lieen  deemed  advisable  by  the  board  of 
governors  of  the  club,  due  to  the  fact 
that  the  newspapermen  from  all  over 
the  state  are  to  be  taken  in  as  mem- 
liers.  There  are  148  daily  newspapers 
published  in  Indiana,  which,  it  is  ex¬ 
pected.  will  net  the  new  club  an  in¬ 
creased  membership  of  1,500. 

East  Liverpool  has  a  “newsboy,”  An¬ 
drew  Reed,  who  celebrated  his  0.3d  birth¬ 
day  on  the  24th  of  August. 


We  can  increase  your  business — 
you  want  it  increased. 


You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 


BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  ta  auawered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  In  over  95  per  cent, 
of  the  newspapers  and  pabllcatlons  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  offlee. 

74-76  CHUECH  ST.,  TORONTO.  CAN. 
Price  of  service,  regular  press  clipping 
ratea — special  rates  and  dlsroiints  to  Trade 
and  Newspapers. 


Successful 

Men  In  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  profeaslonal  and 
buslncsa  men  and  women,  public  persouagea 
and  tbe  leading  Banka,  Trust  Companies  and 
t'orpo  rations. 

Romeike  Clippings 

are  an  Indispenaable  adjunct  In  every  busi¬ 
ness,  if  you  have  never  used  them,  write 
for  information  and  terms  today. 

HENRY  ROMEIKE,  INC., 

106-110  Seventh  Ave.,  New  York  City. 


The  Jewish  Murning  journal 

NEW  YORK  CITY 
(The  Only  Jewish  Morning  Papar) 

The  sworn  net  paid  average  daily  circulation 
of 

Tbe  Jewish  Morning  Journal  for  11 7  fllvA 
■lx  montba  endiiigMarch  31,1916, 

The  Jewish  Morning  Journal  enjoys  tbe  dis¬ 
tinction  of  having  the  largest  circulation  of 
any  Jewish  paper  among  tbe  Americaniied 
Jews,  which  means  among  tbe  beat  purchas¬ 
ing  element  of  the  Jewish  people. 

The  Jewish  Morning  Jouz^  prints  more 
HELP  WANTED  ADS. 
than  any  paper  In  tbe  city,  excepting 
the  New  York  World. 

1.  8.  WALLIS  A  SON,  Weat’n  Bepresentatirea 
1246  First  National  Bank  Bldg.,  Chicago. 


114  YEARS 

RECORD 

BROKEN 

The  circulation  of  tbe  New  York  Evening 
Post  is  highest  in  its  history  of  114  years. 

During  the  year  ending  June,  1915,  tbe 
paid  circulation  of  The  Evening  Post  was 
the  greatest  daily  average  net  sale  in  114 
years. 

The  discriminating  readers  of  The  Evening 
Post  are  its  circulation-getters.  Advertised 
by  its  friends,  its  hold  upon  the  individual 
reader  was  never  stronger  than  it  is  today. 

Advertisers  reach  a  concentrated  finan¬ 
cially  able  class  when  they  advertise  in  the 
New  York  Evening  Post. 

Member  Audit  Bureau  of  Circulations 

Publicntioa  Office  Western  Office 

26  Vesey  Street  McCormick  Bldg. 

New  York  Chicaigo 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


(;ktting  something  for 

NOTHING 


Current  History  Magazine 

Publithed  by  The  New  York  Timei. 

The  progress  o{  the  great  war  from  the 
viewpoints  of  many  nationals— great  sol¬ 
diers,  leading  statesmen,  brilliant  authors. 

The  September  issue  of  Current  History 
overflows  with  eloquent  descriptions  of 
war  scenes,  critical  reviews,  poems,  maps 
and  photographs  of  eminent  personae  in 
the  European  strife. 

On  all  newsstands,  2Sc.  a  copy 
$3  00  a  year 

Current  History  Magazine 

Times  Square,  New  York 


Ifnrk 

lEurning  iHatl 


or  leisure  class.  People  wlio  have  al  Scheme  Fair  Management  Has  Used  to 
ready  had  their  vacations  could  not  Ik*  Get  Free  Publicity, 

influenced  to  go  to  the  Fair  because  they 

lia\e  “1^“''  nionej  a  <  »  so  n  interest  newspaper  publishers  in  sniall 

choretl  to  their  bus.ness  that  they  could 

""••l^ese^^'th'ree  ^advertisements  that  1  “““er,  including  a  set  of  whacking  big 

the  trick  and  at  a  c onioarativelv  small  "'**'*  ‘■oupon  Imoks  cover- 

the  trick  and  at  a  coniparaticcly  small  5^^^  accommodations,  etc.,  for  tin- 

e.xpensi^  •  1  *  <  *i  uewspaiier  men  to  sell  their  friends  by 

W.  H  Johns  vice-president  o  the  ,„,.ana  of  the  (free)  ads.  And  /or  «W/- 
(leorge  Battcm  Company,  was  of  the  the  publisher  is  to -retain- 

opinion  that  a  newspaper  advertising  ^^en  the  purchasers  monev 

campaign  could  1hi  conductcnl  at  a  rea- 
sonable  cost  that  would  result  in  grc-atly 

augmenting  the  attendance  of  tl.e  hair  wherever  it  has  Ikh-ii  taken 

duriiiu  October*  ^ovemrK*r  ana  Uecem*  ..  x  i  •  i  *1  i.  *1  i.^  • 

I  H»  M.  notice  of  it  18  plain  enough  that  the  tair 

M'r.  e  sai  .  ^  thumping  lot  of  space  for  notliing. 

KiuuBiNO  ON  THE  RETUKNs.  special  Correspondent  in  San 

“If  $150,000  should  Ih<  appropriated  Francisco  writes  us  under  date  of  Sep- 
for  newspaper  advertising,  it  would  not  tember  2: 

1h‘  necessary  that  twice  that  number  of  “Tliis  is  another  big  w<s‘k  at  the 
people  should  be  induced  to  make  the  I’anama-l’acific  Exposition.  The  Ameri- 
trip  to  San  Francisco  to  attend  the  Fair,  can  Press  Humorists  have  gone,  but  we 
in  order  that  the  management  might  have  ex-Presideiit  W.  H.  Taft  with  us. 
get  back  the  amount  of  their  investment.  Taft  Day  was  cehdiratc'd  at  the  Exposi- 
'i'he  admission  is  fifty  cents.  As  most  tion  today,  and  the  former  President, 

people  who  attc'iid  the  Fair  spend  at  wlio  turnc'd  th»“  first  spadeful  of  earth 

least  four  or  five  days  at  tlie  grounds  for  the  Ex]>osition  back  in  l!tl2.  planted 
and  buy  an  admission  ticket  each  time  a  California  K<‘d<\<HKl  on  the  grounds, 
they  enter,  it  is  apparent  that  it  would  with  an  appropriate  ceremony.  Petti- 
not  Ik*  necessary  for  the  advertising  to  rossi,  the  aviator,  made  a  flight  over  the 
pull  more  than  100,000  people  in  order  Exj)osition  esplanade  in  honor  of  the  day 
for  the  investment  to  pay  for  itself.  Any  and  dropped  one  thousand  f(H*t  into  the 

live  advertising  man,  I  believe,  could  bay,  owing  to  something  wrong  with  his 

jtrepare  advertisements  that  would  ap-  monoplane. 

peal  to  the  great  public  at  large,  'niere  -Much  spac<*  in  the  ha-al  papers  is 

are  many  people  in  this  country  t(Klay  being  devote<l  to  plans  proposal  for  sav- 
who  do  not  know  that  an  international  ing  some  of  tin*  Exposition  buildings,  or, 
exposition  is  lK*ing  giv(*n  in  San  Fran-  at  least,  making  parks  of  portions  of 
eisco  at  this  time.  They  may  not  Ik*  the  grounds,  with  a  system  of  new  boule- 
the  lK*st-read  class  we  have,  nevertheless  vards  conn(*cting  the  North  water  front 
many  of  them  are  p(*rsons  who  are  with  the  Presidio.  .M.  11.  de  Young,  of 
amply  able  to  stand  the  expense  of  going  the  Chronicle,  has  publisln*<l  his  own 
to  San  Francisco.  i<leas  on  the  matter  and  has  elaborated 

KAK.MER.s  MO.sT  REspoN.sivE.  **  plan,  with  maps,  which  has  bwn  en- 

,  ,  I  ■  1  dorsed  bv  many  influential  resid«*nts.'’ 

Ihe  most  responsive  class.  I  think, 

would  be  the  farmers.  It  would  hardly 
lie  possible  now  to  prepare  advertising 
copy  and  to  secure  its  insertion  in  the 
Octolier  iiumlK*r  of  the  agricultural  jiiib-  I 
lications,  and  Xovemlier  issues  would  Ik* 
too  late.  The  quick  way  of  reaching 
these  farmers  would  be  through  the  daily 
newspapi*rs,  of  which  they  are  ardent  j 
readers.”  i 

Mr.  Johns  called  the  attention  of  the  ^ 
rej)r**Hentative  of  The  Editor  and  Pi  n- 
i.isHER  to  some  statistics  that  had  Ikk*!!  jj^. 

IirejianKl  by  his  office  showing  the  extent  y  <‘Pr 
to  which  the  farmers  subscrilie  for  daily  ju' 
newspapers.  From  these  figures  it  ap- 
pears  that  even  in  the  distant  farming  ,.  , 

communities  from  fifty  to  ninety  per  ,.,,1"  ,,,,  1 

cent,  take  daily  newspapers.  In  the  saves  the 
country  surrounding  Dawson,  in  the  . 

Yukon  territory,  fifty  per  cent,  of  the  j 

farmers  read  daily  newspapers.  In  view  i,„, 

of  these  facts,  Mr.  .fohns  was  of  the  w-ere  a 
ojiinion  that  there  is  no  b<*tter  way  for  State 

the  Exposition  officials  to  reach  those  ),pj,ltli 
having  money  to  spend  than  through  the  “Qjjp 
daily  newsjiapers.  'Die  campaign  need  ..  .  0*0+ 
not  e.\tt*nd  lK*yond  thr<*e  weeks,  and  the  that**ii 

announcements  could  Ik*  made  so  at- 
tractive  that  farmers  would  want  to  take  *  i'  , 
their  families  to  San  Francisco  at  the  -j, 

earliest  possible  moment.  would  Ik*  S 

W.  C.  KREE.MAN’S  VIEWS. 


enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  deairabU  adTsrtliina  medium. 


Using  Your  Readers 


S.AY  that  hundreds  of  your  Readers 
bought  this  Woodbury  Hook  and 
.\dvertisers  of  Lingerie,  Bon¬ 
nets,  Jewelry  and  Toilet  .\rticles  will 
crow'd  your  pages. 

^'our  Readers  and  some  you  waiil 
will  buy  the  Book  if  you  offer  it. 

The  author  is  known  to  be  a  Mas¬ 
ter  of  the  Subject;  and  the  Book  sat¬ 
isfies  the  craving  for  Authoritative 
Instruction  on  the  one  thing  dear  to 
the  heart  of  every  woman  and  some 
men. 

Only  One  Paper  in  a  Cily  • 


WIl^-lAH  A  NumpBURV 


ELIOT  LORD 


HEALTH  ADVERTISING  URGED 


The  Multiple 
Linotype  Way  Is  the 
Modern  Way 


Model  14  with  Auxiliary  Magazine 


MERGENTHALER  LINOTYPE  GO 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
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LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 

Ea$t  15th  St.  &  Locust  Ave.,  B'klyn.N.Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


Resources  $150,000 

The  largest  Newspaper  Supply  and 
Manufacturing  Company  in  the 
World. 

Mverything  in  supplies  for  the 
press  and  stereotype  room,  except 
metal  and  ink. 

“QUALITY  GOODS  ONLY” 

New  England  Newspaper  Supply  Co. 
Worcester,  Mass. 


Know 

Tlie  OreguiiUn 
finds  y  u  u  r 
ftliotographs 
now,  as  ever, 
vastly  valu¬ 
able.  Our  |)Im>- 
tucraplik  fibs 
seldom  fail 
nowadays  t  o 
fumisb  us 
with  any  plMi- 
tocraph  <1  e- 
sir^,  and  th' 
niajurity  o  f 
them  are  Rain 
photographs. 
acriimulaUKi 
within  tiH  fix* 
years  during 
which  we  have 
suhs(Tilied  1 0 
>*our  senrice, 
Votir  illustra¬ 
tions  of  ni*-- 
r«iit  news 
events. 

we  find  very 
VMhiehle. 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


Topeka 

Daily  Capital 

Average  net  paid  circula¬ 
tion  for  six  months  ending 
April  1,  1915  (Sworn) 

33,971 


TOPEKA,  KAN.  Publisher 


Over  $51,000  In 
New  Subscriptions 

Adding  over  1 2,000  New  Subscrib¬ 
ers  is  our  record  on  contest  just 
closed  on  Courier  Journal  and 
Louisville  Times,  Louisville,  Ky. 


If  Interested  in  More  Cir¬ 
culation,  Write  or  Wire 

C.  B.  HOLLISTER,  Mgr. 

The  North  Eastern  Circalation  Co. 

DAVENPORT,  IOWA 


Editors  Who 


Edgar  P.  Piper 
Portland  Oregonian 
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TRADE  PRESS  MEETING 

{('ontiniirtl  from  nngr  III!!.) 

I  Possibly  this  is  the  fundaiuental  reason 
for  its  huse  sucevss.]  Its  breadth  of  civic 
apiH‘al  lias  made  it  everywhere  a  real  cam¬ 
paign  of  all  home-folks  for  lietter  home¬ 
towns.  .\s  the  years  roll  by,  it  is  develop¬ 
ing  more  ami  more  completely  into  the 
civic  hetterineiit  movement.  Civic  lead¬ 
ers,  iircsidents  of  women’s  clubs,  local  edi¬ 
tors.  hoards  of  trade,  hankers,  fire  preven¬ 
tion  authorities,  health  officers,  mayors 
and  stiite  governors  are  tlie  very  backbone 
of  this  nation-wide  effort  and  all  its  local 
(ainpaigns.  The  St.  Louis  Uepublic  said 
editorially :  neiglihorhood  that  is 

I'leaiicd  up  and  jiainted  up  is  a  lietter  one 
in  wliich  to  live,'  and  tlie  Huston  Chris¬ 
tian  Science  Monitor  said:  ‘Taking  the 
country  as  a  whole,  it  se»*s  tliis  close  con¬ 
nection  hetwiH-n  paint  ami  iiatriotism  and 
pride  with  much  more  c<Ttainty  than  it 
did  a  ilecade  ago.’  ” 

To  print  the  entire  text  of  Mr.  Clark’s 
address.  im|)ortant  and  highly  interesting 
as  it  is,  woiihl  leave  no  rmim  for  the  other 
good  ideas  advanced  at  the  convention. 
-Vfter  showing  many  lantern  slides  of 
letters,  sent  and  received,  of  jilate  matter 
furnislied  at  <<>st  or  fre«“,  of  iiosters,  of 
immense  scrapliooks  holding  twenty  miles 
of  press  <-lippings  exclusive  of  the  several 
liiindreil  dollars’  worth  of  paid  newspaiHW 
mlvertising.  and  of  otlier  tangible  demon¬ 
strations  of  the  tremendous  and  con¬ 
stantly  growing  success  of  the  propaganda, 
he  set  the  caiistone  to  the  remarkable 
achievement  by  the  statement  tliat  the 
journal  which  had  evolved  and  managed 
tlie  campaign  had  not  itself  iirolited  finan¬ 
cially  by  its  lalMirs. 

“Instead,”  he  said,  "we  have  Ikhmi 
obliged  to  exert  the  utmost  <-are  and  effort 
in  the  attempt  to  avoid  actual  loss.  This 
danger  will  he  brought  liome  most  forcibly 
to  you  publishers  by  this  statetnent  of 
fact:  during  the  four  months  of  greatest 
business-getting  opiMirtnnity  for  a  iiaint 
trade  journal,  .January-April,  practically 
tlie  entire  time  and  energy  of  onr  whole 
force  and  all  our  office  facilities  must  be 
given  over  to  the  work  of  the  cani]iaign 
that  falls  upon  ns  like  a  siiring  avalanche 
every  year.  To  guard  against  the  com¬ 
plete  diversion  of  onr  interest  and  effort 
from  our  own  hiisiness,  whicli  is  onr  liread 
and  butter,  to  tliis  great  national  promo¬ 
tion  work,  whicli  so  far  has  hroiight  no 
tangible  returns,  is  one  of  onr  serious 
prohleins  that  is  in  daily  evidence.  Hut 
business  or  no  business,  we  have  com¬ 
mitted  ourselves  to  tlie  winde  Amer¬ 
ican  paint  trade  as  responsible  for  its 
active  leadership  and  direi'tion  of  this  iia- 
lional  conimnnity  improvement  work. 

"Tlie  spirit  of  <-o-operation  is  the  most 
important  element  of  modern  successful 
business  on  any  plane  or  scojie  beyond 
the  meilicxTe.  So  we  find  an  even  higher, 
dfx'per  and  broader  responsibility  toward 
thos(*  in  all  the  many  circles  of  organized 
altruism,  and  (piite  separate  from  all 
business  interest,  who.  from  the  very 
first,  in  response  to  our  invitation,  ex¬ 
tended  and  have  continued  their  interest, 
influence  and  co-operation.  These  repre¬ 
sent  tlie  national  leaders  in  every  depart¬ 
ment  of  civic  uplift  and  conservation,  in¬ 
cluding  the  National  Municipal  Ix^ague, 
Anieri<-an  Civic  .Lssociation,  (Jeneral  Fed¬ 
eration  of  Women’s  Cliihs,  .Vssociation  of 
State  and  Province  Health  Officers  of 
North  America.  American  Forestry  Asso¬ 
ciation.  .\ssociated  Advertising  Clubs  of 
the  World,  and  hundreds  of  city  and  state, 
commercial  and  civic  and  fire  prevention 
organizations,  as  well  as  the  heads  of 
various  trade  associations  in  our  own 
and  half  a  dozen  other  trades. 

“.Vll  of  these  confidently  look  to  ns  to 
eoutinue  the  conduct-  of  this  great  work 
on  the  high  plane  upon  which  it  has  ac¬ 
complished  so  much  for  the  public  good. 
.\nd  despite  all  its  responsibility,  cares 
and  cost.  I  need  not  dissemble  the  fact 
that  the  prestige  which  the  American 
paint  and  oil  dealer  enjoys  as  the  fulcrum 
upon  which  this  movement  was  raised 
to  its  present  height  of  jxipularity  con¬ 
stitutes  a  ‘self-interest’  of  which  we  are 
not  ashamed,  for  the  National  ‘Clean-Fp 
and  Paint-Up’  <-ampaigu  is  our  child, 
and  through  all  the  vicissitudes  of  raising 
the  youngster  we  find  all  the  compensa* 
tions  of  Jovir^  parenthood.” 


K.  .1.  Mehreu,  editor  of  the  Engineering 
Uecord.  New  York,  also  spoke  on  Tues¬ 
day  on  “What  the  Newspaper  Can  Teach 
the  Trade  and  Technical  Journal,”  a  time¬ 
ly  and  nec«*ssary  contribution.  “Few  tech- 
nic-al  iiai)ers- have  any  newspaper  style,” 
he  said.  “The  trade  papers  are  not  such 
great  offenders.”  He  urged  the  editors  to 
use  telling  head  lines ;  to  pick  out  the 
news  features  for  display  ;  to  use  forceful 
leading  paragraphs,  more  photographs,  and 
go  in  ns  innch  as  possible  for  “human 
interest.”  He  referred  to  the  fact  that 
Inst  yenr  mnny  journals  reporlcfi  the  an- 
iic.al  convention  in  chronological  style, 
ending  with  “the  convention  adjourned.” 

From  the  standiM)int  of  a  newspaper 
writer,  tlie  situation,  as  reveahnl  in  his 
talk  and  in  tlie  comments  which  followed, 
was  a  revelation,  and  one  very  good — if 
not  tile  princiiml — reason  why  the  com¬ 
mercial  in-ess  was  not  more  generally  siic- 
is-.ssful.  One  speaker  warmly  urged  tlint 
(piotes  and  italics  for  the  jiiiriiose  of  em- 
idiasis  he  aliandoned,  and  the  story  being 
made  to  tell  itself  witli  clarity  and  force. 
W.  H.  Fkers.  president  of  the  New  York 
Trade  Press  Association  and  editor  of  the 
Tea  and  Coffee  Trade  .Tournal,  who  gained 
his  early  newspaiier  exjierience  on  the 
Pliilndelpliia  Uecord.  warmly  seconded 
this  idea,  and  paid  a  Iiigli  tribute  to  that 
paper  (and  to  W.  H.  Wilson,  city  e<litor), 
which  he  said  ranked  next  to  the  Newr 
York  Sun  as  a  journalistic  training 
school. 

Elton  J.  Hiickley,  editor  of  tlie  Mod¬ 
ern  Merchant  and  Grocery  World,  of 
Pliilndelpliia,  in  a  witty  sjieech,  advance<l 
some  striking  ideas  in  his  talk  on  “Weak 
Spots  in  Trade  Paper  Efficiency.”  His 
contention  was  that  the  greatest  flaw 
was  in  selling  a  trade  paper  for  less  than 
it  <-osts,  the  deficiency  being  made  up 
tlifough  the  advertising  pages,  as  the 
agents  and  manufacturers  fully  under¬ 
stand  and  use  to  their  best  advantage. 
His  remedy  was  to  advance  subscription 
rates,  at  the  same  time  raising  the  quality 
of  the  journal  so  that  it  would  be  in- 
disiamsable  to  the  reader. 

“On  a  two-dollar-a-year  subscription,” 
he  said,  “counting  in  unpaid  subscriptions, 
one  higli  class  monthly  lost  each  year 
.fV!l,(tflO,  and  a  certain  weekly,  costing  .$1 
per  annum,  lost  iFItHt.tKkI  a  year.  This 
deficit  was  made  tip  by  the  advertising. 
•Vnother  jiublisher  lost  from  two  to  three 
dollars  on  each  sul)8<‘riher  he  .secured 
through  agents.  The  advertising  eolnmns 
carry  this  hiirden,  and  during  the  past 
year  advertising  has  been  shot  to  pieces. 
The  publisher  therefore  is  frequently 
forced  to  go  to  Improper  lengths  to  get 
ads.  He  must  have  tliein-— not  for  profit, 
hilt  for  cost.  It  takes  rare  courage  to 
say  to  an  unwelcome  advertiser,  ‘Go  to 
tliunder,’  knowing  you’ll  igo  with  him. 
The  only  relief  is  to  make  the  paper 
absolutely  efficient  to  the  subscriber,  and 
if  the  journal  costs  j-ou  $7  a  year  to 
make,  sell  it  to  him  for  that.  He  can 
afford  13  cents  a  week  as  well  as  6  cents, 
lint  you  must  make  it  worth  13  to  him.” 
He  also  spoke  of  the  lack  of  news  sense 
displayed  by  many  trade  and  technical 
editors. 

The  banquet  on  Wednesday  eveninjf 
was  attended  by  about  a  hundred  people, 
.losepluis  Daniels,  Secretary  of  tlie  Navy, 
made  an  excellent  address  in  which 
he  classed  President  Wilson  with  Lin¬ 
coln  and  McKinley  in  his  ability  to  meet 
crises  in  national  affairs.  Job  Hedges 
delivered  a  forceful  and  eloquent  pa¬ 
triotic  speech.  The  other  speakers  were 
T.  A.  Daly,  the  poet  laureate  of  the 
humble  Italians;  J.  Hampton  Moore,  con¬ 
gressman  from  Pennsylvania,  and  E.  J. 
Cattell,  representing  the  mayor  of  Phila¬ 
delphia.  CrRTI.S  WAGER-S.MITH. 


THURSDAY’S  SESSION 


A.  A.  Gray,  of  Chicago,  Elected  President 
for  the  Ensuing  Year. 

Owing  to  the  lateness  of  the  hour 
when  the  ^pcakillg  was  ovef  at  the  ban¬ 
quet.  the  night  liefore.  the  delegates  did 
not  get  to  work  until  10  a.  ni.  Thursday, 
one  hour  behind  the  schedule. 

The  ((uestion.  first  taken  up  was  “Are 
special  issues  worth  while  to  the  ad- 
wrtiser'/”  Both  sides  of  the  ouestion 
found  supporters.  One  speaker  declared 


“there  was  need  of  a  Billy  Sunday  to 
quicken  our  confidence  in  our  own  propo¬ 
sitions.” 

A.  C.  Pearson,  of  the  Dry  Goods 
Economist,  contended  that  special  is¬ 
sues  were  all  right  if  they  were  made 
unusually  valuable.  His  own  publica¬ 
tion  brought  out  four  each  year  at  reg¬ 
ular,  fixt^  times.  Headers  kept  them 
longer,  because  of  their  unusual  value, 
than  the  regular  issues. 

Charles  W.  Price,  of  the  Electrical 
Review,  thought  such  issues  were  worth 
wliile  if  they  presented  features  that 
were  out  of  the  ordinary  in  importanee. 

J.  M.  Hopkins,  of  Printers’  Ink,  said 
that  many  advertisers  got  frightened  at 
the  words  “special  issue”  and  therefore 
advocated  the  abolishment  of  the  term 
altogether  in  soliciting  business. 

Another  speaker  thought  that  special 
issues  were  objectionable  to  regular  ad¬ 
vertisers  because  a  lot  of  one-time 
sjireads  blanketed  their  own  announce¬ 
ments. 

How  to  get  readers  to  examine  the 
papers  as  soon  as  received,  instead  of 
laying  them  aside  for  another  occasion, 
was  another  question  that  provoked  con¬ 
siderable  discussion.  Mr.  Sweatland, 
publisher  of  Automobile,  said  that  the 
Ix'st  scheme  was  to  make  the  publica¬ 
tion  so  valuable  that  people  would  want 
to  read  it  as  soon  as  it  was  out. 

The  Ford  ear,  he  continued,  is  adver¬ 
tised  the  least  of  any  automobile  on  the 
market,  and  yet  its  sales  are  largest, 
the  reason  being  that  the  purchaser  gets 
the  greatest  dollar’s  worth  offered  by 
any  manufacturer. 

'I’lie  same  principle  slioiild  oix'fate  in 
)>iiblisliing  a  trade  jiaper. 

Another  speaker  asserted  that  it  was 
ahont  as  difficult  to  tear  oi>en  the  wrap- 
|H*r  of  some  of  the  trade  paiKTs  as  to 
open  a  can  of  sardines.  He  advocated 
))lacing  the  publication  in  envelopes.  A 
New  York  man  said  that  when  a  pub¬ 
lication  is  folded  once  and  then  wrapped 
it  could  he  easily  opened. 

A  fourth  speaker  said  that  if  the 
cover  were  folded  out  instead  of  in.  it 
would  lie  more  apt  to  lie  flat  than  when 
folded  the  other  way. 

Resolutions  wen-  adopted  extending 
the  thanks  of  the  convention  to  the 
Philadelphians  who  had  made  their  stay 
in  the  city  so  delightful  and  to  the  of¬ 
ficers  for  their  faithful  services.  A 
resolution  was  also  passed  providing  for 
tlie  appointment  of  a  committee  on  ad¬ 
vertising  agencies,  to  devise  ways  and 
means  to  bring  about  better  relations 
lietween  them  and  trade  publications. 

The  following  officers  for  the  ensuing 
year  were  then  elected:  President.  A. 
.\.  Gray,  general  manager  of  the  Elec¬ 
trical  Review  and  Western  Electrician, 
of  Chicago;  vice-president.  William  H. 
I’kers,  (-ditor  Tea  and  Coffee  Trade 
.lournal;  sei-retary  and  treasurer,  Allen 
W.  Clark,  eilitor  American  Paint  &  Oil 
Dealer.  St.  Louis. 

The  convention  then  adjourned. 


Call  Has  Close  Call 
Tlie  New  York  Call,  the  Socialist  or- 
enn  which  a  few  days  ago  annouueed  that 
the  time  of  its  susix-nsiou  was  near,  has 
received  a  new  lease  of  life. 

C.  M.  Wright  announced  on  Sept.  5, 
that  the  jiaiier  would  continue  publica¬ 
tion.  Friends  of  the  newspaper  had  re- 
spondi-d  to  its  appeal  for  .$1,000  to  keeji 
it  alive.  One  poor  socialist,  it  was  said, 
eontrihutiHl  his  last  dime. 


McKelway  Leaves  Estate  to  Widow 
The  will  of  Dr.  St.  Clair  McKelway. 
editor  of  the  Brooklyn  Eagle,  who  died 
a  few  weeks  ago.  was  filed  in  the  surro¬ 
gate’s  office  on  Thursday.  Under  its  pro¬ 
visions  the  widow  is  made  sole  beneficiary 
of  the  estate. 


John  Tucker  Harman,  manager  of  the 
Boston  News  Bureau’s  New  York  office, 
and  Miss  Cathleen  Elizabeth  Dolan  of 
New  Ivondon,  were  married  Sept.  S. 


Chas.  E.  Miller,  of  the  Cone,  Loreiizen 
&  Woodman  special  agency,  New  York, 
will  join  the  advertising  staff  of  the  New 
York  Globe,  next  week. 
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WASHINGTON  AD  TOPICS 


George  Coleman  Guest  of  Spokane  Ad 

Club — Business  Outlook  As  Seen  by 

Spokesman-Review — Apple  Growers  to 

Launch  an  Extensive  Advertising 
'  Campaign — Wedding  Bells  Ring. 

Spokane,  Wash.,  September  2. — The 
entertainment  of  George  W.  Coleman,  of 
Boston,  formerly  president  of  the  Asso¬ 
ciated  Ad  Clubs,  was  the  principal  activ¬ 
ity  of  the  Spokane  Ad  Club  this  week. 
Mr.  Coleman  was  a  speaker  at  the  noon 
luncheon  Wednesday  and  also  at  a  special 
dinner  in  the  evening.  Ilis  first  talk 
dealt  with  advertising  topics.  lii  tlie 
evening  Mr.  Coleman  took  as  his  theme 
the  open  forum  as  conducted  in  Ford 
Hall,  Boston.  At  the  end  of  his  address 
the  gathering  was  converted  into  a  forum 
for  the  discussion  of  various  questions 
along  the  lines  the  speaker  had  laid  down. 

Seventy  new  members  have  already 
been  enrolled  in  the  club’s  campaign  of 
enlargement. 

The  Spokesman-Review  is  making  a 
special  effort  to  paint,  in  the  roseate 
colors  which  they  deserve,  the  conditions 
in  various  lines  of  business  throughout 
its  field.  News  articles  and  editorials 
have  appeared  featuring  the  big  yields 
in  the  grain  l)elts  of  the  Spokane  coun¬ 
try,  while  other  Stories  have  dealt  with 
the  phenomenal  mining  development  un¬ 
der  the  stimulus  of  war  demand  for  cer¬ 
tain  minerals,  the  growth  in  building  per¬ 
mits  and  the  like,  the  optimistic  view- 
|)oints  expressed  having  a  tendency  to  re¬ 
duce  the  hole  in  the  doughnut  of  business 
prospects  to  microscopic  proportions.  In¬ 
cidentally,  A.  O.  Loomis,  advertising  man¬ 
ager  of  the  Spokesman  Review,  announces 
a  gratifying  increase  in  that  paper’s  ad¬ 
vertising  patronage  over  last  year. 

BRYAN  REPRINTS  OWN  INTERVIEW. 

In  the  current  issue  of  W.  J.  Bryan’s 
Commoner  the  former  secretary  of  state' 
re-prints  verbatim  an  extended  interview 
given  by  him  to  the  SiMikane  Chronicle 
during  his  visit  to  this  city  early  in 
August  Clinton  Coffin,  the  Chronicle’s 
political  editor,  handled  the  interview. 

H.  T.  Ashbaugh,  correspondent  of  the 
Associated  Press  in  Spokane,  was  one  of 
the  principal  sjieukers  at  a  meeting  of 
the  Montana  State  I’lvss  Association  at 
Billings,  Mont. 

Colbert  E.  Blair,  editor  of  the  Republic 
(Wash.)  News  Miner,  and  Miss  Helen 
Hendrickson,  a  compositor  for  that  pai)er, 
were  married  .Viigust  28. 

INVESTIGATING  PITTSBURfiH 


Newspaper  Circulation  There  Undergoing 
Government  Examination. 

Information  of  a  very  reliable  charac¬ 
ter  has  reached  the  office  of  'The  Editor 
AND  Publisher  that  officials  of  the  Post- 
otlice  Department  in  Washington  are 
now  in  Pittsburgh,  Pa.,  making  an  ex¬ 
amination  of  the  records  of  the  news¬ 
papers  in  that  city,  with  a  view  to  de¬ 
termining  the  correctness  of  the  circula¬ 
tion  statements  that  have  been  officially 
returned  to  the  government,  under  the 
law. 

At  our  request,  our  Washington  cor¬ 
respondent  called  upon  the  postoffice 
people,  and  writes  to  us  thus  under  date 
of  September  8: 

“I  have  called  to  see  Assistant  Post¬ 
master  General  Dockery,  who  referred 
me  to  the  Chief  Inspector’s  Office,  re¬ 
garding  the  sending  of  special  agents 
by  the  department  to  Pittsburgh.  Mr. 
I^kery  stated  that  he  had  no  informa¬ 
tion  that  this  was  being  done  or  that 
the  department  was  contemplating  send¬ 
ing  any  such  agents  to  Pittsburgh.  The 
Chief  Inspector’s  Office  stated  that  they 
had  not  sent  any  special  agents  and 
were  not  thinking  of  doing  so :  that  thru 
have  agentt  already  all  over  the  country 
irho  carried  on  such  invent igation/t,  and 
that  they  could  see  no  reason  for  send¬ 
ing  any  special  agents.  The  Chief  In¬ 
spector  stated  that  the  report  is  evi¬ 
dently  a  mistake.” 

^Vhethe^  or  not  the  investigation  in 
Pittsburgh  is  being  carried  out  by  men 


from  Washington,  or  by  local  agents, 
we  do  not  know;  but  the  investigation 
is  going  on. 

However,  we  regard  as  specially  sig¬ 
nificant  the  words  italicized  above.  It 
has  always  been  stated  that  no  inquiry 
is  made  into  the  truth  of  a  circulation 
statement  unless  a  definite  charge  is 
made  against  the  paper  making  it. 
Now  it  seems  that  the  Postoftice  De¬ 
partment  “has  agents  all  over  the  coun¬ 
try  who  carry  on  such  investigations.” 

NEW  PUBLICATIONS 

Hickory,  N.  C. — A  new  afternoon  pa¬ 
per  to  be  called  the  Daily  Record  is  ex¬ 
pected  to  make  its  appearance  in  Hickory 
about  September  I,").  The  new  editor  is 
to  be  Samuel  H.  Farrabee,  until  two 
weeks  ago  editor  in  chief  of  the  Raleigh 
Evening  Times,  which  position  he  re¬ 
signed  to  take  up  newspaper  work  here. 
The  new  paper  is  to  have  wire  news 
service  and  will  be  up-to-date  in  every  par¬ 
ticular.  J.  C.  Miller,  present  manager  of 
the  Clay  Printing  Company,  will  con¬ 
tinue  in  the  same  capacity,  and  a  lo<-al 
reporter  and  bookkeeper  will  be  employed. 


NEW  Al)  INCORPORATIONS 

Br<M)Klyn,  N.  Y. — Eagle  Advertising 
and  N'ovelt.v  Company,  advertising,  ])aints, 
varnishes,  .$,8,000;  L.  Gill,  L.  Berkowitz, 

1 1.  K  reins,  48!)  Howard  avenue,  Brooklyn. 

New  York  City. — .Joseph  P.  Day,  pri¬ 
vate  sales  department,  electric  c-ontractors, 
advertising,  architects,  brokers,  $10.)KM); 
Roy  C.  Middlebrook.  .lohn  S.  'rurnbull, 
.Joseph  P.  Day,  .‘H  Nassau  street. 

Brooklyn,  N.  Y. — Expert  Service  Cor¬ 
poration,  advertising.  .$.1.0<K);  Fnink  L. 
and  Rudyard  S.  I'zzell.  .Vlla-rt  K.  Green¬ 
land,  1,144  Bergen  street,  Brooklyn. 

Chicago,  III. — Clyde  W.  Riley  Adver¬ 
tising  System.  Chicago. — General  advertis¬ 
ing;  capital  !|>.'»O,(K)0. 

NEW  INCORPORATIONS 

Orange,  Texas — 'I'lie  Leader  Printing 
Company,  publishers  of  the  Daily  Leader. 
Caiiital  stock  $1.’5,<K)0.  The  incorporators 
are:  \V.  H.  Stark,  11.  .1.  I..  Stark  an<l 
F.  11.  Farwell. 

Salem,  Mass. — Salem  Mercury  (’om 
pany,  publishers,  .$2."»,(MM);  Harris 

Patton,  Andrew  H.  Patton.  Chester 
\V.  Hutchings,  F.  .Malcolm  Fowler. 

CHANGES  IN  INTEREST 

Racine,  Wis. — H.  E.  Stevens,  of 
Peoria,  111.,  has  purchased  a  ({uarler 
interest  in  the  Racine  'I'inies  Publishing 
Comimny  and  has  become  business  man¬ 
ager  of  the  corporation.  Mr.  Stevens  has 
been  in  the  advertising  and  newspaper 
business  for  many  .vears  and  was  lately 
with  the  Peoria  'rranscript. 

Dehance,  Ohio. — Dr.  (!.  I.  Brown, 
former  member  of  the  civil  service  com¬ 
mission  of  Ohio,  has  purchased  an  inter¬ 
est  in  the  Crescent-News,  the  afterniKin 
Democratic  newspaper  of  Defiance,  and 
will  be  its  managing  editor  after  October 
1. 

Publiealioii  Company  Dissolves 

•Vtlantic  City,  N.  .1. — Articles  of  dis¬ 
solution  were  filed  with  the  secretary  of 
State  at  Trenton  recently  by  the  Evening 
Union  Publishing  t'ompany,  of  Atlantic 
City.  Acting  Governor  Walter  E.  Edge 
is  named  as  the  agent.  The  Union  was 
incorporated  in  1!K).‘»  for  .$lo,0(K),  and  one 
of  the  incorporators  was  Carlton  Godfrey, 
speaker  of  the  lust  house  of  assembly. 
'I'he  di8.solution  is  significant  in  view  of 
the  fact  that  Edge  and  Gwifrey  have  sidit 
o\er  politics. 

The  Passaic  Daily  Herald,  for  forty- 
three  years  a  Democratic  paper  and  for 
many  years  owned  by  the  late  Congress¬ 
man  Robert  G.  Bremmer  until  his  death 
in  1013,  announced  on  August  .’kJ  a 
change  in  its  policy,  joining  the  in¬ 
dependent  newspapers  of  the  state. 

Neal  G.  Adair,  for  three  years  city 
editor  of  the  Paterson  Press,  a  strong 
Republican  organ,  has  become  manag¬ 
ing  editor  of  the  Herald,  which  is  now 
controlled  by  diaries  R.  Long,  one  of 
the  owners  of  the  Chester  (Pa.)  Times 
and  other  Pennsylvania  newspapers. 


A  Great  Change 

in  the 

Pittsburgh  Newspaper  Field 

has  occurred  in  the  past  two  years  through  the  constant 
growth  of  The  Post  and  The  Sun.  While  some  of  the 
Pittsburgh  Dailies  have  been  losing  circulation  or  making 
small  gains,  The  Daily  Post  has  gained  39%,  The  Sunday 
Post  49%  and  The  Sun  78%.  At  present  the  circulation 
(net)  is  as  follows:  , 

Sunday  Post  Exceeds  .  .  82,000 
Daily  Post  (Morning)  Exceeds  50,000 
Daily  Sun  (Ivrning)  Exceeds  .  56,000 

Because  of  the  strict  censorship  over  both  news  and 
advertising  columns,  The  Post  and  The  Sun  are  the  clean¬ 
est  papers  in  Pittsburgh,  and  their  steady  growth  is  due 
entirely  to  merit.  They  print  all  the  news  in  an  unbiased 
manner  and  their  special  features  are  the  finest  obtainable 
at  any  price.  In  sJiort,  as  exponents  of  the  highest  type  of 
journalism.  The  Post  and  The  Sun  stand  second  to  none. 
It  is  but  natural  that  in  an  enlightened  community  like 
Pittsburgh  such  papers  should  make  steady  advance. 

Price  and  circulation  considered  they  are  now  easily 

PITTSBURGH’S 

BEST  ADVERTISING  MEDIUMS 

for  the  Sunday  Post  (the  greatest  Sunday  Paper  in  Pitts¬ 
burgh),  is  ten  cents  a  line  flat.  A  combination  of  The  Sun¬ 
day  Post  and  The  Daily  Sun  (evening)  gives  the  advertiser 
a  circulation  of  138,000  net  at  14  cents  flat. 

If  the  two  Daily  issues  are  preferred  the  rate  is  12  cents 
flat,  for  a  circulation  of  106,000. 

In  quality  and  price  the  advertiser  will  find  nothing  su¬ 
perior  in  the  United  States,  and  certainly  no  other  paper 
or  combination  in  Pittsburgh  so  attractive.  Write  us  for 
further  details. 

The  Pittsburgh  Post  The  Pittsburgh  Sun 

(Morning  and  Sunday)  (Evening) 

CONI,  lORlNZEN  &  WOODMAN,  Publisher’s  Representatives 

New  York  Chicago  Detroit  Kansas  City 
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USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  OHicei.  World  Bldg..  New  York 
SPECIFY 

CLINE- WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELEQRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 

Good  News  Service 

Is  that  which  reacliesyou  FIRST 
lsWELlWRITTTN,l$  ACCURATE 

This  is  the  Specialty  of 

International  News  Service 

238  William  St.  New  York  City 


TAKE  IT  TO 


OPSTS 
34  HOURS 
OUT  or 


TWPMTCSTI 
ENGRAVERS) 
ON  EARTH 


lowTvgAa'nBi 

PHOTO 

tMHassauStn  TU.  410a-«  aaMMaa 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Let  «r  send  you  samples  of  our  col¬ 
ored  comtcr.  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

M.  Koenifibsrff,  KRUtcer 
41  PARK  ROW  NEW  YORK 


r: 


Wall  Street  | 

News  Feature  A 


Tbe  fiillowtoK  leadiog  aftemooc  pa¬ 
pers  feature  The  New  York  EraolDg 
Post  daily  fluanciai  article : — 

CHIC.4GO 

Daily  Seres 
PHII..4nKI.PilIA 

Evening  Bulletin 
ST.  LOI  IS 

Poet  Dispatch 
PITTSBI  KGH 
The  Press 

A  teetinionial  as  to  tbe  bigh  edi 
torlal  regard  for  tbla  up  to  tbe  minute  ' 
financial  news  serrice.  For  t°rmi  and 
exclUHive  rights  sddreas  Sjrndicste  De¬ 
partment.  Tbe  EreDlng  Post. 


OPPOSED  TO  STAMPS 

(Continued  from  page  .320.) 

Milwaukeo,  Win.,  April  10.  1915. 
MarKhall  Field  A  Co. 

Oentlemen:  1  commend  tbe  steps  you  have 
taken  in  regard  to  tbe  profit-sharing  idea  which 
ia  sweeping  through  the  country.  It  would  be 
a  great  blessing  if  a  radical  stand  could  be 
taken  whereby  all  premiums,  gifts,  etc.,  could 
l»e  abolished. 

Very  truly, 

J.  KAPl’. 

Spokane,  Wash..  April  29.  1915. 
Marshall  Field  A  Co. 

(gimtlemen:  We  are  in  receipt  of  your  com* 
inunication  of  April  22,  enclosing  an  announce¬ 
ment  (‘oncerning  tbe  usi*  of  Trofit  Sharing  cou¬ 
pons.  We  are  heartily  in  accord  with  tbe  posi¬ 
tion  that  you  have  taken,  and  in  our  issue  of 
April  28  we  ran  the  notice.  Under  separate 
cover  we  are  mailing  you  a  markt^  (*opy  of  the 
papiT,  which  W’e  hope  will  arrive  promptly. 

Yours  re8i>e<*tfully, 

THE  SPOKF^iMAN-REVfEW. 

San  Francisco,  April  2.'{.  1915. 
Marshall  Field  A  Co. 

(ventlemen:  Your  telegram  has  received, 

rc'adlng:  •‘Sonic  made-up  atcK*k  Bowstring  con¬ 
tains  cou)M>ns.  Will  not  l»e  in  any  new  stock 
as  have  discontinued.** 

Wc  are  glad  you  have  adopted  this  ixilicy,  as 
we  have  adopted  a  policy  of  not  handling  any 
merchandise  that  contains  Profit  Sharing  con|>ons 
or  trading  stamp  devices  of  sny  nature. 

Very  truly  yours, 

THE  EMPORIUM. 

B.  F.  Schlesinger, 
Oenoral  Manager. 

Urajsville,  Teim.,  April  W.  1915. 
Marshall  Field  A  i\>. 

(rtMitlemen:  Your  favor  In  reference  to  trail¬ 
ing  stani|>s  riN'cIviNl.  Rather  I  should  have  said 
Pn»fit  Sharing  Coii|Min  gootis  rtH-elvt^d. 

While  1  use  a  premium,  I  long  ago  said  that 
the  premium  giving  was  an  annoyanee  and  imi 
permanent  business  hiilldtT. 

I  am  pl»>asi‘«l  that  a  firm  of  your  prestige  and 
great  ability  has  taken  the  strong  i>osltioii  jou 
ha%'e  on  this  (|ii«‘Htioii. 

I  want  very  much  tt»  gft  rlil  of  tin*  giving  <tf 
prmiiliiiiis. 

Ytuirs  truly, 

W.  I.  WILLIAMS, 

Des  Mollies,  Iowa,  .Vpril  28.  19ir». 


Marshall  Field  A  Co. 

(rentlemen:  We  ar«*  In  receipt  of  a  copy  of 

your  clrciilar  letter  im  the  subject  of  Profit 
Sharing  C^hiihuis,  sent  out  t<»  your  trade  under 
tlate  nf  April  9. 

We  note  with  a  great  d»-al  of  Interest  what 
you  say  abmit  your  attitude*  towanl  this  propo¬ 
sition. 

We  find  throughout  tlie  cituntry  a  tendency  on 
the  part  of  retail  merchants  more  and  more  to 
question  the  advisability  of  the  use  of  trading 
stamps  anti  couion  scht'ines.  We  arc  planning 
on  running  a  series  <»f  articles  <m  this  subject, 
and  we  wonder  if  you  might  not  have  someone 
in  your  organlwitlon  who  might  t»e  willing  to 
prepare  an  artlele  on  the  subject  as  viewed  from 
your  standpoint.  If  you  have,  we  shall  be  glad 
indet'il  to  have  such  an  article  and  expression 
from  yon. 

Ytmrs  truly, 

MERCHANTS’  TRADE  JOURNAL. 

Pt*r.  Bt*n  R.  Vardanian. 

New  York.  May  IS.  1915. 
Messrs.  Marshall  Field  A  Co. 

Gentlemen:  At  one  time  we  wore  seriously 
considering  the  pr(»|K)sitioti  of  attaching  Hamil¬ 
ton  Ctnipons  to  our  Amolln  products.  Tbe  at¬ 
titude  of  a  numbiT  of  pituiilnent  dry  gooils  mer¬ 
chants  laiiHUigst  whom  you  figure)  towards  this 
pro|M>Hition.  liHs  <‘uus<n1  us  to  change  our  minds. 
We  are  now  strongly  opiMnw'd  to  the  use  and 
and  dlstrlhiition  of  all  sorts  of  coupons. 

THE  NEW  YORK  SHIEM.D  COMPANY. 

Indianai>olis,  .\prll  10,  1915. 
Marshall  Field  A  Co. 

<*entlemen:  We  beg  to  acknowledge  receipt  of 
ytmr  annouiictmieiit  relative  to  Profit  Sharing 
Couisms,  and  are  writing  to  (Mingratulate  }*ou 
U|Miii  tho  attitude  you  have  assumeil.  We  have 
takon  a  like  stand  and  have  notified  all  manu¬ 
facturers  that  we  will  not  handle  their  mer- 
chamlise  if  Profit  Sharing  Cou|Mins  are  contained 
thorolii. 

YtMirs  very  truly. 

I..  S.  AYRES  A  CO. 

F.  M.  Ayres,  Pres. 

Harrisburg.  Pa..  April  19.  1915. 
.Marshall  Field  A  Vak 

tientlemcn:  Our  unalterable  opposition  to  the 
use  of  Profit  Sharing  Coupems  in  tbe  sale  of 
specialties  has  j*ecently  prompted  a  severe  ar- 
ra!gnm<*nt  of  our  i*oliey  from  tbe  James  S. 
Mason  Co..  Inc.,  makers  of  leather  i>olishes. 

The  most  striking  feature  of  tbe  Mason  letter 
to  us  was  the  fact  that  we  were  given  to  un¬ 
derstand  that  Marshall  Field,  of  Chicago,  had 
acceded  to  tbe  proposition  of  giving  United  Profit 
Sharing  Coupons  with  a  package  of  shoe  polish. 

It  ia  our  determination  to  fight  Profit  faring 
Coupons  of  all  kinds,  for  we  heartily  and  sin¬ 
cerely  believe  that  they  bold  abablately  no  ralue 
in  department  store  life. 

We  are  not  certain  that  the  James  S.  Mason 
Co..  Inc.,  has  correctly  informed  us  concerning 
yonr  position  in  the  matter.  May  we,  there¬ 
fore.  ask  you  to  advise  ua  whether  or  not  you 
are  co-operating  with  tbe  diatribntors  of  con- 
roDB? 

Yours  very  truly. 

DIVE8.  POMEROY  A  STEWART. 

Wm.  H.  Beonethum,  Jr.. 

Advertising  Manager. 

(This  firm  was  informed  that  Marshall  Field 
A  Co.  dlstribnUd  no  coapoos  with  shoe  polish 
or  with  anything  else.) 


Chicago,  April  20,  1915. 

.Marshall  FieM  A  Co. 

Gentlemen:  We  w’ould  like  to  know  if  you 
are  doing  anything  for  the  good  cause  of  abol¬ 
ishing  tbe  Trading  Stami>8  in  the  state  of  Il¬ 
linois?  We  think  that  95  per  cent,  of  the  dry 
goods  merchants  in  the  state  and  city  are  in 
favor  of  (ifscontiiiMing  giving  staniim.  It  is  a 
damnable  thing  that  w’e  are  almost  forced  to 
give  away  from  5  to  8  per  cent,  of  profits,  and 
as  a  matter  of  fact  the  customers  do  not  ap¬ 
preciate  it.  We  cannot  do  much,  but  if 
Marshall  Field  A  Ck>  and  other  large  concerns 
would  fight  for  tbe  great  cause  we  would  all 
reap  ben<‘fit  thereby. 

Yours  very  truly, 

J.  E.  FOLLKIE. 

To  The  Editor  and  ri:Bi.isHEK  corn*- 
tipoiulfiit  Mr.  Follkie  wroto:  “It  f'ives  me 
a  fireat  deal  of  pleasure  to  hear  that 
someone  has  taken  some  interest  in  the 
stamp  question.  You  certainly  can  puh- 
lish  our  letter.  Now  that  our  State  law¬ 
makers  won’t  do  anythin}!  for  os,  it  is 
my  opinion  that  our  johlK^rs  and  manu¬ 
facturers,  as  well  as  wholesale  }jrocers, 
could  stop  the  curse  in  a  short  time  if 
they  would  say :  ‘We  refuse  to  sell 
merchants  who  give  stamps.’  ” 

(Mr.  Follkie  };aincd  the  information 
he  sou}!ht  from  Marshall  Field  &  Co.) 


EXCELLENT  “VIGILANCE”  WORK 


National  Committee  Busy  Keeping  A<1- 

vertising  Up  to  the  “Truth”  Standard 

Active  work  of  high  value  is  Inung 
done  by  the  National  Vigilance  Coni- 
niittw  of  the  A.  A.  C.  W.  During 
Au}nist,  fifteen  cases  were  under  in¬ 
vestigation.  Of  these,  nine  were  com¬ 
pleted,  and  the  following  summary  of 
them  will  give  an  excellent  idea  of  the 
s<-op.-  of  the  committee's  work: 

Invcstigiitiiin  showed  that  Itinerant  ped¬ 
dlers  ehitining  to  sell  salvage  from  wreek(‘d 
steamships  were  advertising  falsely.  I’uh- 
lieitr  through  special  hulletins  and  jircss 
stories  to  loeal  eommlttees  and  commercial 
organizations  has  apparentl.v  driven  these 
fakers  to  cover. 

Investigation  revealed  that  in  an  Eastern 
<'it,v  the  agent  of  a  soap  compan.v  was  ad- . 
verllsing  and  eonductlng  an  alleged  lottery 
scheme  in  selling  soap.  Nationai  advertis¬ 
ers  of  soap  refused  to  place  ropy  in  news¬ 
papers  in  that  city  because  of  this  practice. 
Tlie  soap  company's  co-operation  was  se¬ 
cured  In  the  correction  of  the  agent's  ques¬ 
tionable  practice. 

Investigation  at  the  request  of  a  pub¬ 
lisher  of  a  metropolitan  dall.v  newspaper 
proved  a  nationally  advertised  medical  prod¬ 
uct  to  1)6  trutlifully  advertised  and  not 
harmful. 

The  committee  gathered  information  re¬ 
garding  the  manufacture  of  “fibre  silk”  and 
the  advertising  of  It  by  retailers.  This  in¬ 
formation  was  sent  to  local  committees  and 
retail  advertisers  in  an  effort  to  secure  the 
co-operation  of  retailers  In  preventing  the 
advertising  of  this  artificial  silk  as  “silk.” 

IK'ceptivo  advertising  of  a  subscription 
Itremium  offer  by  a  religious  publication  was 
corrected  through  the  assistance  of  the  com¬ 
mittee. 

Investigaliun  of  the  advertising  of  a  cer¬ 
tain  medical  i>roduct  shows  that  it  is  not 
essentially  untruthful  although  not  free 
from  olijeetlonaiile  features.  The  sales  man¬ 
ager  for  this  product  assures  the  committee 
tliat  it  will  lM>.honestly  advertised. 

Re|)orts  from  farm  papers  have  shown 
alleged  fraudulent  practices  of  a  mall  order 
advertiser  of  hats.  A  bulletin  giving  the 
information  gathered  was  sent  to  members 
of  the  Agricultural  Ihiblishers’  Depart- 
mcntal. 

Investigation  of  suspected  advertising 
statements  In  a  circular  issued  to  the  furni¬ 
ture  trade  by  a  loading  wholesaler  showed 
that  the  statements,  though  apparently  mis¬ 
leading,  were  llterslly  true.  The  advertiser 
expressed  appreciation  of  the  committee’s 
service  In  calling  bis  attention  to  the  mis¬ 
leading  impression  created  by  the  circular. 

Investigation,  at  the  request  of  an  East¬ 
ern  publisher,  of  the  advertising  of  a  Middle 
West  financial  institution  showed  the  ad¬ 
vertising  to  be  truthful  and  the  Institution 
trustworthy. 

Plans  are  under  way  to  organize  paid 
vigilance  work  in  Chicago,  New  York 
City,  Des  Moines,  Kansas  City  and  De¬ 
troit.  The  committee  is  rendering  every 
jiossible  assistance  to  the  efforts  of  the 
vigilance  committees  in  these  cities. 


Directs  Minneapolis  Vigilance  Work 
H.  K.  Zuppinger  has  succeeded  H.  J. 
Kenner  as  secretary  of  the  vigilance  bu¬ 
reau  of  the  Minneaiiolis  Advertising  For¬ 
um.  Mr.  Zuppinger  was  for  three  years 
editor  of  the  Twin  City  Commercial  Bul¬ 
letin  and  the  Hardware  Trade.  He  is 
lecturer  on  merchandise  subjects  in  the 
Extension  Course  of  the  University  of 
Minnesota.  C.  A.  Burnham,  advertising 
manager  of  Northrup,  King  &  Company, 
is  chairman  of  tbe  vigilance  committee, 
succeeding  O.  P.  Hand. 


FUNNY  MEN  CONVENE 


Press  Humorists,  for  a  Change,  Fire 

Jokes  at  One  Another,  Not  at  Public. 

SaS  F'ranctsco,  September  1. — The 
American  Press  Humorists’  Association 
has  completed  the  work  of  its  convention 
and  the  delegates,  who  enlivened  things  at 
the  Exposition  and  throughout  the  city 
during  their  stay,  have  departed  to  coin 
their  experiences  into  marketable  copy 
for  the  funay  columns  of  their  home  town 
papers. 

Last  Friday  the  visiting  humorists  weri- 
entertained  by  the  Oakland  Commercial 
Club  at  a  luucheun  at  tbe  Hotel  Oakland. 
The  humorists  and  their  families  were 
met.  Oil  crossing  the  bay,  by  Joseph  E. 
Caine,  chairman,  and  a  committee  of  cluli 
members,  and  escorted  to  tlie  hotel.  Dur¬ 
ing  the  luncheon  a  number  of  the  dele¬ 
gates  proved  to  tbe  satisfaction  of  their 
liusts  that  they  could  talk  as  well  as  write. 
Their  jokes,  rhymes  and  stories  held  the 
members  of  the  club  at  the  table  an  hour 
longer  than  usual. 

On  Friday  evening  a  banquet  was  hehl 
at  the  luside  Inn  at  the  Exposition,  and 
there  was  a  business  session  of  the  asso- 
.'iation.  Nashville,  Tenn.,  was  chosen  foi' 
the  next  annual  meeting  place.  Officers 
were  elected  for  the  ensuing  year  as  foi 
lows :  President,  Fred  W.  Schaeffer,  San 
Fruncis<-o ;  vice-i)resident,  Howard 
Kegle.v,  Pomona;  se<Tetar.v,  Dixon  .Mer 
ritt,  Nashville.  Tenn. 

The  following  new  ineinliers  were  ele<'t- 
ed :  Waldeinar  Young.  San  F'rancisco 
Chronicle;  Kenneth  (’.  Beaton,  San  Fran¬ 
cisco  Examiner;  Ualph  Tnrlette,  Chicago; 
Uii.ssell  E.  Sinitli.  New  York ;  Grant  Wal- 
hic«>.  San  Friincis<-o.  and  John  E.  San¬ 
ford,  Eliziilieth,  N.  J. 


Piqua  Paper  Not  To  Be  Sold 
It  has  lieen  rumored  from  time  to  time 
from  l’i(|ua,  Ohio,  that  the  Ijcader-Dis- 
patch,  the  city’s  only  Democratic  daily, 
was  about  to  become  the  projicrty  of 
Allen  Grant  and  Roger  Steffan,  of  Coluni- 
l)us,  graduates  of  the  t)hio  State  Univer¬ 
sity.  'Hie  management  lias  denied  .the 
rejiort. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America*s 

Greatest  German  Newspaper 


PUBLISHER’S  NOTICE. 

Subscription;  Two  Dollars  a  year  in 
the  United  States  and  Colonial  Posses¬ 
sions,  |2..’iU  a  .year  in  Canada  and  $;!.0U 
foreign. 

It  is  suggiHletl  that  the  publication 
sboiild  be  mailed  to  tbe  home  address 
to  Insure  prompt  delivery. 

The  Editor  and  Publlslier  page  cou- 
tains  €72  agate  lines,  1C8  on  four. 

The  columns  are  13  picas. 

Advertising  Rates:  Transient  Display, 
2.)C.  an  agate  line. 

Liberal  discounts  arc  allowed  on  eltlier 
time  or  space  contracts. 

Kinall  advertisements  under  proper 
classification  will  be  charged  as  follows: 
Kor  Sale  and  Help  Wanted,  fifteen  cents 
a  line;  Business  Opiiortunity  and  Miscel¬ 
laneous.  twenty-five  cents  a  line,  and 
Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  tbe  line. 

Tbe  Editor  and  Publisher  can  be  found 
on  sale  each  week  at  the  following 
news-stands: 

New  York — World  Bulbling,  Tribune 
Uuilding.  Park  Bow  Building,  140  Nassau 
street.  Manning's  topposlte  tbe  World 
Building),  33  Park  Row;  The  Woolwortb 
Building,  Tltnea  Building,  Forty-second 
Street  and  Broadway,  at  h«sement 
entrance  to  Subway;  Brentano's  Book 
Store,  Tweilty-glxth  Street  and  Fifth 
Avenue  and  Mack’s,  opposite  Macy’s  on 
Thirty-fourth  Street. 

Philadelphia — L.  Q.  Bau,  Ttb  and 
Chestnut  Streets. 

Pittsburgh— Davis  Book  Shop,  416 
Wood  Street. 

Washington.  D.  C. — Bert  E.  Trcnls, 
511  Fourteenth  Street,  N.  W. 

Chicago — Poet  Office  News  Co.,  Monroe 
Street. 

Cleveland — Schroeder’a  News  Store, 
Superior  Street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  68  Lamed 
Street,  W. 

San  Franclaco— B.  J.  Bldwell  Co..  742 
Market  Street. 
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DEATH  OF  O.  R.  JOHNSON 

Business  Manager  of  Indianapolis  News 
Leaves  Hosts  of  Friends. 

Oliver  Romeo  Johnson,  business  man¬ 
ager  of  The  Indianapolis  News,  died  at 
St.  Vincent's  hospital,  in  that  city,  of 
cerebral  hemorrhage,  last  Sunday  morn¬ 
ing.  Eight  days  before,  while  playing 
golf,  he  suffered  a  paralytic  stroke. 

Mr.  Johnson  knew  for  years  that  he 
might  at  any  time  be  the  victim  of  a 
stroke.  He  had  suffered  from  excessive 
blood  pressure  and  had  survived  several 
severe  attacks.  His  doctor  had  warned 
him  that  a  return  of  the  trouble  in  ag¬ 
gravated  form  might  be  expected.  Not¬ 
withstanding  this  overhanging  cloud  Mr. 
Johnson  went  about  his  work  cheerfully, 
and  on  the  day  before  his  illness  seemed 
in  rather  better  condition  than  usual. 

The  funeral  was  held  Tuesday  of  this 
week  at  the  First  Friends’  church,  at 
.Alabama  and  Thirteenth  streets.  The 
pastor,  the  Rev.  Willard  O.  Trueblood, 
preached  the  funeral  sermon. 

James  Whitcomb  Riley,  Mere<lith 
Nicholson  and  other  old-time  newspaper 
men  were  pall  liearers. 

Mr.  Johnson,  known  to  a  wide  circle 
of  friends  and  acquaintances  as  “Rome,” 
or  "Romeo,”  sou  of  Sylvester  Johnson, 
who  died  recently,  was  born  at  Dublin, 
Wayne  county,  Indiana,  on  March  5, 
185B.  He  lived  at  Dublin  until  the  family 
moved  in. the  early  twenties  to  Irving¬ 
ton,  a  suburb  of  Indianapolis,  which  was 
laid  out  by  his  father.  He  was  a  pupil 
at  the  Indianapolis  (now  Shortridge) 
high  school  and  afterward,  in  1877,  be¬ 
came  a  student  at  Butler  college,  Irving¬ 
ton.  In  February,  1878,  Mr.  Johnson  did 
his  first  newspaper  work.  This  begin¬ 
ning  consisted  of  Irvington  notes,  writ¬ 
ten  for  the  Indianapolis  Journal.  The 
work  was  done  so  well  that  it  received 
favorable  notice,  and  when  an  extra  re- 
jHirter  was  lu'edtsl.  he  got  the  job. 

After  his  graduation  from  Butler  col¬ 
lege,  in  June.  1878,  Mr.  Johnson  became 
regularly  attached  to  the  city  force  of 
tlie  old*  Journal,  serving,  in  course  of 
time,  as  city  editor  and  dramatic  critic. 
When  John  C.  New,  owner  of  the  Jour¬ 
nal.  was  appointed  consul-general  to 
London,  Mr.  .Johnson  went  abroad  with 
Mr.  New  as  deputy  consul-general. 
When  he  returned  to  the  United  States, 
fifteen  months  later,  he  became  tele¬ 
graph  editor  of  The  News.  After  sev¬ 
eral  years  at  this  work.  Mr.  Johnson, 
at  the  instance  of  Oeorge  L.  Bradbury, 
a  personal  friend,  who  rwognized  his 
rare  business  ability,  entered  the  service 
of  the  Lake  Erie  &  Western  railroad 
and  was  ])laced  in  charge  of  the  city 
freight  offce.  He  fK-cupied  that  position 
for  several  years,  and  in  1000  returned 
to  the  newspaper  business.  He  became 
advertising  manager,  and  later  business 
manager  of  The  News,  and  the  latter 
position  he  held  until  his  death. 

Frank  Carroll  will  take  care  of  tlie 
advertising  department  of  the  News  and 
no  formal  appointment  of  a  successor  to 
Mr.  .Johnson  will  la*  announced. 

Mr.  Johnson  had  never  married. 

The  Indianapidis  News  publislusl  a 
striking  editorial  eulogy’  legarding  him. 
closing  tints: 

On  the  day  following  Mr.  .Johnson’s 
death,  the  Indianapolis  News  published 
a  striking  editorial  eulogy  regarding 
him,  closing  thus: 

“It  is  not  often  that  a  newspaper  takes 
the  public  into  its  confidence  In  a  per¬ 
sonal  way,  but  surely,  facing  this  loss. 
The  News  may  be  permitted  to  speak 
publicly  of  its  affection  and  respect  for 
the  man  whose  death  makes  such  a  break 
in  its  circle.  It  does  thi-*  in  its  own 
name,  and  in  the  name  of  those  who 
were  so  closely  bound  to  Mr.  -Johnson  in 
a  common  task.  The  sense  of  bereave¬ 
ment  in  this  office  is  deep.  It  is  fitting 
that  the  paper — of  which  Mr.  .Johnson 
had  been  for  years  so  important  a  part 
— and  all  who  help  to  make  it,  should 
testify  to  the  love  and  respect  which 
they  felt  for  Romeo  .Johnson,  and  ex¬ 
press  their  common  sorrow  at  his  death.” 


DEATH  OF  CHARLES  A.  BOYNTON 


Well-Known  Newspaper  Man  Passes 
.4way  in  Washington. 

Col.  Charles  A.  Boynton,  for  fifteen 
years  manager  of  the  southern  division 
of  the  Associated  Press,  died  in  Wash¬ 
ington.  Sunday,  September  5.  Col. 
Boynton  was  born  in  Massachusetts  79 
years  ago,  and  in  his  boyhood  his  parents 
moved  to  Cincinnati,  Ohio.  He  received 
liis  education  at  Woodward  College  in 
that  city,  and  at  Knox  College  in  Illinois. 

Soon  after  leaving  college  Col.  Boynton 
Ijegan  newspaper  work.  In  1870  he  was 
tlie  resident  manager  of  the  Western 
.Associated  Press  in  New  York  City,  later 
going  to  Washington  a.s  a  corresixindent 
for  the  same  organization.  In  1894  he  be¬ 
came  the  first  manager  of  the  southern 
division  of  the  .Associated  Press,  whicli 
he  held  up  to  the  time  of  his  retirement, 
in  19(;‘.l.  after  practically  completing 
forty  years  of  active  newspaper  service. 

During  his  years  of  work  in  Wasliing- 
ton,  Mr.  Boynton  won  the  personal 
friendship  of  several  Presidents  and  a 
score  of  Cabinet  memliers.  News  of  the 
highest  importance  to  the  .American 
people  found  its  way  to  the  public  by  the 
agency  he  represented.  During  the 
Spanish  War  and  the  Portsmouth  Peace 
Conference  and  during  many  noteworthy 
sessions  of  Congress  and  political  cam¬ 
paigns  the  greater  number  of  .American 
newspap<‘rs  received  their  intelligence 
from  the  national  capital  through  dis¬ 
patches  which  bore  the  imprint  of  his 
work. 

The  funeral  services  were  held  in 
Washington,  September  7,  and  were  at¬ 
tended  by  many  of  Col.  Boynton’s  friends 
from  political,  social  and  newspaper 
circles. 

CLIFTON  T.  CARUTHERS  DEAD 


Business  Manager  of  the  Charleston  ( W. 

A'a.i  Mail  Succumbs  to  Typhoid. 

Clifford  Thomas  Caruthers,  the  young 
business  manager  of  the  Charleston  (\A’. 
\  a.)  Alail,  died  on  Wednesday,  Septem¬ 
ber  1,  of  typhoid  fever,  complicated  w  ith 
pneumonia.  Up  to  three  days  prior  to 
his  death  a  strong  lielief  was  entertained 
in  his  recovery ;  but  a  succession  of 
sinking  spells  thereafter  intervened  and 
he  passed  away  at  about  eight  o’clock 
in  the  evening.  He  was  but  twenty-one 
years  old. 

Mr.  Caruthers  was  born  in  St.  Louis, 
where  his  father  formerly  was  con¬ 
nected  with  the  St.  Louis  Post-Dispatch, 
but  removed  to  New  York  with  his 
parents  a  few  years  later.  He  attended 
the  Brooklyn  high  school,  and  before 
he  reached  the  age  of  twenty  made  sev¬ 
eral  voyages  to  Fiurope,  and  to  South 
.American  and  Central  American  ports 
as  a  cadet,  and  then  as  quartermaster, 
on  ocean-going  liners.  .After  this  ex¬ 
perience,  which  was  chosen  deliberately 
Itecausc  of  its  educational  value,  Mr. 
Caruthers  entered  the  employment  of 
the  St.  Louis  Post-Dispatch,  in  its  cir¬ 
culation  department,  where  he  received 
a  valuable  training  and  rendered  nota¬ 
bly  efficient  service. 

In  April,  1914,  less  than  a  month  after 
The  Charleston  Mail  passed  into  the 
present  ownership.  .Mr.  Caruthers  went 
to  Charleston,  and  became  the  assistant 
business  manager  of  The  Mail,  with  full 
charge  of  its  advertising  department. 
In  this  work  he  was  A'ery  conspicuously 
successful. 

Mr.  Caruthers  belongs  to  a  family  of 
newspaper  men  who  occupy  places  of 
prominence  in  the  advertising  world. 
Frank  D.  Caruthers,  the  father,  has  for 
a  numl)er  of  years  been  the  assistant 
business  manager  of  the  New  A'ork 
World,  and  has  exercised  an  infiueiitial 
hand  in  the  conduct  of  that  notable  busi¬ 
ness  organization,  sinee  prior  to  the 
death  of  Joseph  Pulitzer,  The  World’s 
famous  editor  and  proprietor.  F.  Porter 
Caruthers,  the  eldest  of  the  sons,  is  con¬ 
nected  with  the  R.  C.  Beckwith  .Adver¬ 
tising  Agency,  and  Frank  D.  Caruthers, 
Jr.,  is  advertising  manager  of  the  Na¬ 
tional  Mail  Order  Company, 


OBITUARY  NOTES 

Ma.)or  George  K.  Suaw,  an  as-sociate 
e<litor  on  the  Peace  Forum,  well  known 
in  the  Middle  AVest  as  a  newspaper  pro¬ 
prietor  and  publisher,  died  on  .August  30, 
at  his  home  in  New  York  City,  in  his 
seventy-third  year.  He  was  born  in 
Bangor,  Me.,  and  went  west  when  a 
young  man. 

Stephen  S.  Hopkins,  for  many  years 
connected  with  the  business  department 
of  the  I’ort  Huron  (Mich.)  Times-IIerald, 
died  at  his  residence  there  on  .August  26, 
at  the  age  of  66.  He  had  been  connected 
also  with  the  Romeo  Observer  and  the 
St.  Clair  Republican. 

M.vjor  Henry  H.  Baker,  for  many 
years  advertising  manager  of  the  New 
Orleans  Times-Democrat,  of  which  his 
brothers.  Page  M.  Baker  and  .Marion  11. 
Baker  were  managing  editor  and  literary 
editor,  respectively,  died  on  .August  31,  at 
New  Orleans  after  an  illness  of  about  a 
month.  Major  Baker  who  won  his  title  in 
the  Confederate  army  was  78  years  old. 

Elmer  N.  Hancock,  for  more  than 
thirty  years  editor  of  the  Savannah  (Ga.) 
Morning  News,  was  found  dead  in  bed 
in  his  home  there  on  the  morning  of 
September  9.  It  is  believed  that  acute 
imligesiiou  was  the  cause.  Mr.  Hancock, 
who  was  a  native  of  New  Jersey,  was  74 
.vears  of  age. 

.John  .J.  O'Brien,  for  32  conswutive 
years  employed  in  the  com|>using  room  of 
the  Boston  Journal,  died  a  few  days  ago 
at  his  home,  4<>  .Auckland  street,  Dor¬ 
chester,  after  a  brief  illness,  of  a  com¬ 
plication  of  diseases.  His  enormous 
weight — 340  itounds — made  his  figure  a 
familiar  one  on  Newspaper  Row.  In¬ 
telligent  and  faithful,  Mr.  O’Brien  was 
assigned  to  work  of  much  importance  on 
the  Journal,  where  he  enjoyed  not  only 
the  confidence  but  the  loyal  friendship 
and  esteem  of  his  fellows.  He  was  a 
member  of  Typographical  Union  No.  13. 
He  leaves  a  widow  and  one  child ;  also 
a  sister.  Miss  Nellie  O’Brien.  Mr. 
O’Brien’s  mother,  who  was  the  widow  of 
Hugh  O’Brien,  died  just  seven  days  be¬ 
fore  her  son. 

William  Hayes  Grier,  a  well  known 
editor  of  Columbia.  Pa.,  died  at  his  home 
there  on  August  26.  During  the  admin¬ 
istration  of  Governor  Pattison  he  served 
two  terms  as  superintendent  of  public 
printing. 

Colonel  Ferdinand  B.  Baillio,  a 
Texas  newspaperman  and  a  former  presi¬ 
dent  of  the  National  and  Texas  Press 
.Associations, « died  at  his  home  in  Cle¬ 
burne.  Texas,  on  .August  2.').  He  was 
born  in  Louisiana  in  1848. 

Gi'y  Homer  Hitihard,  who  had  lieen 
associated  in  an  editorial  capacity  with 
the  Cloak  and  Suit  Review  and  with  Nu¬ 
gent’s  Bulletin,  both  trade  publications, 
died  in  Rt.  I.uke’s  Hospital  in  New  A’ork 
on  Thursday,  September  2.  He  was  41 
.vears  old. 

.Alexander  Jekkrey,  for  a  number  of 
.vears  managing  editor  of  the  Brooklyn 
Citizen,  died  at  Saddle  River,  N.  J.,  on 
September  4,  after  an  illness  of  several 
months.  For  more  than  fifty  years  Mr. 
Jeffrey  had  been  in  the  newspaper  busi¬ 
ness  in  New  A'ork  and  Brooklyn  and  in 
that  time  had  held  responsible  positions 
on  the  Times,  Tribune,  Brooklyn  Eagle 
and  Brooklyn  Standard. 

Peter  Kiernan,  at  one  time  a  New 
Orleans  publisher,  died  recently  in  New 
A'ork  City  following  an  operation.  He 
was  the  publisher  of  the  old  New  Orleans 
Daily  News,  wiiich  subsequently  was 
merged  with  the  Daily  States.  Thereafter 
he  published  another  New  Orleans  paper 
which  was  not  successful.  Of  late  years 
he  has  not  been  engaged  in  the  publishing 
business.  He  was  52  years  old. 

Herbert  C.  CLEot;.  formerly  city  editor 
of  the  Moose  Jaw  (Sask.)  Times,  died 
on  .August  1,  at  Rochdale.  England,  after 
a  long  illness,  in  his  33rd  year.  He  was 
well  known  in  the  west  having  served  on 
the  AYinnipeg  Telegram  as  well  as  the 
Aloose  Jaw  Times. 

Henry  Ri'Tger.s  .Mizner,  Jr.,  son  of 
the  late  Brigadier  General  H.  R.  Mizner, 
and  a  well  known  advertising  agent  of 
Detroit,  dieil  at  his  home  in  that  city,  on 
.August  2.5.  after  an  illness  of  four  weeks. 


$15,000  BUYS 

leading  daily  newspaper  property 
of  western  city  of  9,000.  Annual 
volume  of  business  $20,000,  with 
return  to  owner  for  personal  ef¬ 
fort  and  investment  of  $4,000. 
$10,000  cash  necessary.  Proposi¬ 
tion  M.  S. 

CHAS.  M.  PALMER 

Newspaper  Properttee 

225  Fifth  Ave.,  New  York  City 


$15,000  CASH 

Balance  on  easy  terms  will  buy 
Evening  Daily  in  a  New  York  city 
with  a  population  of  over  twenty 
thousand. 

EXCLUSIVE  FIELD 
Splendid  opportunity  for  compe¬ 
tent  newspaper  man. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaptr  &  Magarine  Proptrtitt, 

Times  Bldg.,  New  York 


HELP  WANTED 


AdvertisemenU  under  thig  cla*»iflcatU>n  fif¬ 
teen  cents  per  Une,  each  insertion.  Count 
seven  words  to  the  line. 


WANTED — ExperU-notsI  Circulation  Manaxer 
for  tVntrai  I'fiin8.vlvania  daily.  Hustler  with 
referencca.  State  salary  desired.  .\ddre8S  B().x 
D  l.">2ti,  c/o  Editor  and  Publisher. 


Live  Ailvertislng  .Man  Wante<l — A  young  man. 
who  is  a  hustler,  with  l)right  Ideas  and  pleasing 
personality,  .ahility  to  aiqiroach  anyone  and  can 
get  the  business.  flue  opening  with  the  best 
newspaiier  In  its  fleld.  two  lioiirs  ride  from  New 
loik.  salary  ♦2.-..00.  State  experience  and  full 
pi'rtleiilars.  Address  D  1520,  care  The  Editor 
anil  Publisher. 


SITUATIONS  WANTED 


.ddisrtisemsnls  under  this  classifieslisn  Isn 
cents  per  line  each  insertion.  Count  tist 
words  to  the  line. 


POSITION  WANTED — 15  years'  experience  as 
.Manager  of  Circulation,  Conteat  promotion,  etc., 
on  leading  papera  of  the  United  States  and 
Canada.  An  etUcient  advertising  man. 

A  clean  record  and  excellent  references  from 
well  known  puhllsberg.  Age  39  married. 

I  am  a  high  grade  man  peraonally  and  for  re¬ 
sults.  Will  call  on  any  publlsbera  interested. 
Addresa  D  1522.  care  of  Editor  and  Publisher. 


Circulation  Manager  wants  position  on  a  live 
daily,  city  of  40,000  or  more.  Know  circulation 
work  thoroughly.  Fourteen  yeara*  experience  on 
moruing  and  evening  papera.  Full  particulars' 
by  letter.  Address  Box  D  1525,  The  Editor  and 
Publisher. 


CARTOONIST  wishes  permanent  situation  with 
live  newspaper.  Well  educated,  married,  experi¬ 
ence  with  large  newspaper,  twenty-three  years 
old.  hard  worker  and  no  bad  habits.  Address 
Box  D  1527,  The  E<litor  and  Publisher. 


FOR  SALE 


Advertisements  under  this  cltusification  fifteen 
cents  per  line^  each  insertion.  Count  sis 
words  to  the  hne. 


FOR  SALE — At  an  exceptional  bargain, 
slightly  used  high-speed  thirty-two  page  cylinder 
Duplex  printing  preea,  In  perfect  coadttlOB. 
Owners  having  consolidated  and  using  larger 
press.  Write  for  price  and  particnlara.  A. 
McNeil.  Jr..  Poet  Pnbllahing  Company,  Brtdgo- 
port.  Conn. 


Monthly  farm  paper,  100,000  circulation, 
located  Middle  West.  Price  S25,000.  Qood 
opportunity.  Harrls-DIbble  Company,  New 


For  Sale— A  4«  x  02  Two  Revolution  Centurv 
Four  Roller,  front  fly.  7  or  8  Quarto  Press,  In  ex’- 
ccllent  condition  for  High-grade  register  and  fine 
book  work.  Offered  at  an  unusual  bargain  prior 
to  removal  from  present  Job  otBce:  also  one  ten 
page  latest  model  Duplex  Press.  Address 
“Ihiganne,*'  care  Wanner  Machinery  Company, 
7(V1  S.  Denrhoni  Street,  Chicago,  III. 
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Publishers*  Representatives 


BUDD,  THE  JOHN,  COMPANY, 
Bunill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


ARKENBERG  SPECIAL  AGENCY, 
Publishers’  Representatives, 
Classified  Advertising  Exclusively, 
406 A  Madison  Ave.,  Toledo,  O. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bld^g.,  Chicago. 


The  Answer  to  the  Answer 

Charles  T.  Stuart,  president  of  the 
Surety  Coupon  Company,  of  New  York, 
has  begun  the  issue  of  a  four-page  house 
organ  entitled  the  Answer.  It’s  naturally 
a  coupon  booster;  but,  as  its  name  im¬ 
plies,  it  is  on  the  defensive  from  the 
start.  That’s  the  answer  to  the  .4nswer. 


FARM  JOURNALISM  SPREADS 

Iowa  State  College  Alumni  Giving  a 
Decidedly  Good  Account  of  Themselves. 

Agricultral  journalism  has  a  number 
of  new  recruits  from  Iowa  State  College 
of  Agriculture  and  Mechanic  Arts  at 
.4mes,  where  they  had  their  special  prep¬ 
aration  in  the  department  of  agricul¬ 
tural  journalism.  S.  E.  Conyoeare,  who 
did  post  graduate  work  in  agriculture 
and  in  journalism  courses  before  becom¬ 
ing  a  member  of  the  journalism  teach¬ 
ing  staff,  has  gone  to  the  Orange  Judd 
Farmer  at  Springfield,  Mass.,  as  assistant 
managing  <‘ditor.  Fred  Koenig  will  join 
the  Kimliall’s  Dairy  Farmer  staff  at 
Waterloo,  la.,  September  1.  E.  G. 
Rudolph  is  on  the  staff  of  the  Dakota 
Farmer  .Tt  Aljerdeen,  S.  D.  O.  D.  David¬ 
son  has  just  gone  to  the  Twentieth  Cen¬ 
tury  Farmer  at  Omaha.  Herman  Steen 
is  with  the  staff  of  the  Des  Moines 
Register  &  I.eader  as  agricultural  writer. 
Wm.  Brand  is  agricultural  editor  of  a 
live  Iowa  country  newspaper,  the  New 
Hampton  Tribune,  and  ^oyd  McCray  is 
serving  in  a  similar  capacity  with  the 
Alton,  la.,  Demo<Tat. 

In  engaging  Mr.  Steen  as  agricultural 
writer,  the  Register  &  Leader  is  enter¬ 
ing  a  new  field  for  a  daily  newspaper 
of  its  size.  However,  it  believes  that  at 
least  one  daily  newspaper  in  an  agri¬ 
cultural  state  like  Iowa  ought  to  publish 
agricultural  news  and  information  in¬ 
telligently  and  sympathetically — some¬ 
thing  that  is  rarely  done  by  dailies.  Mr. 
Steen  maintains  a  daily  department  of 
live  farm  news,  and  into  it  he  puts 
stuff  that  has  the  real  farm  flavor,  and 
which  at  the  same  time  is  good  reading 
for  business  and  professional  men,  most 
of  whom  in  Iowa  are  also  interested  in 
agriculture.  The  New  Hampton  Tribune 
and  the  Alton  Democrat  are  likewise 
finding  that  it  pays  country  newspapers 
to  give  attention  to  real  country  news. 


Six  Months  for  Giving  U.  S.  Wrong  Tip 

Theodore  Sington,  a  British  journalist 
of  German  parentage,  was  sentenced  on 
September  1,  in  Manchester,  Eng.,  to  six 
months  in  jail  for  writing  for  American 
newspapers  matter  ‘‘calculated  to  preju¬ 
dice  the  relations  of  the  British  Govern¬ 
ment  with  neutral  countries.”  When  ar¬ 
rested,  on  August  ‘21,  Mr.  Sington  denied 
that  his  articles  were  intended  for  pub¬ 
lication. 

Battlks\  iLLE,  Okla. — N.  D.  Welty, 
who  a  short  time  ago  was  manager  of  a 
dry  goods  store  in  Junction  City,  Kan., 
has  purchased  the  Daily  Examiner.  Be¬ 
fore  going  to  Junction  City  he  was  for 
many  years  in  business  in  Wamego. 


CANADIAN  PRESS  STANDARD  OF  PRACTICE 

{Continued  from  page  321.) 

unifiiriu  mill  imbllshMl  rash  discoantl  should  be  allowed  to  any  person,  Ann  or  corporation  in 
Canada,  other  than  advertising  agencies  that  are  reeognlaed  by  the  Advertising  Committee  of  the 
Canadian  I'refw  Association  as  official  soUcItors  of  general  advertising  for  Its  memhers;  and  the 
coDimiKsi'iii  and  cash  discount  (if  any)  allowed  to  such  advertising  agencies  should  be  uniform  in 
all  cases. 

In  United  States  and  United  Kingdom. 

Except  as  provided  in  clause  (d)  of  Division  III.,  no  commission,  rebate,  or  discount  (except  a 
uniform  and  imblished  cash  discount)  should  be  allowed  to  any  person,  firm  or  coriioratlon  in  the 
rniteil  States  or  the  Doited  Kingdom  other  than  those  that  are  generally  rec-ognixed  as  entitled  to 
i-ommission  by  the  press  of  those  #smntrics,  lists  of  which  will  be  publisbeil  by  the  Canadian  Press 
AsMH'iation  from  time  to  time;  and  the  ■■ominlssion  and  cash  discount  (if  any)  alloweil  to  such 
(lersons.  Arms  and  corporations  should  be  uniform  in  all  cases. 

Commission  to  Kecognized  Canadian  Agencies  HetroactiTe — Xonths. 

U|ion  reisignition  by  the  AdviTtisiiig  Committee  as  an  official  solicitor  of  general  advertising 
for  the  memtiers  of  the  Canadian  Press  .Association,  BU<h  members  as  allow  agency  commission 
should  allow  such  agency  their  regular  commission  on  all  business  charged  to  tbat  agency  during 
the  six  months  prior  to  tbe  granting  of  recognition. 

Commission  on  Oovemment  Advertising. 

Special  display  advertising  of  Dominion  and  Provincial  Governments  such  as  tbe  “Apple  Cam¬ 
paign"  if  tbi-  Dominion  Department  of  Trade  and  Commerce  shonld  lie  considered  as  in  the  same 
class  as  ordinary  commercial  advertising  as  regards  tlie  allowing  of  commission  wben  the  husinese 
Is  t>laced  through  an  advertising  agency  that  is  re<ognix<-d  as  an  official  solicitor  of  general  adver¬ 
tising  for  the  memtiers  of  the  Canadian  Press  .Association:  but  official  Government  announcements, 
such  as  "('alls  for  Tcndi-rs."  “Mail  Contracts."  “lIomi‘sfea<i  Regulations,"  and  "Government  Rail¬ 
way"  advertising  should  be  considered  as  advertising  tiist  should  be  placed  direct  and  shonld  not 
tie  subject  to  agency  <simmissi<in. 

Commissicn  on  Advertising  of  Domestic  Transportation  Lines. 

No  isHumission  should  ts-  allowisl  on  the  advertising  of  domestic  transportation  lines  In 
Canada,  either  mil  nr  steamship. 

DIVI8I0H  UI.— SPECIAL  REFRESEMTATIVEB. 

(This  d<ies  not  apply  to  salaricil  representatives,  employees  of  one  pnhlication  only.) 

Only  One  in  Each  City  of  60.000  or  Over. 

Special  representatives  should  be  aiipolnted  only  in  cities  of  50,000  or  more  and  only  one  special 
repreoentatlve  should  be  appointed  in  a  given  city. 

Competing  publications.  pahliah<-d  in  tbe  same  city  or  t<iwn  should  employ  differeut  repreaen- 
tatlvea  in  a  given  city  In  order  tbat  such  representatives  may  not  be  In  pmctice  an  advertising 
agency. 


>  No  Connecticn  With  an  Advertising  Agency.  * 

A  special  representative  should  not  be  the  employee  of,  or  have  any  connection,  Anancial  or 
otherwise,  with  any  advertising  agency  recognized  as  an  official  solicitor  of  general  advertising  for 
the  member*  of  Canadian  Press  Association;  nor  should  any  one  who  has  been  refused  tbat  recog¬ 
nition  be  appointed  a  special  representative  within  twelve  months  from  the  date  of  such  refusal. 

Kay  be  Paid  Oommiszion  or  Salary  or  Both. 

A  siiecial  representative  niay  lie  paid  a  commission  on  the  amount  of  business  seenred  or  a 
salary  or  both. 

DIVISION  IV.— CONTRACTS. 

Standard  Foim  of  Contract  Deed  by  Recognized  Agencies  in  Canada. 

Ckmtracts  offered  by  advert'sing  agencies  recognized  as  official  solicitors  of  general  advertising 
for  the  members  of  the  Canadian  lYess  Association  should  be  on  tbe  Standard  Form  of  Contract 
printed  as  Appendix  "D." 

All  Agency  Contracts  Should  Conform  to  Standard  Contmet. 

Contracts  offered  by  other  advertising  agencies  than  those  recognized  ai  official  solicitors  of 
general  advertising  for  the  members  of  the  Canadian  Press  Associatitm  should  be  made  to  conform 
in  principle  to  the  Standard  Contract. 

Unit  of  Time  in  Contracts. 

Twelve  months  is  tlie  standard  unit  of  time  in  advertising  contracts  and  contracts  for  a  longer 
perioil  should  not  be  accepted.  The  twelve  mouths  may  be  calculated  from  the  date  of  contract,  or 
from  the  date  of  Insertl'm  subject  to  cancellation  by  tlie  publisher  if  advertising  is  not  commenced 
within  sixty  days  from  date  of  acceptance. 

Contracts  for  DeAnite  Space  at  DeAnite  Rate. 

Contracts  with  papers  having  graded  rates  should  spei-lfy  lyith  the  space  to  be  used  and  the 
rate  and  the  total  amount  for  tbat  space. 

Agency  Contracts  for  One  Client  Only. 

Contracts  of  advertising  agencies  should.  In  each  case,  specify  the  name  and  address  of  tbe 
client  whose  advertising  is  lo  be  inserted  under  the  contract  and  should  not  In  any  case  cover  the 
advertising  of  more  than  one  client.  The  letter  provision  Is  directed  at  so-called  "blanket  con¬ 
tracts"  with  newspaiiers  having  graded  rates  In  which  an  advertising  agency  stipulates  a  given 
amount  of  space  to  be  used  for  the  advertising  of  "various  ellents"  with  the  oiiject  of  securing 
for  each  client,  regardless  of  tbe  amount  of  spare  used,  the  low  rate  provideil  b.v  the  publisher  for 
the  amount  of  spare  which  tbe  advertising  agency  expects  to  use  on  iH-half  of  all  its  clients, 

“Split”  or  "50/60"  Contracts, 

Contracts  offered  by  advertising  agents  iirovidlng  for  a  division  of  the  eliarge  under  the  con¬ 
tract  between  the  agency  and  a  Usai  representative  of  the  agency’s  client,  or  otber  third  party, 
and  for  the  allowing  of  agency  commission  on  the  whole  eliarge  should  not  be  accepted. 

Variations  Between  Contract  and  Insertion  Orders. 

Insertion  orders  received  from  time  to  time  during  the  life  of  a  contract  should  be  scrutinized 
carefully  in  order  to  make  sure  tliat  they  do  not  call  for  special  position  or  otber  privileges  not 
provided  for  in  the  contract.  All  insertion  orders  should  hear  particulars  of  position. 

Position  “Requested." 

Contracts  at  run  of  papei  rates  on  which  position  Is  “requested"  with  a  string  that  if  position 
cannot  be  given  tbe  advertising  is  uot  to  lie  inserted  should  be  invariably  refused,  as  such  instruc¬ 
tions  .ire  equivalent  to  (.n  alisoliite  rcq'iirement  of  position  and  under  those  conditions  should  be  at 
the  rate  for  the  position  desired. 

Contract  Subject  to  Satisfactory  Sale  of  Product  Objectionable. 

Contracts  that  provide  for  cancellation  without  short  rate  ohligntlon  if  the  advertiser  is  unable 
to  procure  a  aatlsfactory  local  agent  or  if  the  sale  of  the  proiluct  advertised  la  not  satisfactory 
should  not  be  accepted. 

DIVISION  V.— THE  CENSORING  OF  ADVERTISING  COPY. 

All  Copy  Subject  to  Publisher’s  Approval, 

All  advertising  copy  should  be  suliject  to  the  approval  of  tbe  publisher  and  it  is  desirable 
tbat  this  should  be  provided  In  the  contract.  (See  condition  No.  3  of  the  Standard  Contract, 
Appendix  “D.”) 

Standard  for  Guidance  of  Hembera. 

A  Standard  for  the  guidance  of  membera  has  been  adopted  by  the  Canadian  Tress  Association 
and  is  published  as  Appendix  "E.”  This  standard  was  intended  to  be  merely  an  aid  to  memliers 
in  reaching  a  decision  as  to  wiiat  advertising  may  properly  be  ooiisi<lered  objectionable. 

DIVISION  VI.— FREE  PUBLICITY. 

Standard  for  Judging  Bequest. 

All  matter  submitted  for  free  insertion  should  be  judged  by  tbe  standard  of  whether  It  bas 
sufficient  news  value  to  justify  its  insertion  r.s  news. 

Advance  Notices  of  Socials,  Concerts,  etc.,  of  Churches  and  Other  Organizations. 

Advance  notices  of  socials,  concerts,  lectures,  and  otber  functions  of  churches,  fraternal 
societies  or  utiier  orgauizutlons,  to  which  an  admission  fee  Is  charged  should  be  regarded  as 
advertising  matter. 

Advance  Notices  of  Theatrical  Companiei. 

Advance  notices  of  theatrical  companies  should  be  carefully  censored  as  in  most  rases  their 
news  value  Is  only  ‘.ncidentnl  lo  their  value  to  the  theatrical  companies  as  advertising.  Some 
imldlsliers  have  adojited  the  policy  that  the  space  aiven  to  such  advaim-  notices  should  not  exceed 
the  paid  advertising  space.  In  offices  where  this  plan  is  followed  an  exact  record  should  bo  kept 
enabling  tbe  publisher  to  check  amount  of  reading  matter  space  against  amount  of  advertising 
space.  ' 

Sporting  Events. 

’The  line  should  be  more  closely  drawn  betw<H?n  news  and  advertising  of  s|iorting  events  than 
is  the  general  iiractice,  and  sporting  organizations  and  race  meetings  should  be  reminded  that  tbe 
desireu  "swelling  of  gale  receipts”  should  be  secured  through  paid  advertising  of  the  event. 

Exhibition  Advertising, 

Many  exhibitions  have  a  news  value  In  certain  districts  cf  greater  or  lesser  areas  according 
to  the  nature  and  importance  of  tbe  exhibition,  but  tbe  publlslier,  while  recognizing  that  news 
value,  Ebculd  insist  upon  payment  for  matter  relating  to  such  exhibitions  that  is  really  advertising 
and  fot  all  space  desired  by  tlie  exhibition  directors  In  excess  of  what  may  properly  be  considered 
pnqiortioiiBte  to  the  news  value  of  the  event. 

Town  Improvement  Copy, 

Through  the  news  service  organizations  and  otber  iiiqiartlal  sources  tbe  publisher  is  likely  to 
receive  all  the  information  concerning  the  development,  of  various  towns,  cities  and  districts  tbat 
is  of  news  value  to  bis  puhiicntion.  Matters  of  this  kind  forwarded  by  Publicity  Boards,  ll.^ards 
of  Trade,  Press  Agents,  etc.,  may  proiierly  be  considered  as  intended  to  advertise  the  town,  city 
or  district  referred  to  and  as  siicb  its  Insertion  iboiild  be  conditional  upon  payment  as  advertising 
matter. 

DIYISION  VII _ GENERAL. 

Measuring  of  Advertisements. 

An  advertisement  set  in  tbe  office  of  pnhlication  should  he  measured  from  type  to  rule  and 
from  rule  to  type:  If  the  advertisement  is  in  the  form  of  a  [date  supplied  by  the  advertiser  it 
should  be  measured  end  to  end  of  the  base  of  the  plate. 

Extension  of  Credit. 

Credit  should  be  extended  only  to  parties  who  have  estahlislied  either  to  the  Individual  member 
or  to  tbe  Credit  Information  Eieiiartment  of  Canadian  Press  .ksso'-iation  tbat  credit  may  be 
extended  to  them  with  a  reasonable  degree  of  safety.  When  a  reijiiest  for  croillt  Is  received  from 
a  general  advertiser  or  advertising  agent  unknown  to  the  publisher  s  reisirt  should  be  secured  from 
the  Canadian  I’ress  AsscM-latlon  before  credit  is  extended.  Special  care  shonld  be  exercised  in 
extending  credit  to  transient  agents  for  theatrical  companies,  circuses,  etc.,  and  unless  there  is  a 
eertainty  of  prompt  payment  cash  with  order  should  be  tbe  rule.  When  difficulty  is  exjierlenced 
in  collecting  general  advertising  recounts  against  either  advertisers  or  advertising  agents,  sneb 
accounts  should  l«  turned  over  to  the  Collection  Department  of  the  Canadian  Press  Assoidatlon.  for 
collection  under  the  terms  governing  the  work  of  that  department. 

Regarding  Statements. 

Statements  should  be  rendered  on  the  Arst  »1  each  month  covering  all  advertising  inserted 
during  tbe  prerlous  mouth. 

Circulation  Btstemonta. 

Statements  of  circulation  shonld  be  given  on  the  Canadian  Press  Association  Standard  Circula¬ 
tion  and  Information  F'orm  for  the  clasa  to  wblch  a  publication  belongs  and  all  books  and  records 
of  circulation  should  be  oper.  for  Inspection  by  advertisers  or  advertising  agencies  or  their 
accredited  representatives  for  purposes  of  verlAcatlon. 

Duty  and  Express  Charges  on  Advertising  Cnta. 

Duty  and  express  charges  i-n  electros,  etc.,  furnished  by  an  advertiser  and  advertising  agent 
should  be  paid  by  such  advertiser  or  advertising  agent,  and  If  sent  “’nnprepald"  tbe  charges  sbonid 
lie  charged  back  to  tbe  advertiser  or  advertising  agent.  , 
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TIPS  TO  THE  AD  MANAGER 

It  is  reported  that  Joseph  Campbell 
Co.,  manufacturers  of  “Campbell’s  Soups,” 
Camden,  N.  J.,  will  resume  newspaper 
advertising  through  the  F.  Wallis  Arm¬ 
strong  Advertising  Co.,  North  American 
B.uilding,  Philadelphia,  about  Sept.  15. 


Frank  Presbrey  Co.,  456  Fourth  ave¬ 
nue,  New  York,  is  placing  10-inch  3-time 
orders  with  some  newspapers  for  the 
American  Tobacco  Co.,  “Bull  Durham,” 
111  Fifth  avenue.  New  York. 


Dooley  Brennan,  Chicago,  111.,  is  mak¬ 
ing  5,000  line  one-year  contracts  with 
a  few  papers  for  the  Cheek  Neal  Coffee. 


Perry-Hanly-Schott  Advertising  Co., 
Commerce  Building,  Kansas  City,  Mo., 
is  inquiring  for  rates  of  advertising  in 
newspapers  on  5,000  and  10,000  lines  for 
a  food  concern. 


H.  H.  Walker,  303  Fifth  avenue.  New 
York,  is  placing  orders  with  New  York 
State  and  New  Jersey  newspapers  for  the 
Acme  Sales  Co.,  “Dress  Form,”  500  Fifth 
avenue.  New  York. 


II.  £.  James  Advertising  Agency,  616 
Stephen  Girard  Building,  Philadelphia,  is 
making  some  new  advertising  contracts 
for  Wm.  R.  Warner  &  Co.,  “Dr.  Sloan’s 
Liniment,”  639  North  Broad  street,  Phila¬ 
delphia. 


The  Geo.  Batten  Co.,  Fourth  Avenue 
Building,  New  York,  is  making  up  a  list 
of  newspapers  in  which  to  advertise  Ber¬ 
lin  Laboratory,  Ltd.,  “Intesti-Fermin 
Tablets,”  225  Fifth  avenue.  New  York. 
It  is  also  rumored  that  Stein  Bloch  Co., 
“Stein  Bloch  Clothes,”  Rochester,  N.  Y., 
will  use  some  newspaper  advertising  this 
winter  through  this  agency. 


Arthur  Woodward,  1476  Broadway, 
New  York,  is  placing  classified  advertis¬ 
ing  orders  generally. 


It  is  rumored  that  the  American  Safety 
Hair  Cutter  Co.,  Safety  Razor,  Pitts¬ 
burgh,  is  contemplating  using  some  news¬ 
paper  advertising  through  the  Albert  P. 
Hill  Co.,  First  National  Bank  Building, 
Pittsburgh. 


I.ord  &  Thomas,  Mailers  Building,  Chi¬ 
cago,  handle  all  advertising  matter  for 
Fort  Dearborn  Hotel,  Chicago. 


The  Scheck  Advertising  Agency,  9  Clin¬ 
ton  street,  Newark,  N.  J.,  is  placing  or¬ 
ders  with  a  few  selected  newspapers  for 
the  Right  Out  Corn  Remedy  Co.,  New¬ 
ark,  N.  J. 


R.  Guenther,  Inc.,  25  Broad  street.  New 
York,  is  placing  contracts  for  5,000  line 
advertisements  with  a  few  selected  news¬ 
papers  for  R.  Newman,  medical  concern, 
36  East  3d  street.  New  York. 


Chesman,  Nelson  &  Co.,  Times  Build¬ 
ing,  Chattanooga,  Tenn.,  are  placing  2^4- 
inch  advertising  orders  for  39  times  with 
a  few  Southern  newspapers  for  Cawthorn- 
Coleman,  Selma,  Ala. 


E.  E.  y reeland,  344  West  38th  street. 
New  York,  is  making  contracts  with  Ohio 
and  Pennsylvania  newspapers  for  the 
Crown  Corset  Co.,  “Rengo  Belt  Corsets,” 
170  Fifth  avenue.  New  York. 


V.  Martin  Kelley  Co.,  Second  National 
Bank  Building,  Toledo,  O.,  is  placing 
10,000  line  contracts  with  some  Western 
newspapers  for  the  Enger  Motor  Car  Co., 
Cincinnati,  O. 


The  Englander  Spring  Bed  Co.,  “Eng¬ 
lander  Wit-Edge  Bed  Spring,”  Brooklyn, 
N.  Y. ;  Chicago  and  San  Francisco,  is 
placing  its  newspaper  advertising  through 
Levin  &  Bradt  Advertising  Agency,  1269 
Broadway,  New  York. 


Husband  &  Thomas  Co.,  25  E.  Wash¬ 
ington  street,  Chicago,  wish  to  know  ad¬ 
vertising  rates  in  Pennsylvania  papers. 

Tracy-Parry  Co.,  Lafayette  Building, 
Philadelphia,  is  placing  classified  orders 
with  newspapers  that  have  a  poultry 
page. 


Cheltenham  Advertising  Agency,  11 
East  36th  street.  New  York,  is  making 
contracts  for  one  insertion  of  three  col¬ 
umn  ads  with  newspapers  in  selected  sec¬ 
tions  for  Triangle  Film  Corporation,  New 
York.  They  are  also  placing  orders  with 
some  Pennsylvania  newspapers  for  the 
Feature  Film  Corporation,  New  York. 

The  C.  Ironmonger  Advertising  Agency, 
20  Vesey  street.  New  York,  is  renewing 
contracts  with  newspapers  in  selected  sec¬ 
tions  for  Bass,  Ratcliff  &  Grltton,  Ltd.. 
“Bass  Ale,”  90  Warren  street.  New  York. 

The  John  O.  Powers  Co.,  11  West  25th 
street,  New  York,  is  making  contracts 
with  Buffalo  and  New  York  newspapers 
for  Ward  &  Ward,  Inc.,  “Ward’s  Bread,” 
Atlantic  avenue,  Brooklyn,  N.  Y. 

Lord  &  Tliomas,  341  Fifth  avenue.  New 
York,  are  placing  one  time  advertisements 
with  a  selected  list  of  newspai)ers  for 
Rogers,  Norton  &  Co,,  Financial,  43  Ex¬ 
change  Place,  New  York. 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Montiii 
Ending  March  II,  1915 

33,796  Daily 


Gain  orar  Ootobor  1,  1914 .  615  copioi 

Mornlnf  paper  LOST . 7,045  coplaa 

Othor  evening  paper  LOST . 7,171  oopiea 


We  guarantee  the  largest  white  home  de¬ 
livered  evening  circulation  in  the  trade  ter¬ 
ritory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
proepecta  in  the  local  territory  the  States  is 
the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Bepresentstlves 
Mew  York  Ohloago  St.  Louis 


W.  L.  Douglas  Shoe  Co.,  Brockton, 
Mass.,  is  renewing  advertising  contracts 
with  newspapers  wherever  contracts  have 
expired. 


It  is  reported  that  .1.  H.  Cross  Co., 
1524  Chestnut  street,  Philadelphia,  will 
send  out  orders  to  newspapers  within  a 
few  weeks  for  the  Genuine  Haarlem  Oil 
Mfg.  Co.,  194  W’ater  street.  New  York. 

The  Cowen  Co.,  50  Union  Square,  New 
York,  is  placing  copy  on  contracts  for  the 
Ijorillard  Tobacco  Co.,  “Egyptiene  Luxu¬ 
ries  Cigarettes,”  Jersey  City,  N.  J. 


Wendell  P.  Colton,  105  Broadway,  New 
York,  is  placing  some  advertising  copy 
with  newspapers  for  the  Southern  Pacific 
Co.,  16.5  Broadway,  New  York. 


.1.  Walter  Thompson  Co.,  44  East  2.3d 
street.  New  York,  is  again  placing  new 
advertising  copy  for  Edw.  Ijassere,  “Win- 
carnis,”  400  West  23d  street.  New  York. 


Matos-Menz  Advertising  Co.,  Bulletin 
Building,  Philadelphia,  is  making  some 
new  advertising  contracts  for  Eckman 
Mfg.  Co.,  Sixth  and  Market  streets,  Phila¬ 
delphia. 


It  is  reported  that  the  Indian  Film  Co., 
Chi<'ago,  is  making  contracts  with  some 
Western  newspapers  through  the  Nichols- 
Finn  .Advertising  Agency,  222  S.  State 
street,  Chicago. 


New  York  Papers  Improve  Ad  Record 

The  August  figures  show  that  17  daily 
newspapers  in  New  York  City  have 
emerged  from  the  nsl  and  are  now  in 
the  blue,  to  use  a  well  worn  trade  ex¬ 
pression.  Tlie  volume  of  advertising  in 
the  entire  17  newspapers  in  the  month 
of  August,  1915,  was  6,532,.588  lines,  as 
compared  with  6,379,914  lines  in  1914. 
The  August  figures  for  1915  show  an 
increase  over  1912  of  about  8,000  lines, 
whereas  August,  1915,  shows  a  decrease 
of  about  350,000  lines  from  the  figures 
for  August,  1913.  Seven  newspapers 
show  increases  ranging  from  15,000  to 
65,000  lines.  Ten  newspapers  show  de¬ 
creases  ranging  from  3,000  to  25,000 
lines. 


#  “ABOVE  BOARD  CIRCUIAIIONS”  ^ 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


ALABAMA. 


NEWS  . Blrmlnsham 

Average  circulation  for  1914:  Dally,  36,235; 
Sunday,  37,762.  Printed  2,207,884  llnea  more  ad- 
vertialng  than  Ita  neareat  competitor  in  1914. 


CALIFORNIA. 

EXAMINER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Homing  and 
Sunday  circulation.  Qreateat  Home  Delivery. 

BULLETIN  . San  Pranclico 

THE  PROGRESS . Pomona 

GEORGIA. 

JOURNAL  (Clr.  67,531) . AtUnta 

CHRONICLE  . AugnaU 

ILLINOIS. 

HERALD  . JoUet 

STAB  (Circulation  21,689) . Peoria 

_ IOWA. _ 

REGISTER  A  LEADER . Dea  Moines 

EVENING  TRIBUNE . Dea  Molnea 

Essential  to  covering  Dee  Moines  and  vicinity. 

THE  TIMES  JOURNAL . Dubuqoe 

SUCCESSFUL  FARMING . Dea  Moines 


More  than  700,000  circulation  guaranteed  and 
proven  or  nq  pay.  Member  Audit  Bureau  of 
CIrculatlona. 


KENTUCKY. 


MASONIC  HOME  JOURNAL . LoulsvIUe.  Ky. 

(Seml-Montbly,  32  to  64  pages.)  Ouaraoteed 
largest  circulation  of  any  Masonic  publication  in 
tbe  world.  In  excess  of  90,000  copies  monthly. 


LOUISIANA. 


TIMES  PICAYUNE . New  Orleane 

MICHIGAN.  _ 

PATRIOT  (No  Monday  Issue) . Jacltson 


Average  three  months  ending  March  31,  1915: 
Dally.  11,349;  Sunday,  13,104.  Member  “Amer¬ 
ican  Newspaper  Pub.  Ass’n.”  “Gilt  Edge  Newa- 
pupers,”  and  A.  B.  C. 


|«INNESOTA^ _ 

TRIBUNE,  Mornlug  and  Evening - Mluneapolla 


MISSOURI. 


POST-DISPATCH . St.  Ix)ula 

Is  tbe  only  iiewspniier  In  Its  territory  with  the 
l>eaiitiful  Ilotograviire  PIcturi  Section.  Clrcu- 
Inlloii  Hrst  six  muntlis,  1913: 

Sunday  avciage  . 3,">0,066 

Dally  and  Sunday .  201.497 


MONTANA. 


MIXEK  . Butte 

Average  dally.  11,684;  Sunday,  17,971,  for  3 
niontlis  ending  March  31st,  1915. 


NORTH  CAROLINA. 


SENTINEL  . Winston-Salem 

April  Gov’t  report.  S.OuH.  Winston-Salem 
second  largest  city  In  North  Carolina. 


NEW  JERSEY. 


PRESS  (Circulation  7.945) . Aabury  Park 


JOURNAL  . Elisabeth 


PRESS-CHRONICLE  . Pateraon 


COURIER-NEWS  . . 


NEW  YORK. 


COURIER  A  ENQUIRER . Bnffalo 

IL  PROGRESSO  ITALO  AMBBICANO.New  York 


0.\Y . ..New  York 


Tbe  National  Jewish  Dally  that 
advertiser  should  overlook. 

no  general 

NEBRASKA. 

TRIBUNE  . 

. .  .Hastinga 

Clrcnlatlon  A.  B.  C.  report.  5,640. 
wire  report  United  Press. 

Full  leased 

OHIO. 

PLAIN  DEALER . . 

...Cleveland 

Circulatlou  for  Auguat,  1915; 

Dally  .  133,228 

Sunday  .  163,587 


REGISTER  . . Sandusky 

Tbe  most  widely  read  daily  publlataed  In 
Northern  Ohio  between  Cleveland  and  Toledo. 


VINDICATOR  . . . . . . .  •  Youngatown 


PENNSYLVANIA. 

TIMES 

DAILY 

DEMOCRAT 

TIMES  L.EADER  ... 

SOUTH 

CAROLINA. 

DAILY 

MAIL . 

SOUTH  DAKOTA. 


The  Sioux  Falls  Daily  Preaa  ia  tbe  medlun* 
that  reaches  tbe  people  in  tbe  towns  and  In  the 
country.  Largest  Sunday  paper  of  any  town  Itr 
sixe  anywhere.  G.  Logan  Payne  Company,  New 
Y'ork  ann  Chicago. 


TENNESSEE. 


BANNER  . Nashville 

TEXAS. 


AMERICAN  . Austin 

"The  Twentieth  Century  Paper  of  Texas”  Is 
absolutely  Inilependent.  printing  all  tbe  news  all 
the  time  and  printing  It  Hrst.  Seventy  per  cert, 
city  circulation  by  carrier. 


STAR-TELBOBAM  . Fort  Worth 

Net  Paid  Circulation,  36,(X)0  dally.  Over  607b 
more  net  paid  city  circulation  and  over  6,0()0 
more  net  paid  Sunday  clrcnlatlon  than  any  other 
paper  In  Fort  Worth. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of  35,000 
daily  and  45,000  Sunday. 


tost  . Houston 

Over  80%  city  clrcnlatlon  to  regular  subscrlh- 
era  by  carrier.  ITie  “Home  Paper”  of  South 
Texas,  30,000  guaranteetl. 


TELEGRAM  . Temple 

Net  paid  circulation  over  6.000. 


UTAH. 

- 

HERALD-REPUBLICAN . 

Salt  lake  City 

VIRGINIA. 

DAILY  NEWS-HBCOItU . 

.  .Harrisonburg 

In  tbe  famous  Valley  of  Va. 

only  paper  In 

the  richest  Agricultural  County  in 

United  States. 

WASHINGTON. 

POST-INTELLIGENCER  . 

. . . Seattle 

CANADA. 

ONTARIO. 

FREE  PRESS  . London 

DAILY  HERALD . Stratford 


FREE  PRESS  . London 

DAILY  HERALD . Stratford 


Largest  circulation  in  Perth  County.  Tbe 
paper  that  Perth  County  people  want  to  read. 


ROLL  OF  HONOR 

The  following  publiahera  guarantee  circulation  and  willingly  grant  any  advertiaer 
the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS. 

SK'kNDlNAVEN  . Chicago 

_  INDIANA. _ 

THE  AVB  MARIA . Notre  Dame 

_ NEBRASKA. _ 

FREIE  PRBS8E  (Clr.  128.384) . Lincoln 


NEW  YORK. 

BOU-ETTINO  DELLA  SERA . New  York 

PENNSYLVANIA. 

TIMES  . Cheater 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


September  11,  1913. 


New  York 
Advertising  Situation 

Figures  showing  what  has  hapjicned  since  January 
first,  as  compared  with  the  previous  year. 


ANDdJj^, 


EST  NEWSPAPER. 


leads  them  all  in  gains 

(Figures  compiled  by  Statistical  Dcjit.  Evening  Post.) 
January  1  to  August  31,  inclusive.  Agate  lines. 


Evening  Papers  (6  days  a  week) 

1915 

1914  Gain 

Loss 

11  The  Globe . 

..  3,283,975 

2,608,353  675,622 

1  The  Journal... 

..  4,358,265 

4,500,309  . 

142,044 

Evening  World 

..  3,347,670 

3,695,139  . 

2,620,353  399,484 

347,469 

Evening  Sun  . . 

..  3,019,837 

Evening  Mail . . 

..  2,771,059 

2,799,424  . 

28,365 

The  Telegram. 

..  4,245,531 

4,276,842  . 

31,311 

Evening  Post. 

..  2,157,791 

2,311,520  . 

153,729 

Totals  . . . . 

I 

.  1,075,106 

702,918 

ji  Morning  Papers  (7  days  a  week) 

!i  1915 

1914  Gain 

Loss 

i  '  American . 

..  5,455,189 

6,034,414  ' . 

579,225 

Herald  . 

. .  5,173,487 

6,130,519  . 

957,032 

Press  . 

..  1,318,119 

2,116,490  . 

798,371 

Sun  . 

. .  2,302,979 

2,529,929  . 

226,950 

Times  . 

..  6,006,505 

6,127,289  . 

120,784 

Tribune . 

..  1,948,673 

1,682,542  266,131 

World . 

..  6,620,351 

7,364,959  . 

744,608 

Totals  . . . . 

.  266,131 

3,426,970 

Net  gain  evening 

newspapers. 

.  372,188  lines 

Net  loss  morning  newspapers. 

.  3,160,839  “ 

(Conclusive  proof  that  advertisers  get  best  results  from  the 
evening  newspapers  which  are  taken  to  the  home. 

The  Globe  proves  results  for  advertisers  just  the  same  as  it 

proves  its  circulation. 

O’MARA  &  ORMSBEE,  Inc. 


CHICAGO 
Tribune  Bldg. 


NEW  YORK 
Brunswick  Bldg. 


THK  TBCHNICAl.  PMKM.  MKW  VOMI 


/  ^  '  -v 


